ELECTRIC REFRIGERATION NEWS, JANUARY 6, 1932 


Industry Executives Foresee Good Business in 1932 


(Concluded from Page 1, Column 4) 


supplied and the very enthusiastic ac- | 
ceptance of household refrigeration, it | 
seems reasonable to assume that aj} 
cumulative demand has developed which | 
should insure good volume during 1932. 

However, it seems equally reasonable | 
to assume that the industry cannot con- 
tinue indefinitely to show increased vol- 
ume against a background of very gen- | 
eral business depression, and we feel | 
that the volume of refrigeration sales | 
will respond to general business con- | 
ditions during 1932 in greater degree | 
than it has in 1930 and 1931. 

If general business shows marked re- | 
covery—and many authorities anticipate 
it will during the first half of 1932— 
the sale of refrigerators in 1932 should 
exceed the number sold this year. 

As the education of the public in the 
matter of automatic refrigeration de- 
velops, no doubt the demand for larger 
models will increase, and it is reason- 
able to expect that greater beauty and 
more novelty in design will be apparent 
as the result of natural evolution and 
striving for competitive advantage. 

The commercial market is so greatly 
diversified that it is difficult to draw 
definite comparisons between that mar- 
ket and the household market. As re- 
tail food merchants become more con- 
scious of the returns that can be made 
on an investment by installing up-to- 
date refrigeration, the market will ex- 
pand—and a tremendous expansion will. 
of course, take place as the public is 
educated in the use of quick-frozen 
foods. 

Manufacturers will, no doubt, seek to 
improve their distributing organizations 
in 1932, both by increased intensity of 
selling effort and by more extensive 
distribution. 

The former will be indicated by such 
activities as closer cooperation with 
dealers and better education of retail 


| 
} 


salesmen; and the latter by _ sales 
through less intensive organizations 
such as department stores, hardware 


stores, furniture stores, electrical deal- 
ers and plumbing houses. 

It seems that the chief problem in- 
volved in developing good distribution | 
of electric refrigerators by estabiished 
merchants is generated by the fact that 
electric refrigerators so far have been 
successfully sold only by salesmen who 
have had highly specialized training and 
who have used intensive methods of 
merchandising. 

The type of merchants you mention 
are, generally speaking, not operating 
specialty selling organizations. We 
should not expect them to successfully 
sell cash registers, adding machines or 
life insurance or any other commodity 
that requires specialty selling. 

It seems that such merchants will 
have to be persuaded to adopt accepted | 
specialty selling methods if they are to} 
be successful as distributors of electric | 


refrigeration. 

It has been the history of other in- 
dustries that they usually swing beyond 
the limit of economic sanity in the mat- 
ter of time payments and then settle | 
back to time payment procedures which 
represent that which is economically | 
sound. 

In all likelihood, the refrigeration in- 
dustry has gone about as far in the mat- | 
ter of time payments as economic san- 


ity will permit. However, we may go 
a little further before we descend to 
earth. 

Merchandising electric refrigerators 


by means of coin meter devices is still 
in the experimental stage. Data so far 
collected does not indicate anything 
more than a “hypodermic” advantage in 
this method of selling. 

Selling by means of free trial in the 
home is another method that is still 
in the laboratory. Probably experiments 
of this nature will be extended before 
conclusive data can be had 

Long term warranties must. in the 
last analysis, mean higher installed 
prices than would be the under 
short term warranties The ultimate 
extension of the market depends upon 
minimum installed prices. Long term 
warranties are likely to lead to mis- 
understandings and the creation of ill- 
will as between users and dealers 

It is not apparent that long term war- 


Cast 


ranties have served, Curing the past 
year, as a great sales stimulus. It ap 
pears to us that these statements are 
self-evident facts, and if this be so, the 
facts would seem to point to 4 gradual 
return to sanity in the matter of war- 
ranties 

In the specific refrigeration develop- 


ments outlined, we believe there will be 
a healthy growth in each of these fields 
during 1932, depending largely upon the 
developments in general business 

Undoubtedly the industry will 
tinue its efforts to bring about 
uniform seasonal sales curve 

Electric refrigeration dealers and dis- 
tributors frequently sell companion 
lines, but the type of companion line 
that he will be successful in merchan- 
dising seems to depend more upon the 
experience and ability of the individual 
distributor and dealer and upon local 
conditions than upon the specific item 
he sells 

E.ectric REFRIGERATION News has justi- 
fied its existence in 1931 by continuing 
to be the industry’s newspaper in every 
the word During 1932 its 
doubtless be improved by 


con 


more 


sense of 
service will 


| fields. 


{the aggressive development of its an- 
nounced policies. | 


Louis RUTHENBURG, 
President and General Manager. 


Zimmerman 


Electric Refrigeration Department 
General Electric Co. 
Cleveland, Ohio. 

Editor: 

The year just past saw sales of Ger- 
eral Electric refrigerator approximate 
1930 sales, the best year in our history. 
Our 1930 sales were almost 30 per cent | 
ahead of those for 1929. 

We attribute this to three things: 
first, consistent and steady advertising; 
second, a greater appreciation of the 
value of the electric refrigerator; and, | 
third, a wider employment of the in-| 
stallment plan of purchase. } 

We entered 1931 with the thought that | 
advertising would be our greatest aid) 
to sales, and results have justified that | 
belief. For that reason we are mage 
on adopting the same program for 1932, 
with, perhaps, slight changes in our di- 
rect mail set-up. 

As to installment selling, there is a 
direct relation between sales volume and 
the deferred plan of payment. This year | 
we will continue to encourage the use 
of this plan. i 

Wider appreciation of the electric re- 
frigerator, as a means of guarding both 
the family’s health and pocketbook, has 
come from the testimony of users and 
from the cooperative advertising effort 
of the electric refrigeration bureau of 
the National Electric Light Association. 
The association's effort will continue 
this year. 

We believe our 1932 sales will be as 
great, if not greater, than those for the 
past year. 


P. B. ZIMMERMAN, 
Manager. 


Biechler 


Frigidaire Corp. 
Dayton, Ohio. 


Editor: 

Frigidaire’s advertising and promo- 
tional program for 1932 will be directed 
toward surpassing 1931 when it built 
and shipped 35 per cent more household 
models than during the preceding year. 

To attain this still larger volume we 
are increasing the number and type of 


Allen 


Westinghouse Electric & Mfg Co. 
Mansfield, Ohio. 


Editor: 


With reference to your letter of the | 


22, I offer the following comments: 
There appears to be every reason why 
the electric refrigeration industry should 


plishments of this year. The public wii! 
have a better appreciation of the many 
conveniences afforded by an electric re- 
frigerator and will no longer consider 
it a luxury but a necessity. 

That an electric refrigerator repre- 
sents an economy should attract many 


| people in these days when economy is 


so necessary to many. Electric refrig- 
erators today are just about fool proof 
and represent as good value as one can 
find for the money. y 

Time payment plans used in the re- 
frigeration industry extend payments 
over a couple of years, providing a 
means of buying an electric refrigerator 
which is within the reach of everyone 
and, at the same time, provide a stab- 
ilizing influence for the industry. 

The distribution of Westinghouse re- 
frigerators in 1932 will be more inten- 
sive and extensive than in 1931. Our 
distribution is now nation-wide. 

C. E. ALLEN, 
Commercial vice president. 


Gennett 


our sales outlets and introducing new 
merchandising methods. Our line has 
been expanded to meet wider market re- 
quirements. We are now building smell 
unit air conditioning plants suitable for 
either home or office use. 

The economies and conveniences of | 
electric refrigeration eauipment consti- 
tute a popular and logical buying urge | 
in both the household and commercial 
Consequently our organization 
views the outlook with confidence, be- 
lieving that the coming twelve months 
will witness a continuance of the en- 
couraging and increasing demand for 
its products. 

Every dealer and salesman in our or- 
ganization is out to close his first 1932 
crder early in January. Our field in- 
ventories are the lowest at this time of 
the year they have been in several years 
on the same date. We are expecting 
that when Frigidaire’s net results of 
1932 are tabulated they 


will reflect a de 


cided improvement over 1931 
E. G. BIECHLE: 
President and General Manage) 
Haunt 
Trupar Mfg. Co 
Dayton, Ohio 
Edito1 
Your letter of Dec. 22 setting forth 
the list of 12 questions, with reference 
to the refrigeration industry, is quite 
interesting and to the point. 


While it is a difficult task to answer 
these questions without leaving the im- 
pression that one might be a Houdini, 
one cannot help but have some 
tain definite ideas about the industry as 
a whole 

It is our opinion that mechanical re- 
frigeration has become an accepted 
necessity in the home and wherever re- 
frigeration is necessary. This fact is 
attracting a considerable number of 
manufacturers who feel that the possi- 
bilities are unbounded, and some of 
these lack the necessary fundamentals 
which go to make it a sound and profit 
able undertaking 

There are on the other hand appear- 
ing a certain kind of buyers who are 
influenced entirely upon low price equip- 
ment. It almost always happens that 
the inexperienced manufacturer is meet- 
ing with the low price buyer and from 
this combination the industry as a whele 
has its greatest weakness. 

It is my opinion that from this one 
thing alone the industry will be held 
back most on account of the building 
up of lack of confidence in the buying 
public. 


cer- 


H. J. Hunt, 
President 


The Starr Company 
Richmond, Ind. 
Editor: 

Referring to your letter of Dec. 22, in 
regard to future movements and possi- 
bilities in the refrigeration business: 

It is our opinion that in 1932 more 
refrigerators and electrical refrigera- 
tion will be sold than in 1931. Under 
present business conditions, it is very 
difficult to estimate what the rate of 
increase will be or whether it will con- 
tinue for five years. 

The trend in equipment will be to- 
wards trying to attract the purchaser, 
by making specialties in all directions. 
Household refrigeration increase will 
likewise increase the commercial mar- 
ket. The two will move forward hand 
in hand. : 

Distribution in 1932 will be tied up 
with the general business depression 
more than at any time in the past. A 
great deal of unrest will exist, with 
changing of lines, special sales and spe- 
cial efforts. 

There will be a continued demand to- 
wards decreased price and longer terms, 
which will be fought by the manufac- 
turers far possible, but it will 
probably be a losing fight. 

The coin-operating devices. will 
much featured. The amount of actual 
use of them will be a disappointment 
to the manufacturers of the coin de- 
vices. 

Free trial 
ual problem 
tion It can 
by those using 
At the same time, 
sales set-up will 
practicable 

The guarantee situation 
proximately as it is at the present time 

There will be an increased of 
devices for air conditioning, water cool 


as as 


is an individ- 
general ques- 
be successfully handled 
that system of selling 
firms with imprope1 
find free trial im 


in the home 
and not a 


remains ap 


sale 


ing, truck refrigeration, for the sale of 
quickly-frozen foods, and an increased 
use of the electrical:devices in vending 
machines 

It is our belief that the refrigeration 
business will remain definitely as sea 
sonable 

In regard to refrigeration dealers and 
listributors using other merchandise 
Firms duplicating will always lose max 
imum results. The line best suited de 
pends upon the experience of the sales 
organization proposing to do the sell- 
ing A radio firm would make a mis 
take to concentrate on electrical ranges 
and oil burners 

In regard to ELectric REFRIGERAT 
News: We think their service is admir- 
able and trust to see it continue during 
1932 

Fri GEN NETT 
Secretary 
Kuebler 
Uniflow Manufacturing Co 
Erie, Pa 

Editor 

We have your letter of the 22nd and 


will endeavor to answer your questions 
and would appreciate your sending us 
the consolidated answers to these ques- 
tions from all the manufacturers, after 
you have received them, in order that 
we might see what is the concensus of 
opinion of all others. 

1. We are inclined to think there will 
be more electric refrigerators sold in 
1932 than in ’31, although we feel that 
under the conditions and what 1932 
holds in prospect as to general business, 


‘continue in 1932 the outstanding accom- | 


that if there are as many sold in 1932 | 
as in 1931, that it should be considered | 


very good. We, however, expect to sell 
considerably more because of the new 
outlets we have obtained and the fact 
that the older ones are better organ- 
ized. 

2. We expect to see some improve- 
ments in design within some cases, per- 
haps larger models selling for less 
money. We believe there will also be 
a large number of small units on the 
market and a large number of them 


sold. We believe that the smail refrig- | 


erator will still sell in large quantities 
as long as pocketbooks are not so fat. 

3. We are not competent to say much 
about the commercial market, for the 
reason that we have done very little 
in the commercial field to date. 

4. We believe that those who have a 
rather extensive number of distributors 
now, will endeavor to intensify this dis- 
tribution. Those who do not have quite 
so extensive a distribution will endeavor 
to increase it. 

5. To make established merchants 
good retailers of electric refrigerators 
is quite a problem. There are a cer- 


tain number who respond to suggestions | 


of better merchandising. There are 
many, however, who borrow a nursing 
bottle. 

6. As long as money is scarce with 
many, there will be long terms offered 
in certain cases. I believe that as 
quickly as it is possible, terms will be 
shortened. 

7. There seems to be some evidence 
of the fact that a coin meter device is 
a passing fad. A little reasoning will 
convince one that paying $7.50 at the 
end of the month is less of a hardship 
than paying 25 cents a day. The one 
bad feature in connection with the coin 
meter sales in some cases we know of, 
is where they require no down payment 
whatever. We do not believe that this 
is good business and is likely to lead to 
much grief. 

8. The matter of free trial in some 
cases that we know of has proved fair- 
ly satisfactory. In other cases it has 
been rather unsatisfactory. 

Where a prospect is really interested 
and is determined to buy an electric 
refrigerator, but must be actually con- 
vinced of its benefits by actual trial, 
there is not so much danger, but the 
danger comes in from the result of 
salesmen or dealer who, without any 
obligation on the part of the prospec- 
tive customer, desires to have his re- 
frigerator make the entire sale by plac- 
ing same in the home. Any extensive 
amount of this is going to tie up a con- 
siderable amount of the merchant’s 
money with the expense incident to 
take-backs. 

9. We believe that the tendency is to 
shorten guarantees. Really, we know 
of no reason why a refrigerator should 
be guaranteed three years or even two 
years, when such things as automobiles 
are guaranteed 90 days, and many 
other devices only a year or less. 

Too many cases might come up where 


lit is in a position for a dealer or man- 
be | 


ufacturer to make good when it would 
be quite difficult to prove to the user 
that he is wrong or it has been abused, 
and if you win, you lose. 

10. We are not competent to 
regarding any, of these items, 
perhaps, water coolers. 
industries and offices of all kinds will 
purchase more water coolers when they 
have more money to spend for fixtures. 


advise 
except, 


11. The industry, without a doubt, 
will endeavor to continue its efforts to 
build up refrigeration business in the 
colder season of the year. There is 
just as much reason for an electric re- 
frigerator in the home in the Winter 
as in the Summer 

12. It seems to me that local circum 
tances determine whether a refrigera- 


dealer can satisfactorily market a 
companion line, depending on how well 
line is pushed by active 
same community. Per- 
radios would be the 
of these 


to! 


the companion 
dealers in the 
haps oil burners 01 


best of the lot, and perhaps 
two, radio is the better—yet radio busi- 
ness is in a chaotic state 


think REFRIGERATION NEWS is a very 
for the refrigeration indus- 
were possible to determine 

of electric refrigerators 
manufactured and the number sold by 
manufacturers each month, as well as 
the number of refrigerators sold by the 


We 
good pape! 
try If it 
the number 


dealers each month, it would be very! 
valuable material, not only to manu- 
facturers, but dealers as well 


The automobile industry, particularly 
General Motors, has found this informa 
of inestimable value in guiding 
program 


tion 

their 
C. A. KUEBLER, 

President. 


Merrick 


Westinghouse Elect. & Mfg. Co 
East Pittsburgh, Pa 


Editor 

Any one wishing to forecast the future 
of industry at this time has only one 
item of speculation to deal with—name- 
ly, when the upturn in the business 
world may come. 

This, however, is the one point on 
which very few aspire to prophesy. 
There are too many uncertain factors 
uncertain in their measure because they 
have not been present in the same way 


We believe that | 


‘in former business recessions. Neve: 
| before has the world been so generally 
closely knitted together in its economic 
life. 

Never before has ownership of the 
| world’s property, represented by securi 
ties of all kinds, been so widely dis- 
tributed. Never before has speculation 
jin these securities been so universal. 
and never before have so many people 
been led to look to speculative gains as 
a reliable provision of living expenses 

These things grew naturally out of 
| the war period and its aftermath of post 
| War expansion—the boom period which 
had its closing chapters in 1929. Supply 

/and demand in the economic world be- 
;came unbalanced—every source of sup- 
| ply was built up to the utmost during 
| the war period and the stimulation wa- 
;continued through the period of recon- 
struction. 
When those countries, who had been 
;only consumers throughout these 
| periods, became again producers, out- 
| put was piled on output, and the utter 
| disorganization of interchange which i< 
still with us made itself evident. 

The operation of these processes could 
not help leaving a deeply significant im- 
print on the credit situation of the 
world, and international political com- 
plications, interwoven with the situa- 
tion, and still far from solution, aggra- 
vate the result. 

Thus, we have the uncertainty of 
when the turn will come, but, on the 
other hand, we have the certainty that 
the turn will come. We have, likewise. 
the certainty that the period of stress 
through which we are passing is laying 
the foundation for greater and sounder 
progress in the future. Industry must 
recognize this as a period of wholesome 
reconstruction. Those which first recog- 
nize the situation in this light will be 
the ones which profit most largely. 

They will profit in the way of bette: 
returns from the actual business of the 
immediate present and still more largely 
in the future, which is surely coming. 
when the efficiency and strength de- 
veloped in making ends meet under ad 
verse conditions can be applied to serv- 
ing the enormous needs of this country 
and of the world when the dammed-up 
buying power is released. 

Present lines of products are being re- 
vamped, new and useful lines are being 
sought out, research is busy, manufac- 
turing processes are being refined fo1 
higher quality and reduced cost, dis- 
tribution means and methods are being 
analyzed, markets, both present and 
possible for development, are under 
close study. Industry will come out of 
| the depression more fundamentally or- 
ganized than ever before. This is the 
only way out. No nostrums will serve. 

The electrical industry is especially 
typical in this respect—possibly more 
than typical because of the great fields 
of adaptability still in view ahead. Elec- 
trical industry is fortunate in that its 
service is a foundation stone of every 
| industrial structure. 

Electricity serves every individual of 
the modern community—in his home, in 
his travels, in the manufacture of every 
article which he uses, in the transport 
of these articles, in turning the hour: 
of darkness into light, in furnishing 
heat, in aiding the searches after health 

in fact, in universal service. 

The guarantee is obvious for a con 
tinued and increasing opportunity fo: 
business in the field of the service of 
electricity to these manifold uses as wel! 
as in the broad field of manufacture of 
electrical apparatus requisite in the ap 
plication of this service. The diversity 
factor is unparalleled as to both. 

The position of these industries is un 
questioned and their growth is to b: 
measured only by the assuredly return 


ing prosperity of the relatively nea: 
future. 
F. A. MERRICK, 
President 
Swope 
General Electric Co 
Schenectady, N. Y. 
Editor 


The electrical industry is in a pecu 
liarly fortunate position, for even in the 
past year there has been an increased 
consumption of electricity in the homes 
mainly because of the installation of a 
greater variety of electrical appliances 
In this year, also industrial companies 
have modernized their productive meth- 
ods, requiring new applications of elec- 
tricity. 

The Pennsylvania Railroad has em- 
barked on a great program of electrifi- 
cation and this undoubtedly will be fol- 
lowed by others, where density of traf- 
fic, the convenience of the traveling 
public and economic considerations show 
that a change to electric operation is 
advantageous. 

Because these things have been true 
in such a poor year as 1931, we look 
forward to 1932 and the succeeding 
years with confidence. We think that 
conditions in our country in 1932 should 
{be at least as good as in 1931, after 
which we can look forward to a gradual! 
increase in the electrical manufacturing 
business. 

GERARD SWope, 
President. 
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COPELAND HOST 
TO DISTRIBUTORS 
AT CONVENTION 


900 To Attend Annual 
Detroit Meeting 
Jan. 18, 19 


MT. CLEMENS, Mich., Jan. 12.— 
Anticipating an attendance of between 
800 and 900 distributors and dealers 
from every state in the union and from 
some foreign countries at the annual 
Copeland convention to be held in De- 
troit, Jan. 18 and 19, extensive prepara- 
tions are being made at the offices of 
Copeland Products, Inc., to entertain 
and instruct the visitors. 

Monday, the Copeland staff of field 
representatives gathered at the factory 
to spend this week in completing final 
arrangements. 

Headquarters for the convention 
will be at the Book Cadillac Hotel, while 
the convention itself will be held in the 
Masonic Temple. Monday evening, Jan. 
18, a dinner will be held at the Book 
Cadillac at which company officials will 
speak. 

The convention will be addressed by | 
William R. Wilson, chairman of the 
board, Copeland Products, Inc., and 
Louis Ruthenburg, president. 

Mr. McElhinny will speak on the busi- 
ness outlook for electric refrigeration in | 
1932 and outline Copeland’s 1932 plans. 
He will also introduce the 1932 Cope- 
land line. 

Ralph M. Douglass, advertising man- 
ager, and Paul Cornell, president of 

(Concluded on Page 2, Column 5) 


FRIGIDAIRE MAN 6 
ORDER ON NEW YEARS 


DAYTON, Ohio—E. A. Braseth, dis- | 
trict salesman for the Otter Tail Power 
Co., of Oakes, S. D., qualified as the 
first Frigidaire man to close a sale in 


19382. The order was for commercial re- | 


frigerating equipment to be installed by 


the People’s Store of Kulm, 8. D. A. J.! 


Smith, the store manager, signed the 
order at 12:01 a. m. on Jan. 1 

Mr. Braseth’s feat was announced by 
Frigidaire Corp. in connection with their 
“Pace Setting Campaign” extending 
through the first half of January, with 
which the 1932 activities are being 
launched. 

Post cards have been supplied sales- 
men and dealers, upon which to list 

(Concluded on Page 2, Column 5) 


MERCHANT & EVANS PLANS 
TO EXTEND DISTRIBUiION 


PHILADELPHIA—The M & E re- 
frigerator, manufactured by the Mer- 
chant & Evans Co., will get distribution 
as far west as the Mississippi river dur- 
ing 1932, according to F. E. Wilson, sales 
manager of the manufacturing concern. 

The Merchant & Evans Co. has previ- 


ously operated chiefly on the Eastern 


seaboard 

Wilkining, Inc., distributor of Philco 
radios in metropolitan Philadelphia, has 
been appointed M & E refrigerator dis- 
tributor, Mr. Wilson has announced. 

Other plans for 1932 include the man- 
ufacture of mechanical units for drink- 
ing water companies, soft drink dis- 
pensing machines, and commercial ma- 
chinery from \-hp. to 2-hp. capacity. 

The commercial line also includes 
water and air cooled compressors in sev- 
eral sizes 


DOLVIN NAMED ELECTROCHEF 
DISTRICT SALES MANAGER 


DETROIT—A. H. Jaeger, general 
sales manager of Electromaster, Inc., 
announces the appgintment of Paul R 
Dolvin as district ee manager for the 
Electrochef electri¢-range in the south- 
eastern territory. 

Mr. Dolvin has been district manager 
for Electrol, Inc., in the Middle West. 
In his new position he will make his 


headquarters in Atlanta. It will be go- | 


ing back home for Mr. Dolvin, who is a 
native of Green County, Georgia 


Inaugural Ball To 
Feature G. E. 


Convention 


CLEVELAND, Ohio—More than 150 
persons—distributors, district represen- 
tatives, division managers—are expected 
to attend the fifth annual convention of 
the General Electric refrigeration de- 
partment, Feb. 1, 2, and 3 at Coral 
Gables, Fla., officials state. 

Headquarters will be at the Miami- 
Biltmore Hotel and the Miami-Biltmore 
; Country Club adjoining. Governor Carle- 
ton of Florida will be the honored 
guest and will deliver an address of wel- 
come at the first session. 

A feature of the first night will be the 
“First Inaugural Ball of Refrigerania,” 
at which, although plans have not been 
completed, Arthur S. Dunning, first 
“president of Refrigerania,”’ will be in 
augurated and his cabinet-elect sworn 
in. 

The cabinet is composed of A. F. 
Head, Indianapolis; Philip H. Harrison, 
Newark, N. J.; Mark Wright, San 
Antonio, Tex., secretary of health; C. L. 
McCrea, Washington, D. C.; K. A. Con- 
nelly, Billings, Mont., and George Bel- 
sey, Los Angeles. These men are the 

(Concluded on Page 18, Column 1) 


SHOW 460% INCREASE 


| DETROIT--An increase of 460 per 
cent in sales for 1931, as compared with 
1930, is reported by Howard E. Blood, 
president of Norge Corp., in his year- 
| end statment. 
“Our sales for December were 417 per 
; cent, as compared with December sales 
|a year ago,” said Mr. Blood. “Every 
bee ge month of 1931 showed a substan- 
| tial increase over the corresponding 
-~ a year ago.” 
for 1932 as announced at the 
ena distributor convention at French 
Lick in October were reviewed by Mr. 
| Blood, and include intensified sales pro- 
| motion, national merchandising and ad- 
|vertising, and enlarged personnel of 
| divisional and district sales managers. 


Norge plants will be operating on a 
‘full-time basis within two weeks, Mr. 


| Blood stated, in order to fill orders far 
in excess of a year ago. The acquisi- 
tion of the former Alaska Refrigerator 
| Corp. plant, at Muskegon Heights, Mich., 
| Bives added manufacturing facilities. 


NORGE SALES IN 1931 


WESTINGHOUSE 
GIVES ‘32 PLANS 
AT 30 MEETINGS 


Advertising Program, 
4 Water Coolers 
Announced 


By Phil B. Redeker 

DETROIT— Introduction of four new 
water coolers, formal announcement of 
the W1-30 model for apartment house or 
kitchenette use, an outline of the 1932 
Westinghouse “greatest” advertising 
program, and extended plans for better 
salesman education were high spots at 
the meeting held Jan. 8 by the West- 
inghouse Electric Supply Co. of Detroit. 

The meeting was one of 30 or more be- 
ing held by Westinghouse branch sales 
houses and refrigerator distributors 
throughout the country, at which the 
announcements as listed above are be- 
ing made. 

More than 90 dealers from the Michi- 
gan and northwestern Ohio territories, 
as well as members of the forces from 
the offices of the Westinghouse Electric 
| Supply Co. in Detroit and Toledo at- 
|tended the Detroit meeting. 

The occasion also marked the first 
gathering of the Michigan dealers 
| under the new distributorship of the 

| Westinghouse Electric Supply Co. of 
| Detroit, the Dalrymple Co., former dis- 
|tributor, having gone out of business 
just before the close of the year. 

Two pressure coolers and two bottle 
coolers, added to the WT-501 model al- 


| (Concluded on Page | 2, Column 5) 


Norge To Have World 
Fair Exhibit 


CHICAGO-—A contract to exhibit 
electric refrigerators in the Elec- 
trical building of A Century of Prog- 
ress Exposition, Chicago’s World 
Fair, has been signed by the Norge 
Corp., exposition officials announce. 

The Norge Corp. also signed a 
contract to exhibit electric refrig- 
erators in two of the dwellings and 
in the apartment building in the 
Housing Group. 


New Features 
In this Issue 


On inside pages of this issue of 
ELeEctTrIiC REFRIGERATION News appear 
a number of “how-to-do-it” mer- 
chandising stories designed to help 
salesmen, dealers, and distributors 
do a more intelligent and thorough 
job of selling electric refrigerators. 


The ideas contained in these 
stories are not the concoctions of 
some editor or special writer or 
“merchandising expert” who sits 
back in a swivel chair and tells 
people how to run their business. 


They are the tested ideas of ac- 
tive salesmen, dealers, and men out 
on the firing line of electric refrig- 
eration selling today. If you like 
these stories—-and tell us about it 
—we'll try to find more of them 


Readers are referred specifically 
to “How to Sell Refrigerators, as 
told by J. M. Wanner, national 
champion Westinghouse salesman,” 
on page 22; “How to Display Re- 
frigerators, as practiced by Frank 
Lindgren, Monrovia, Calif.,” on page 

“How to Get Prospects, as told 
by G. E. Evans, secretary, Detroit- 


Copeland Co.,” on page 8. 


COURT ADOPTS PLAN 
OF ZEROZONE CORP. 


CHICAGO—A plan by which the 
Zerozone Corp. will be reorganized and 
its creditors paid in full was approved 
Jan. 6 by Federal Judge Woodward of 
the U. S. district court in the northern 
Illinois district. The plan was submitted 
by C. E. Jernberg in conjunction with 
the Zerozone Products Corp. of New 
York City. 

Arthur H. Richland, executive vice 
president of Zerozone Products, made 
the following statement: 

“Eight months ago, the Straus Na- 
tional bank was appointed receiver in 
equity for the Zerozone corporation with 
instructions from the federal court to 
continue operating the business for the 
benefit of the creditors and stockholders. 
In April, 1931, a contract was made by 
the receiver under which the sole sell- 
ing rights of the Zerozone electrical 
refrigerators were granted to the Zero- 
zone Products Corp., which was formed 
for that purpose. 

“In spite of the obvious handicap of 
the receivership, a very 

(Concluded on Page 2, Column 5) 


Conditioned Air in G. E. Commercial Cases 


Frank Monaco, Cleveland cafe proprietor who was first to get a General Electric display case, explains “con 


ditioned air refrigerator” to a fair customer 


substantial | 


TEN CENTS PER Copy 
THREE DOLLARS PER YEAR 


G. E. ANNOUNCES 
CONDITIONED AIR 
DISPLAY CASES 


Commercial Line With 
New Features 


Revealed 


CLEVELAND—“Conditioned air re 
frigeration”—claimed by General Elec- 
tric engineers to be a new principle in 
commercial refrigeration—has been an- 
nounced by Walter E. Landmesser, man- 
ager of the commercial division of the 
General Electric refrigeration depart- 
ment. 

Consisting primarily of forced air 
circulation over the evaporator, this 
method of refrigeration (which is ex- 
plained below in detail by Mr. Land- 
messer) will be applied to the General 
Electric commercial refrigeration line, 
which will be expanded to include dis- 
play cases. One new General Electric 
display case model is pictured on this 
page. 

“This new development is the result 
of intensive study, both in the General 
Electric Laboratories and in the field, 
to determine the best conditions under 
which maximum preservation of per- 
ishable foodstuffs may be obtained in 
commercial equipment,” declares Mr. 
Landmesser. 

“Facts gathered through this study 
showed that low temperatures of from 
36° to 40° F. are necessary to inhibit 
the growth of bacteria, and that a high 
relative humidity of from 80 to 85 per 


(Concluded on wheel 18, Column 5) 


SERVEL COMMERCIAL 
FIELD MEN CONVENE 


EVANSVILLE, Ind.—The annual fac- 
tory conference of commercial field rep- 
resentatives of Servel Sales, Inc., closed 
here Jan. 6, after a three-day session. 

The meeting was called for the pur- 
pose of outlining the 1932 commercial 
sales program to representatives from 
districts throughout the United States. 

C. A. Miller, sales manager of Servel 
Sales, Inc., greeted the group Monday 

(Concluded on Page 18, Column 1) 


RANGE CAMPAIGN PLANS 
ARE PRESENTED TO NEMA 


NEW YORK CITY, Jan. 12.—Discus 
sion of the $200,000,000 plan for market 
development was the chief feature of 
the mid-winter meeting of the National 
Electrical Manufacturers Association, 
held at the Hotel Biltmore, here, today. 

The proposed sale of 1,000,000 electric 


ranges during the next three years is 
the fulcrum upon which the plan, as a 
lever, is expected to boost the electrical 
manufacturing industry 

Purchase of this number of ranges, 
according to NEMA officials, will result 
in a demand for other and allied elec- 
trical apparatus and supplies to the ex 
tent of $200,000,000 

Predicting that the plan would de 
velop a united will and an organization 
consciousness in the NEMA, President 
Trumbull said: “A far-reaching major 
movement of this kind, launched in the 
near future, will have a tremendous 


psychological effect, as well as a very 
tangible one 

“Vision, courage and enterprise at a 
time like this is encouraging and con 
Let us realize our interdepend- 
synchronize 


tagtous. 
ence for mutual profit and 
our efforts.” 

Mr. Berresford, 


Conclided on Page 2, Column 5 


COPELAND DISTRIBUTOR 
SHOWS BIG INCREASE 


NEWARK, N. J.—Copeland refriger 
ation sales by the Binder Distributing 
Co., distributor for northern and central 
New Jersey for the first nine months of 
1931 are 92 per cent greater than for 
the entire year of 1930, according to 
Benjamin Binder, president. 

Sales schools, intensive sales pro- 
yrams, an increased commercial and do- 
mestic dealer organization are part of 
the 1932 campaign, which, Mr. Binder 
says, is based on a 250 per cent busi- 
as compared with 1931 


managing director of 


ness increase 
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REPORT IS RELEASED 
ON NEMA. MEETING 


The 
last 


MT follow- 


ing official 


CLEMENS, Mich. 
report of the 


Electrical Manufacturers Association 
has just been released by Louis Ruthen- 
burg, president of Copeland Products, 
Inc., 

The Refrigeration Division of NEMA 
held its regular monthly meeting Wed- | 
nesday, Nov. 18, at the Book Cadillac | 


hotel, Detroit, Mich. In attendance there | 
were: Louis Ruthenburg, chairman, | 
Copeland Products, Inc.; R. E. Smith-| 


son, H. M. Williams, J. A. Harlan, Frig- | 
idaire corp.; J. J. Donovan, P. B. Zim- 
merman, General Electric Co.; G. W. | 
Mason, H. W. Burritt, Kelvinator Corp.; 
Howard E. Blood, Norge Corp.; Col. F. 
E. Smith, E. T. Williams, Servel, Inc.; | 
H. J. Hunt, L. G. Lindsay, Trupar Mfg. | 


Co.; G. M. Johnston, Universal Cooler | 
Corp.; M. C. Terry, Carl D. Taylor, | 
Westinghouse Electric & Mfg. Co. | 


Others present included F. M. Cockrell | 
News and | 


of Exectric REFRIGERATION 
Glenn Muffy and E. S. Aumend of | 
NEMA 
Hear Directory Proposal 
The division had before it for consid- | 


eration a full program of important sub- | 
jects relating to the improvement of the 
refrigeration industry. Among the items 
discussed was a proposal by the ELec- 
TRIC REFRIGERATION News, through its 
publisher, F. M. Cockrell, offering to 
assist the division in its effort to col- 
lect complete industry sales statistics 
by interesting all non-member manu 
facturers to participate. Mr. Cockrell 
also stated that Exectric REFRIGERATION 
News contemplates the publishing and 
distributing of an industry directory 
which will contain information concern- 
ing dealer-distributor operation, manu- 
facturing data, and complete industry 
statistics. The division, in referring the | 


proposal to the Commercial Practices 
Committee, expressed its appreciation 
of the offer 


meeting | 
of refrigeration division of the National | 


and chairman of the division: | 


Work on Nomenclature 


The recently appointed sub-committee | 
and Com 


on Nomenclature of Domestic 
mercial Machines held its first meeting 
during the morning and got its work | 


well under 
The Commercial Practices Committee 
reported that for the present the Pat- 
ents Subcommittee would be disbanded 
and that the patent situation would be 
studied by an especially qualified ex- | 
ecutive who, after investigation, would | 
make a report. The Kelvinator Corp 
is generously giving of J. M. Fernald’s | 
time to carry on this work. 
The same committee 
that its subcommittee 
held a meeting Sept. 11 
the Interstate Commerce 
ruling on freight rates 


way. 


also reported 
on Traffic had 
and discussed 
Commission's 


Estimate Rate Increases 


It was pointed out that as far as the 
refrigeration industry is concerned, the 
proposed increase in rates will probably 
be two cents per 100 Ibs. for electric 
refrigerators, $3.00 per car for lumber 
and two cents per 100 Ibs. for sheet 
metal. These proposed increases which | 
were submitted for approval to the 
carriers are temporary and for a period 
ending March 31, 1933 

Another item considered was the ques 
Juon of. subordination of contracts to 
mortgages, which question has been un 
der discussion for some time. The Com 
mercial Practices Committee re-approved 
4 previous action to the effect that sub- 
ordination was acceptable in the event 
that the risk was considered a good 
one, properly endorsed and that 50 per 
cent paid down and the balance 
due not to extend over a period greater 
than two years 


was 


Statistical Inaccuracies 

Gienn Muffy reported that the me 
chanics of the collection of the divi 
sion’s sales statistics continued to show 
ome inaccuracies, but that he was 
working with the individual membe! 
companies to eliminate the few remain 
ing difficulties. Mr. Muffly was of the 
opinion that the collection would be 


corrected and ready for distribution by 
the early part of 1932 

In view of the fact 
eration Bureau of the National Electric 
Light Association requires sta 
tistics by it was decided to have 
the corrected division statistics broken 
down and furnished to NELA 


that the Refrig 


sales 
states, 


Report on Coin Meters 


The Commercial Practices Committee 
igain reported on the matter of the 
coin meter application which has been 
looked upon as a retail sales stimulant 
in certain territories. Its opinion that 
the of a coin meter to finance the 
purchase of refrigerators is considered 
unsound unless an adequate down pay 
ment is secured upon delivery was ap 


use 


proved by the division 

The committee was of the opinion 
that the practice of trial installations 
for the promotion of sales, should be 
limited to a specified amount of time 
and it was its opinion that 10 days 
should be the approximate limit 

The next meeting of the division and 


ils committees will be held Jan. 22, 1932 


at Dayton, Ohio 


| pact 
| trifle 


| Evening Post, 


| Automatic’ 


| automatic 
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Hear Westinghouse Plans for 1932 


Nearly 100 Westinghouse dealers 


and branch office officials attended the Detroit meeting, one of the 30 or more 
being held this month to announce Westinghouse plans for 1932. 


Westinghouse Presents Advertising Plans, Water Coolers 
To Salesmen in 30 District Meetings 


(Concluded from Page 1, Column 3) 


ready being distributed by Westing- 
house, forms a formidable line of this 
type of merchandise to be exploited in 
1932. 

A finish of chrome and _ lustrous 
black Micarta, adjustable automatic 
temperature selector, and a compressor 
enclosed in a hermetically sealed shell 
of steel are features of the bottle cooler 
models MB-5, and CMB-4; and the pres- 
sure coolers MT-8 and CMT-+4. Models 
CMB-4 and CMT-4 have a special com- 
partment (with lock and key) for chill- 
ing beverages and fruit. 

Especially adaptable for 
house or studio use is the Y1-30, a com- 
3-cu. ft. model standing but a 
over 35 in. high. 

“Dual-automatic” will be the new and 
main point of sales appeal to be used 
in Westinghouse advertising for 1932, 
but the well-known points of beauty 
and balance will not be forgotten, Rob- 
ert Beatty of the Westinghouse Electric 
and Mfg. Co. of Mansfield, Ohio, told 
the assembled dealers. 

“We are going to use the 
the American 


Suturday 
Magazine, 


i Woman’s Home Companion, Collier’s, 
i the 


Cosmopolitan, McCuall’s, Ladies 
Home Journal, Good Housekee ping, and 
Better Homes and Gardens to create 
122,000,000 impressions of the ‘Dual- 
idea in what will be 
inghouse’s greatest campaign,” 
stated 

The Westinghouse refrigerator is said 
to be “dual-automatic” because of the 
selective temperature control (seven 
point temperature selector) which 
under ordinary conditions 
and because of the “built-in watchman” 
(Spencer disc) which gives automatic 
protection against unusual electrical and 
temperature conditions 


Reatty 


is 


To typify this double protection, West- | 


inghouse has introduced into all its re- 
frigeration activity the pictures of two 
stalwart, genial, alert watchmen. 

Newspaper advertising by Westing- 
house during 1932 will be what Beatty 
terms “highly competitive,” 
stress the “dual-automatic” 
for dealers’ 
and smaller 
pared 

Approximately 
will be used by 
1932 advertising, it 

A portion of each advertisement in 
serted in one of the leading national 
periodicals listed above will be devoted 
to the Westinghouse family of electri- 
cal household products. This tie-up is 
included to emphasize the fact that the 
refrigerator is a product of an organiza- 
tion prominent in the field of household 
appliances 


appeal. Mats 
in full-page, half-page, 
Insertions have been pre- 


use 


150 trade 
Westinghouse 
was stated 


in its 


An innovation in the tield of direct 
mail work will be brought forth in the 
three-piece campaign which has been 


informally entitled “The Mystery at the 


Home of Mrs. Johnson.” 

Each of the pieces bears the name of 
the prospect printed into the story, the 
action of the plot taking place right in 
the prospect's own home. The story is 
handled in the manner of a detective 
thriller, the first mailing introducing 
the mystery element, the second bring- 


ing to bear Sherlock Holmes’ great pow 
ers in exposing the need for electric 
refrigeration, and the third introducing 


the two Westinghouse watchmen to 
stop the cash food losses 
“Records show that 60 per cent of 


trained refrigerator salesmen are suc- 
cessful as quota-makers, and as 90 per 
cent of the salesmen are untrained, 
can get an idea of the 
success that lies in the training of more 
salesmen,’ 
promotion manager for the new Detroit 
distributorship, in speaking on the 
“Hiring and Training of Salesmen.” 


“Wherever the dealer organization 
warrants it, we will come to his town 
to hold training schools for his sales- 
men, and where there are a number of 


apartment | 


West- | 


and will | 


publications | 


one | 
possibility for | 


stated William Howlett, sales | 


small dealers within a limited area, we 
will hold a provincial school for that 
area,” Howlett stated in explaining the 
distributor’s plans for increased sales 
training in 1932. 

Sincerity is a major requisite in the 
prospective salesman-employe, Howlett, 
told the dealers in speaking on the hir- 
ing of new men. Neat appearance and 
pleasant, cheerful demeanor are impor- 
tant factors, and the man must have 
enough far-sightedness and financial 
standing to see beyond the immediate 
cash return in the matter of remunera- 
tion. 

Classified advertising, bonus payments 
to employes for getting new employes, 
the chamber of commerce, the city hall 
members, prominent users, and recent 
college graduates represent good sources 
for the uncovering of salesmen, Howlett 
pointed out. 

“Go out and get it” was the message 
regarding quotas given to the dealers 
by P. E. Rinehart, refrigeration sales 
manager for the Westinghouse Electric 
Supply Co. of Detroit and chairman of 
the meeting. 

Mr. Rinehart warned the dealers that, 
while the quotas had been set on a 
fairer basis, they would be higher for 
1932, and suggested that the dealers hire 
sub-dealers or at least a salesman if 
they had too many other duties which 
prevented them from getting out and 
| doing some specialty selling themselves. 


James E. Hugo, sales promotion | 
| manager of the Westinghouse Electric | 
and Mfg. Co. Pittsburgh office, ex- 


| plained the value of national advertising 
lin weekly or monthly periodicals and | 
|in the 150 trade papers, showing how 
| the salesman could tie in his efforts 
| with theirs by keeping informed as to 
ithe advertising used. 
| In speaking of newspaper advertising, 
|Mr. Hugo advised his dealers to use 
|their newspaper advertising in an in- 
|telligent manner and at times when 
| prospects were likely to be thinking 
about refrigeration, at times when they 
| would have a surplus of money, such 
as after pay-days and bonus days in 
| factory towns. 


| two factors necessary to a successful 
direct mail campaign, he declared 

During the morning session Mr. Rine- 
hart appointed dealer committees to con- 
fer and draw up recommendations on 
the following subjects: (1) sales promo- 
tion activities and education; (2) sales 
rules and regulations; (3) service as an 
aid to sales; (4) financing and time pay- 
ment 

E. B 
store at 
of the 
with the 


Parker of the Harbeck Radio 
Battle Creek, Mich., chairman 
committee on sales promotion, 
aid of Mr. Howlett, drew up a 


set of recommendations which included | 


a weekly change in window display, | 
maintenance of one cabinet of each 
model on the floor (one in operation), 


training of salesmen to “sell gracefully,” 
sales contests operative throughout the 
year, 
the distributor on a quota basis 

Sales rules and regulations recom- 
mended by the committee headed by 
F. B. Schlesinger of the Stanger Furni- 
ture Co., Ann Arbor, Mich., assisted by 
Mr. Beatty, included remuneration to 
salesmen on an absolutely straight com- 
mission basis, monthly bonus plan 
(amount to be set by individual dealer), 
open territories in dealership organiza- 
tions, the creation of a reserve held out 


of commissions to take care of repos- | 


definite 
interviewing 
Marvin Leach of the Service Tire Co. 
| of Kalamazoo, chairman on the com- 
mittee on service, gave the report which 
was drawn up after a discussion by the 
| committee with F. Perritt, service man- 
|}ager for the local distributor 

It was recommended that dealers select 
a good man and send him to a service 
school, that every refrigerator received 
by the dealer be put on the “line” and 


sessions, 
} and 


hours for canvassing 


| Co., 
| Bros., 
| and H. C. Riggle, Tomlin- -Riggle Motor 


jand E. W. Harbeck, Harbeck’s 


| Co., 
| Cusson, Flint, 


and cooperative advertising with | 


tested for 24 hours immediately after 
arrival, that all complaints be answered 
with all possible speed, and that the 
service man be trained to get leads for 
prospects. 

W. J. Minnis and H. Hallberg from 
the Commercial Investment Trust Corp., 
and Fred Wyatt, dealer contact man 
for the Detroit distributorship, acted 
with the committee on financing. 

G. H. Dean of the Dean Sales and 
Service at Jackson, Mich., made the 
following recommendations: 

That the dealers use every effort to 
make 10 per cent the minimum down 
payment; the 12-payment plan is better 
than the 24; the C. I. T. collection plan 
was advanced as a means of taking 
the collection burden off the dealer; the 
25-cents-a-day plan should not be used, 
the C. I. T. plan with a down payment 
of $7 being recommended to meet com; 
petition coming from the 25-cents-a-day 
plan; dealers should use the eight per 
cent down plus small carrying charge 
in billing enough refrigerators to keep 
an adequate floor display of all models 
during the peak months. 

Those who attended, and the organi- 
zation which they represented, are list- 
ed as follows: 

George Brater, R. W. Badgero, and 
George C. Walz, Jr., Walz Hardware 
Saginaw, Mich.; James Slack, Slack 
Bad Axe, Mich.; W. R. Tomlin, 


Sales, Alma, Mich.; B. Bidwell, Midland. 

F. B. Schlesinger, and Paul Schlank- 
er, Stanger Furniture Co., Ann Arbor: 
M. R. Huber, E. B. Parker, J. F. Huber, 
Radio 
Store, Battle Creek, Mich.; R. A. Walk- 
er, Walker Electric Co., Marshall, Mich. 

J. E. Smith, Bentz Bros., Hillsdale, 
| Mich.; G. H. Dean, Dean Sales & Serv- 


on Jackson, Mich.; W. Wendorf, and 
| A. Wardle, 


Wardle Sons, Clio, Mich.; 
R. W. Roser, L. R. Pierce, D. M. Hill, 
Coldwater, Mich. 

M. O. Leach, Service Tire Co., Kala- 
mazoo, Mich.; C. H. Sturmer, Sturmer’s 
Department Hardware, Port Huron, 
Mich.; G. 


H. A. Bonsteel, the J. W. Greene Co., | 
| Toledo, Ohio; H. L. Merrill, Wauseon, | 
Ohio; R. H. Johnston, Delta, Ohio; G. T. | 
Priest, Montpelier, Ohio; W. E. Chester, 
and D. A. Ricketts, Tiffin, Ohio; Harry 
Smith, Wapakoneta, Ohio 

R. M. Bowden, and W. F. Spragg, | 


Board of Water and Electric Light Com- | 


missioners, Lansing, Mich.; R. Lauben 
thal, East Lansing Electric Co. East 
Lansing, Mich.; J. W. Dean, Montpelier, 
Ohio; B. L. McKinley, McKinley Motor 
Lima, Ohio; J. U. Cusson, and J. F 
Mich.; P. Schippers, Serv- 
Tire Kalamazoo, Mich 


ice Co., 


P. Faulkner, and J. R. Hodson, Mont- | 
Fred McCaul, McCaul Lum- | 


pelier, Ohio; 
ber Co., Ferndale, 
Erb-Kidder Lumber 


Erb, 
Oak, 


Louis 
Royal 


Mich.; 
Co., 


| Mich 


G. H. Miller, J. H. Campbell, W. F. 
Tschaeche, Phil E. Rinehart, 
att, William Howlett, T. LaFontaine, F. 
Perritt, Charles Perry, A. O. Fredricks, 
and Linda Kelley, the Westinghouse 
Electric Supply Co., Detroit. 

Robert Beatty, George Constance, the 
Westinghouse Electric and Mfg. Co., 
Mansfield, Ohio; J. E. Hugo, 
house Electric and Mfg. Co., Pittsburgh: 
W. F. Bissell, R. W. Ten Broeck, R. 
Vivian, Westinghouse Electric 
Co., Toledo, Ohio. 

Cc. Gury, John Howat, F. F. Wash- 
burn, W. P. Ballinger, C. F. Watson, 
V. J. Melito, Ray Schneider, A. W 
kin, and A. J. Stocker, Approved Appli- 


ances, Inc., Detroit. 
Paul Kurth, Uston Hardware Co., Bir- 
mingham, Mich.; L. S. Kidder, Erb-Kid- , 


der Lumber Co., Detroit; E. Sidle, Sidle 
Co., Van Wert, Ohio; G. E. Graves, Y. 
& E. Mfg. Co., Rochester, N Y.; T. J. 
Forsyth, Gregory, Mayer & Thom Co., 
Detroit; W. J. Minnis, 
C. I. T. Corp., Detroit 


M. Wayt, Wayt & Son, Lud- | 


Selective use and proper follow-up are | ington, Mich. 


Fred Wy- | 


Westing- | 


Supply 


Ran- | 


COPELAND ARRANGES 
FOR ’32 CONVENTION 


(Concluded from Page 1, Column 1) 


Paul Cornell, New York, Copeland’s ad- 
vertising counsel, will discuss 1932 ad- 
vertising plans. 

James W. Beckman, in charge of 
public relations of Copeland, will out- 
line this new feature of Copeland’s mer- 
chandising plans. Charles W. Hadden, 
general sales manager, will speak on 
distributor and dealer methods. 

A feature of the convention will be a 
play entitled “Shoes,” written for the 
oceasion by Mr. McElhinny. The play 
is composed of 12 scenes, and will run 
throughout the convention. Rehearsals 
of those taking part are now being held. 

The second day of the convention will 
be devoted to commercial refrigeration, 
service, methods of manufacturing and 
other details connected with the me- 
chanical end of the business. 

Inspection will be explained, and the 
entire dealer organization will be taken 
in busses to Mt. Clemens to view the 
factory and the two new additions which 
will be shown to Copeland distributors 
and dealers for the first time. 


ELECTRIC RANGE SALES 
PLAN DISCUSSED BY NEMA 


(Concluded from Page 1, Column 2) 
NEMA, left no doubt in the minds of 
the members as to the successful opera- 
tion of the plan when he said: 

“No other appliance affects so directly 
and materially so many lines of elec- 
trical manufacture as the electric range. 
Is the plan workable? An unqualified 
affirmative to the question seems indi- 
cated. 

Such a plan is NEMA’S opportunity 
at this time to start a program of far- 
reaching effect, not only of present 
benefit, but extending into the future 
for a long time to come, believes F. C 
Jones, chairman of the wire and cable 
section. 

“The challenge was made by H. J. 
Mauger,” reports F. C. Hodkinson, chair- 
man of the wiring materials division, 
“when he suggested such a plan at our 
NEMA policies meeting last May, that 
NEMA was not ‘merchandise minded.’ 
NEMA has waited for a practical plan, 
and the plan suggested seems to offer 
enormous possibilities, not only for 
NEMA, but for other branches of the 
electrical industry.” 

L. R. Brown, chairman of the trans- 
former section, reports that his section 
had occasion to hear the plan explained 
at its meeting in Chicago, Dec. 3. It 
was the opinion of the section at that 
time, he said, that “the program had 
real merit and was worthy of serious 
consideration by all members of the 
NEMA organization.” 

Electric cookery was characterized by 
George A. Hughes, president of the Edi 
son General Electric Appliance Co., as 
the electrical industry’s next great suc- 
cess: “The sleeping giant which, when 
fully aroused, will do what the electric 
refrigerator has done for the power 
company load. The addition of one elec- 
tric range customer is the same as add 
ing four ordinary residence lighting 
customers; and mighty few residence 
customers are being added nowadays.” 


FRIGIDAIRE SALESMAN GETS 
FIRST 1932 SALE EARLY 


(Concluded from Page 1, Column 1) 
their first 1932 sales. “If we can get 
each of our 15,000 dealers and salesmen 
to close their first sale before Jan. 16, 
we will have accomplished the purpose 
of this campaign,” said J. J. Nance, 


| head of the sales planning division. 


Mr. Nance states that the first two 
weeks of January ordinarily comprise 
the dullest period of the year, chiefly 
because the salesman is slow in getting 
under way. The object of the campaign 
is to get him away to a flying start, 
believing that he will keep increasing 
his momentum until the height of the 
selling season. 

The campaign was announced to the 
field organization through phonograph 
records mailed to reach dealers the day 
after New Year's 

According to Mr. Nance, a feature on 
the reports of sales of household equip- 
ment received is an unusual percentage 
of sales of the larger models. There has 


| been a sprinkling also of orders for 
| water coolers and other commercial 
equipment 


ZEROZONE REORGANIZATION 
PLAN APPROVED 


‘Concluded from Page 1, Column 4 


volume of sales was secured for the fac- 
tory, resulting in a satisfactory profit 
for both the selling and manufacturing 
companies and has made possible the 
offer to creditors by which their claims 
will be paid 100 per cent in full.” 

Mr. Richland stated that the factory 
personnel would be kept intact and that 
plans are now in preparation for an 
|active sales campaign to introduce the 


| new Zerozone models on which produc- 
H. Hallberg, | tion is already under way at the com 


pany’s Chicago plant 
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MERCHANDISING SECTION OF ELECTRIC 


@ A development as important to the preservation of 
bulk food as electric refrigeration itself. A contribution 


to electric refrigeration that will save hundreds of 


thousands of dollars in the handling of perishable foods. 
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Model D-6 

6 cubic feet 
food storage 
space. Fully 
automatic, 


Model D-8 

8 cubic feet 
food storage 
space. Fully 
automatic. 


Model D-11 
11 cubic feet 
food storage 
space. Fully 
automatic. 


EADER IN 


| prin 1932, Kelvinator presents the 
greatest Line of Domestic Cabinets in 
its 18 years in the Industry. 


The new Kelvinator De Luxe Model— 
leader in the high-price field—represents 
the finest electric refrigerator money can 
build. There are five,different Cabinets 
ranging in size from 6 to 22 cubic feet. 
They are porcelain inside and outside, 
and are fully automatic even to the elec- 
tric light—the only fully automatic elec- 
tric refrigerator built, with the exception 
of the Standard Model mentioned below. 


The Kelvinator Standard Model—leader 
in the medium-price field—has all of the 
noteworthy features of the De Luxe Model, 
differing only in finish. Each of the four 
different sized Cabinets is fully automatic 
and has full porcelain interior and exterior. 


The Kelvinator **K’’ Model—leader in the 


ADER IN 


Model 8-5 
5 cubic feet 
food storage 
space. Fully 
automatic, 


Model S-4 


4 cubic feet 
food storage 
space. Fully 


automatic. 


dae 
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Model K-4 


teu. ft. Por 
celain inte 
rior. Lacquer 
extenor 

PRK 4 


all porcelain 


Model K-5 
5 cu. ft. Por 
eclain inte 
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THE HIGH-PRICE FIELD 


BABAL ASE 2 3e eon ts Aer 


Model D-14 : 
14 cubic feet 
food storage 
space. Fully 


automatic. 


THE 


low-price field —brings a new and higher 


standard of quality and performance to 
buyers in the mass market. The four dif- 
ferent size Cabinets are available in full 
porcelain or with porcelain interior and 
white lacquer exterior. The new “KK” 
Model is unquestionably the greatest 
value in the low-price field and it repre- 
sents a tremendous profit potential for 
Kelvinator dealers. 


Complete information regarding this re- 
markable New Line and also details of the 
largest Advertising and Sales Promotion 
Program in Kelvinator history will be 
sent to responsible dealers upon request. 
Use the coupon below, or wire to-day. 


KELVINATOR CORPORATION 
14245 Plymouth Road Detroit, Michigan 


Kelvinator of Canada, Lid., London, Ontario 
Kelvinator Limited, London, England 


tae 


rails 


THE LO 


Po ELE, | 


Model K-6 oe 
6 cu ft Por- ae 
eelain inte- “ 
rior. Lacquer ia 
exterior Sean 

PK 6 om 


all- porcelain hs 


ica wear eS i. 


hy Model D-22 


22 cubic feet 
food storage 
space. Fully 
automatic. 


} 


+ 


<t« Sect a cece eres 
| 


Ci daha 


MEDIUM-P 


a 


Model 8-7 
7 cubic feet 
food storage 
space. Fully 
automatic. 


Model K-7 
Tecu. ft. Por 
eelain inte 
exterior. 
"K-7 


all-porcelain 


rior, Lacquer 


~ 


IELD & 


. 7 * 
q o | PrP @O N 
Kelvinator Sales Corporation, Detroit, Mich. 
Gentlemen: Send complete information about 
the 1932 Line and the 1932 Program. 


Name 


“treet Addre-- 


Ar eo. ee ; es oe de re AY oe iS Pe ae eS Lea a OS A el eg a lie Bie — Sein eta ot: " Ss 0 ee LA Rh ey ema Rey a | ete te eo i , Pe whee pest ie ee ee oe eee Ret a Sie: Be de Al, et ay ee 53 i, z A ‘ Sart < er ee ge . — A *, eye onal y Ae AK ae. ee 
r eee tes | OPENS aa eg Pae Sa mae wa aca a Ra = aE Nay. sani. 5 Mla = ik Sse lpibeg 2s ve am OR EM ee CS Ja eet hi tla aa CR et Mime = aie i eta Se bl Si a nihae nl hae ater See iy Sel ali NG Ce | eet ee eae ids hee ete Wa te Bae ses, , PE ae et ANGE de a Sc ea Ne ie ar ck 
Pe ee Se ae Nek Deca te TRS ee ean eet Reha meng Es ge eae, Ne Shea a ae eee eg Spo ee nM 26! ane E ho ye REP MMe a Sam AAMC E kr MeN SE hy A pot SM Geo EU acre. a egy oe gees Lae me erie 
eae i Sa aS Tha 1c hn are ae Se te os yes RRS eaten Ot Rate eae ic ea Vor see hs A Ey a are re na Sen sa Wa eed nih eae ee ne mae pete a, lee aa sai A a er ata Ae eS a a ere e/a ci en Chl eee eee ns, 
mak ts 8 : ene Faced ; et : : tise gee a. = wi Aaah go yh eS rere, beg as ce Dib alae teak OS ac SRT ate ays tthe COCR RD pt eer ya as Le fe are oh eae ae i ig eve’ rer igee, Leelee eh ay: 
. ; ene 
ee 5 SN 
AEE TI TT eID , j . 
Z — 7 . 
a H ~~ : el H 
aS. . _ a Os = - oe; 7 
: ; j = = : : f | i \ 
; —< } LS ; i r 
F ff i i} seal } | | hea a | 
| e — ' _— i | | ‘ H ; 
i \ ; Seay | | i 7 iz 
>: = | | | | oo! | 
= F] | | | = ' 
i” ms h>- : ° a ee [-<tty a . 
a “a \ | | ' 1 Ae de ee" ; oa Bale 
a — { _ ., j | i | *« i 2 ee DA fae i et aa Nye 
a a oa | ge a Ce oe ie a mie se q 
Pe ! AP cierto ere para FF ee ray], ‘= Aa @ es 
Poe 2 ‘ = ' H a ad eee i | = if. ; i er ae, ea 8 i sl aaa 
: oo. a. ° a fe ” | Vie al bm ae i i oe 
ae | | er eG e 
ra i = Oe Seen. ee 
Pees ~ ' | A " piste RR sf 0 
be aad ase : poewmsererrss At ; ce ie 
2 Ete lage Reese ; | 4 ne if y j weighs elmo. - <j ia bard 
eee sey he. » { | : i ; | ee pis Sa ms a 
H ‘Sogo ee i Raceesrecesaetansseseict i on = j noi Ae ee j ERRER 5) (te; ae es oe 
hi hese ies ae i = COL eee ies : j | H Sie ae cece ti oA 
Wee oes yg Sian ae iz ij ie, RG aerate © uae oF a eee 
ae a La a oe 8 ee i} (is S| j a ee SES eR Ie : ee 
Te) ae Serco (ed Ne Aas ' i} 2 H ee aaa a 
es | oo ote ean ie el : il 3 . i Pe re ee ig) aera 
ae ie ste H : i ees A | | — eer ee” eee 
same at | ‘ ies | ey me ts ae 
7 ae A | — | CU | ‘ 
a . a a ti | i | A at 
es — — aes si se ee eo 
. A a a ay es & j sie a 
cs i - , +: ieee i a i : oe ee 
ee a ai ae ae ren ane ; Fa see nea 
he mates : et ee = i ae eee ae: ara 
oe a ete ae ae tae gs 43 4 Bees ‘fe agape as 
: x ‘sae teeaey “a = er BAR M 7 a re ere oa ; ae Mpg 
My — Garg Fras § om | ee Taare Peng ee 
2g One pa eat: aie : aa ee os oH : a 
Be a gee OTM ne i Ne ae 
: * t a cole prs ee 
: ' seat ae ee Gen ; 
P re — ir ae t ag ae 
«i Paglia i Ay : Seay ge, roe 
| : i bal, ae es ei eae av 
4 Cyne pape ee et = cath eas. i, ies Pee 
: ; 2. ; sae iti si gee ras cee ae — 
7 er os Rais os See ‘a 
3 - ia z Ae oe eee ne Sie oe as : 
: “3 Y. <. or Fe sl. eee Le he 
: an ‘ . ) Se Caw pe: ie hk we 
SIPS eer as e is 2) PTR ce oS ne a eee . . ee Ee sae 1. 
- ol ia . te: eer : ia hee eT ee ce er eee re es Sheree eee ee ee, eee a ; . eee oe ener Bee 
H . " ’ " He ce . a ee, 
—_ : 
: - ae 
: . . al o 
on Cae 
ce ie oh 
3 nt 
‘ ES ie 
BF inti Oe = : wit Y= — ein Sy agli 
. =) . , yo Sa ee tg 
| . er za ——. | Pi . 
és — : i ’ ee | ' | 
7 Fs = ee oy a |. — 
t ) | & eek eo, vn an apeeer-—— a an 
H ia abe 4 Ae: — a | ey ee ad 
Hal. 4 a {| ae | : oo ees 
é | . j a a % = n z. os i & o ps! 
‘an : re Om ee 33 a gic: an 
: if 8 ja | | ean | fi 
‘ Ks the q Mee ree in 
| iJ es pes = | ‘ + | cae 
: As \ y ies y | 4 ss q 5 aa 
| eee Fa bs . 4 , te * 
4 | — re: —~ * | i 4 
. 1; “ | t } a “a - 4 ns i ' 3. my 
’ i See = | | i oh 
¢ . ee ~~ 
| Se aa <i - r i ie 
| ry] A — oe ‘e 
: . SLOSS et 7. . Na came 
if : Me eu ; rrr Dee. i ccewecee’4 ee Bek ee 
eee | Ree : ; 
~~ | ce | ey eee 
i : bore bgt i cn ie rs, ‘ oe ”" Slee 
, ; fx a 4 ; 
} : | ' , 
~ - - enone A i et ha ei Bie 
t - © Se. arte Soe gata 
eee ror A Be oe 
= pe Be ea ; es ae bs one ‘ 
é ae 
_ 
Model S-9 oe ee Call 
9 cubic feet Ne eas 35 E es ; ¥ 
food storage si: BS Pa eae 
space. } ully ’ te H ee ‘ = ae oe 
automatic. i cs a SS ae ae ae 
? , ¥ piri. on 
i ks Pie: ile 
* : a ‘ me $ : : 
: es = : ; j we oe 
; i Ssiieinmasianiaiinde ‘ 
=== Te : ie — o | ; ; ; 
e 4 i) 2 i : y Wy 
6 
"7 . 3" oa J : 2 i 
mi . . ve % czy) {— : it 
: oe F ¥ « * e 
ine | ey —— =] i ies KELVINATOR 
f } : ; 4 | 
' at , ; } 
ig q \’ “ : j ’ Lal 
= —— = - ) , 
ie : ee ey ' P ails ies, ” 2 rae ce 
, : — <a La i ‘Mie 1-413 ee 
a fi " I= }| sd a an 
= ewes ae : eat ded ddd _ , = 
; Saee ’ ¥ = betes ah itilictectel ve i 7 Part i ‘ges ee 
sas Pater : ‘ mer ear Be eee 
ae : oie ae ea ae = ee i am Te a, 
2 ee Z ‘hd oe ae Karas) a rae ae é 
: ZA ; coe wie ZoiletePa edb b¢ ee ae : nee 
> " cca detieesscal | | 
| ee ee : a re fie is : aegis 
Pte ks ey ee iKans 2 igirts ‘ ” soem ee | ewe Se 
; LO aes eae 2 ~~ pai : 2 a 
 ; Ee eee oe een ee y a an 
ERR See tet aie <5 RES a a a SE : > aa 
& a ; ifs - pace ag a 
i a . = 
“ipa ed 1 eee se at a ate aa ee 
ee tes, ' oe sail ae = a 
ger se Si } 5 Sea lt ae ig seer i) 
bata PL ‘ a Scene ae 4 ee ee 
pata oe 3 /\ ern eae Fey: beh aly 
hoa ; : a ee % ae a 
Se Oa a Pee eg ee ee ee eg eo me ad : EE i, Us hk ia 
‘s ee a 2. diene ails hae ean rr Sa Se ee es eee 
oo Ss ee eee a tA, oe, Stal aa 5 e me eae. ee he ee ly Yi ee eee erg ig we a Hs S Pr ete . Mt i re meat 
. 4 . a a 
4 (i's State mo hirabs 
i ; SEN eee | 
ee ag a er 
: eee ee 
es Sg - 
eon 
eee 
) re P ; ‘ Mk. ee ee 
yo Tey ns a are ou % sl by ees F io is a a ‘ee on Tag Ce re oe ag 7 were al fais Se Oe eral Peper, Pegs ie oie i Ed ra. na Ree i sii e “ sith 3 ; ah ee Hiomganl : a eae coh are, ao 
mtr ck aay tet eee ee Sag Se RIN een oe MR PO oe meme heer ee wage ee ee a ee. ee a oe ee SPL a i re) RMR ghee ok eed em co ees eee rs ee j me eat : : Ber ae tt. oe wives eee ae ag Se | 
eects i eras My Sina aN ee ey He at Seay. ee es he ee Pose OP kg rer. Fierce: oe ate er, eee = =: gO BE AS ioe Sin Ee eee a a “Eee SO ee oS a i a 
wie Se ea Nee peo ee Ne ape Lege RS as ae sites re ey i itl Pee a Rel ee ghee SR cn Eee! raty ae = Pa Sc! 08,) gt ie i ME a a hn Be eA eee Sage RT ere LE ay 
ign Oe CRE Ei aie Alpe eee eee Been te ge Ne Te Ne Be Re ak eho + tet alee One einen Me np ohh Ae a a ‘ Tree vie? ee 
e Saal : a. mr. . . an owe ee Be OR! TR ae Eee ones Redan ool sett os Vee ree ewes eet 
ae ace we: Re cries + ree oe ea ae anes ee eet coe by de ger LP ae ee eee iw. 
fae NG igh, re ss Se Ne ee eS Se ee Cee 
i hea a PS PE a got SRY ge a, NE gh Ne ea ee Oe eee eee ne EN Ts, 


MERCHANDISING SECTION OF ELECTRIC REFRIGERATION NEWS, JANUARY 13, 1932 


ANNUAL KELVINATOR 
MEETING ON JAN. 18 


DETROIT—Stockholders of the Kel- 
vinator Corp. will meet Monday, Jan. 
18, at 11 o’clock in the morning, at cor- 
poration headquarters. 

Business to be taken up at the meet- 
ing, according to the announcement, 
includes the election of a board of di- 
rectors to hold office for the ensuing 
year, or until their respective succes- 
sors are elected and qualify. Reports 
of the president and other corporation 
officers relative to the operation, man- 
agement and conduct of the corpora- 
tion will be heard. 

Consideration and ratification of the 
acts of the officers and directors of the 
corporation since the last annual meet- 
ing of the stockholders will form part 
of the meeting. 

The transfer books of the corpora- 
tion will not be closed, according to 
Merlin Wiley, secretary of the corpora- 
tion, but only stockholders of record 
at the close of business Dec. 31, 1931, 
will be entitled to vote at the meeting. 


ALLISON WILL ORGANIZE 
BUREAUS IN EAST, SOUTH 


NEW YORK-—tThe establishment of 
new local bureaus, chiefly through the 
East and South, plays an important 
part in the schedule of the field force of 
the Electric Refrigeration Bureau for 
the opening of the year, officials state. 

Starting Monday, Dr. G. W. Allison 
was to visit five Pennsylvania cities. On 
completing this tour, he will head south- 
ward, spending the balance of the 
month in Delaware, Virginia, the Caro- 
linas, and Georgia. 

The first week of February will be 
spent in Alabama, Louisiana, and 
Georgia. Following a visit to Memphis 
on Feb. 8, Dr. Allison will address the 
national convention of the American Re- 
tailers’ Association to be held in St. 
Louis Feb. 9 and 10 under the auspices 
of the St. Louis Chamber of Commerce. 

Two new bureaus are to be organized 
this month in New York State with the 
assistance of Don C. Schively, field 
representative, one in Elmira, Jan. 19, 
and the other in Binghamton on Jan. 20. 

Meanwhile, Mr. Schively has been as- 
sisting the state director of New Jersey. 


FRIGIDAIRE BRANCH USES 
MOBILE SALES DIVISION 


BOSTON, Mass.—A new kind of elec- 
trical refrigeration sales division—a 
Mobile Equipment Division—devoted to 
the field of transportation, was insti- 
tuted this year by the New England 
Frigidaire sales region, H. W. Newell, 
manager, reports. 

Headed by E. R. Ryan, the division 
installed Frigidaire equipment in dining 
cars, trucks, trailers, tug boats, passen- 
ger liners, freighters, yachts, destroyers, 
and submarines. 


GIBSON WILL USE TRAVEL 
ADS IN 1932 CAMPAIGN 


GREENVILLE, Mich.—The Gibson 
Corp. has made arrangements for solo 
poster advertising display on the sides 
of one of the largest fleets of motor 
vehicles in the country, according to 
Allen W. Church, in charge of the Gib- 
son advertising account. 

This fleet, composed of city cartage 
and transfer vehicles, inter-state motor 
freight carriers from coast to coast, 
carries only one advertisement on the 
side of a vehicle, and offers density of 
circulation in direct ratio to the density 
of population, says Mr. Church. The 
service is known as Travel Ads. 


SWAFFIN HEADS HOTPOINT 
RANGE SALES FOR OUTLET 


RICHMOND, Va.—F. H. Swaffin, for- 
merly with the Edison General Electric 
Appliance Co., has been appointed man- 
ager of the new Hotpoint range depart- 
ment of the Commonwealth Refrigera- 
tion Co., Inc., General Electric refrig- 
erator distributor. 

According to R. S. Montgomery, presi- 
dent of the company, an organization 
very similar to their refrigeration or- 
ganization will be set up to handle 
ranges. 


202% OF QUOTA REACHED 
BY KANSAS CITY BUREAU 


KANSAS CITY, Mo.—Final figures for 
the 1931 electric refrigeration campaign 
here reveal that sales were more than 
double the quota set for the Kansas 
City bureau, the exact percentage figure 
being 202. 

The Kansas City Power & Light Co., 
handling four makes of refrigerators, 
sold in the neighborhood of 8,500 units 
topping off its year’s activity with 25 
sales to its own employes just before 
Christmas. 


Prologue 


Editor’s note: Almost everybody in 
the industry gets to Detroit sooner or 
later, and this informal guide is offered 
both to the regular visitors and those 
who are looking forward to their first 
trip here. 

Especially is this temporary successor 
to “An Editor on Wheels” directed to 
the hundreds of Copeland dealers and 
distributors who will be here next week 
to attend the Copeland convention. 
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All About Windsor 


What’s the first thing Mr. Detroit 
Visitor usually wants to do when he is 
ready to play? 

Chorus (from all Detroiters who have 
had to entertain Good Old Jim the col- 
lege classmate, Joe Binks from your 
home town, and Cousin Charley who 
just blew in as a sort of surprise): 
Canada! 

Even the Aunt Sarahs and the Sister 
Mary’s little boys want to go. Just so 
they can tell the folks back home 
they’ve been in Canada. 

The healthy males, of course, want to 
survey business conditions in the King’s 
Dominion. And incidentally—just inci- 
dentally, of course—they might want to 
find out at first hand just how that 
government-controlled liquor operation 
works out. 

Most of these eager foreign travelers 
come back disappointed. 

Perhaps, subconsciously, they are a 
bit akin to Tom Sawyer, who felt cheat- 
ed on his first trip into Illinois from 
Missouri when he discovered that IIli- 
nois land was green just like Missouri's 
—instead of red as it was on his jog- 
gerfy-book map. 


The Canadian side of the Detroit 
river is just ordinary flood plain, 
with fields, cows, hard roads, and 
occasional frame dwellings. 


Windsor is a quiet, uneventful, 
sober small town—about as excit- 
ing as a neighborly evening visit 
at the home of the Joneses. 


Liquor? Sure, you can get it. 
But not until after you’ve procured 
a hotel room and made out an in- 
come tax report or two. 


It’s much simpler, much quicker, 
and almost as cheap to get good 
joy-water in Detroit. 

Of course, if you’re going on a 
party at one of the hotels with a 
bunch of friends—say, after a con- 
vention —that’s different. It’s al- 
ways fair weather, etc. 


But Windsor for Windsor’s sake 
. Well, you'll see. And remem- 
ber that we warned you. 


* * * 
Crossing the Bar 

To be sure, there’s the adventure of 
going across. Methods of locomotion 
are numerous: via the Ambassador 
bridge, the tunnel, the ferry, the train, 
motor boat, airplane, or swim. None 
of the last three methods are recom- 
mended. The authorities frown upon 
them. 

Busses will take you over and back 
either through the fine new tunnel or 
across the magnificent long suspension 
bridge. So will taxicabs. 

If you take your own car across it 
may be searched by the customs offi- 
cials on your return. Be sure to know 
the state in which you were born, and 
whether or not you are a United States 
citizen. You will be thusly queried by 
uniformed guardsmen at the exit. 

Toll is charged by both bridge and 


tunnel. 
. . ° 


Automobile Plants 


Windsor is to Detroit as stage shows 


dine-and-dance gyp joints are to Chi- 
cago. It’s the entertainment to which 
the out-of-towner looks forward and 
without which his trip is as incom- 
plete as White Rock minus an ener- 
gizer. 

Detroit does have, however, a set of 
staple rubberneck points which corres- 
| pond, in a fashion of their own, to 
| Coney Island, Chinatown, the Bowery, 
|Grant’s Tomb, the Statue of Liberty, and 
| the Empire State building in New York 
| City, or the stockyards and the new 
| World's Fair site in Chicago. 

These staples are chiefly the automo- 
bile factories, of which the Ford plant 
at River Rouge is the epitome and the 
most popular. 

Other auto factories which visitors 
often want to see include those of 
Chrysler, Lincoln, Cadillac, Packard, 
Graham, and Hudson. 

And of course you know that Kelvin- 
ator, Norge, and Universal Cooler elec- 
tric refrigerators are made in Detroit, 


and hotel roofs are to New York, or | 
| summer 


and that the Copeland factory at Mt. 
Clemens is just a few miles away. 
Also interesting are the Burroughs 
Adding Machine Co., the Frederick 
Stearns Co., and Parke, Davis & Co. 
The latter two concerns manufacture a 
considerable portion of the country’s 
pharmaceutical supplies. 


Just as visitors to Washington 
will want to shake hands with the 
president of the United States, so 
will uninitiated visitors to Detroit 
want to shake hands with Henry 
Ford. 

There is a difference, however. 
Visitors to Washington may shake 
hands with the president. 


Henry Ford, the man who sym- 
bolizes the city, is as remote as 
Tibet or Afghanistan—or the fellow 
who owes you 10 bucks. 


Skyscrapers 


For a place in the sun among sky- 
scrapers Detroit offers the Fisher build- 
ing. Erected by the Fishers of Fisher 
Bodies, this unique structure is the first 
corner of a proposed mighty architec- 
tural project. 

It has an obelisk tower with a gilded 
and burnished top which is breath-tak- 
ing when night falls and the flood lights 
burst forth upon it. 

As one travels either north or south 
on Second Blvd., this gorgeously illu- 
minated tower arises in the distance as 
out of the middle of the street. Noth- 
ing the Greeks or Babylonians had 
could match that sight. They didn’t 
have artificial light. 

Across the street from the Fisher 
building is the whopping big General 
Motors building, which was the largest 
in the world when it was built; but 
now is overshadowed by Chicago’s Mer- 
chandise Mart. Across another street 
is the Fishers’ New Center building. 

Downtown, near the river’s edge, 
cluster several tall buildings, monarch 
of which is the Penobscot building. 
For grace of proportion and sweep of 
flowing lines, this skyscraper is classic. 

Also worth seeing—chiefly for its 
bizarre, oriental baroqueness—is_ the 
Union Guardian building. 

In the Barlum Tower on Cadillac 
Square is a historical museum which 
presents exhibits denoting the various 
racial conquistadors of Detroit—Indian, 
French, English, and American— to- 
gether with an exhibit on the military 
history of Detroit. 

Midtown is the massive Masonic 
Temple, billed as “the greatest monu- 
ment ever built to the ideal of brother- 
hood.” 


Midway between uptown and 
downtown is the Art Centre, which 
includes the municipal library and 
Institute of Art, the Wardell apart- 
ments (owned by Fred Wardell, 
president of the Eureka Vacuum 
Cleaner Co.), and the Maccabees 
building, where this is being written. 


Both the library and the Institute 
of Art are said to be of the first 
architectural magnitude. They face 
each other. Pondering in front of 
the Institute of Art is a large re- 
plica of Rodin’s “The Thinker.” 


The Maccabees building, of which 
the Business News Publishing Co. 
is the largest tenant, has the beauty 
of simplicity, and boasts a hand- 


some profile. 
* . . 


Homes 


If you have only half an hour to 
spare, and want to see some lovely 
homes, drive the short distance from 
the Fisher building up to Boston Blvd. 
or Chicago Blvd. Especially in the 
the two streets named above 
offer enchanting vistas. 

With more time on your hands drive 
east on Jefferson Blvd. until you get 
out into the Grosse Pointe region, and 
further. There you will find the Edse! 
Ford estate, and similar magnificent 
walled-in mansions and landscaped sur- 
roundings. 

You won't see anything like this mil- 
lionaire’s row in New York City or 
Chicago. 

Other swanky residential districts 
may be found out around Palmer Park, 
Sherwood Forest, Birmingham, and 


farther north. 
. . 


Amusements 


Amusements? Ah, yes, amusements. 
Rubbing of hands and lighting of eyes 
on the part of the visitor. Mute help- 
lessness on the part of the Detroiter. 

What? No night clubs? No place to 
dine and dance? No girl show ex- 


By George F. Taubeneck 
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travaganzas? Why, man alive, where 
does the tired business man go? 

The answer is that he goes home—or 
back to work. 


Detroit is preeminently a city of 
home entertainment. Instead of go- 
ing OUT for a party, the Detroiter 
invites friends IN for a party. Com- 
mercialized amusements seem to 
hold few attractions for the city’s 
elite. 

Sensible, sophisticated, and quite 
grown-up is Detroit when it pays 
for diversion. The very best of cur- 
rent drama plays Detroit almost im- 
mediately upon leaving Broadway, 
or before arriving. Lecturers of the 
first water, top-flight musicians, 
traveling exhibitions of art—the best 
come to Detroit, and are well 


patronized. 
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What? No Dancing? 


Institutions are the Detroit Symphony 
Orchestra and the Detroit Civic Theatre. 
The former, directed by famed Ossip 
Gabrilowitsch, draws a brilliantly 
dressed crowd to its biweekly concerts 
and also plays a popular concert every 
Saturday night for the lower income 
groups. 

At the Detroit Civic Theatre is a per- 
manent stock company trained by Miss 
Jessie Bonstelle. From this stock com- 
pany have been graduated such cine- 
matic personages as Ann Harding and 
William Powell. And, believe it or not, 
Joan Lowell (author of “Cradle of the 
Deep”) has been a member of the 
company. 

There are dozens of movie houses, the 
best of them sparkling in a mazdaical 
constellation around Grand Circus Park. 
The Michigan is a good choice. Uptown 
in the Fisher building is the ornate 
Fisher theatre, which is worth going to 
just to see the splendiferous decorations. 


But no place to dance? Right. 
No place to dance. Unlike New 
York City, Chicago, Cleveland, or 
Los Angeles, with their scores of 
supper clubs and good bands, De- 
troit has today but one or two spots 
where one may dine and dance in 
anything like distinguished fashion. 

One is the Everglades Club in the 
Hotel Tuller, where noted composer 
Seymour Simons and his orchestra 
hold forth. The other is the Blue 
Room of the Book-Cadillac hotel 
(Johnny Hamp is playing there 
now). 

Others, such as Edgewater Beach 
and Blossom Heath, are here today, 
padlocked tomorrow. 


* ¢* *# 


Unique Institution 


All up and down Woodward Ave., 
however, bloom taxi dance halls, 
which flourish in Detroit as nowhere 
else. These are the 10-cents-a-dance- 
partners-furnished emporiums, a few of 
which may be found in other cities, 
but which in Detroit have become an 
institution. 

Because of strict police supervision. 
they are generally quite respectable 
Riding down the avenue after nine 
c’clock at night one’s ears are assailed 
in almost every block by the brassy 
blares emanating from these halls. 
Don’t stop to listen; the music is almost 
invariably bad. 

One hall, the Arcadia, has lifted itself 
by its bootstraps into a semblance of 
elegance and prosperity. 

It advertises itself as the “largest ball- 
room in Michigan,” has monstrous in- 
door and outdoor floors, a pretentious 
electrical display at the entrance, two 
bands, four soda fountains, two confec- 
tioneries, a clubroom with magazines 
and card tables, a balcony for specta- 
tors, special fashion shows and what- 
not. 

Catering chiefly to out-of-towners, its 
“hostesses” get 20 cents a dance instead 
of the customary 10. From all outward 
evidence the place is a highly profitable 
enterprise. 

In one corner of this palatial estab- 
lishment is an open-end room, well up- 
holstered, for parents of the _ taxi- 
dancers. 

According to the manager, many of 
these girls are now the sole bread- 
winners of their respective families. 


The girls, selected for beauty and 
charm, include unemployed = stenog- 
raphers, factory workers, show girls, 


college graduates, and star performers 
drafted from the bush league halls down 
the street. 


Hotels 


Best hotels are the Statler, Fort Shel 
by, and Book-Cadillac. The Fort Shel- 


by has unusually comfortable beds and 
an excellent coffee shop. It does a rush- 
ing business, even in these days, and 
is said to be making money. 

The Statler houses most of the 
luncheons and dinners given by Detroi: 
business men, and is satisfactory from 
every point. Manager Pichler is an ac- 
commodating and efficient host. 

Highest prices and most luxurious 
quarters are to be found at the Book- 
Cadillac. It is usually considered the 
swankiest hostelry in town, but isn’t 
particularly prosperous just now. Ralph 
Hitz, manager of the Hotel New Yorker, 
has recently taken the Book-Cadillac 
under his wing. : 

Other good hotéls include the Detroit- 
Leland, the Tuller, and the Barlum. If 
you are staying a few weeks, and aren’t 
trying to economize, your best bet is 
the New Whittier. Or the Wardell, or 
the Belcrest. 


Food 


Personal nomination for the best food 
in town—also the best service: the War- 
dell. Fort Shelby food is good, too; and 
you won’t go wrong at the Statler or 
Book-Cadillac. Some of the better speak- 
easies have good cooks and commend- 
able steaks. 

Another list-topper is the Green Cot- 
tage, on Second Blvd. Small, but ex- 
cellent home cooking. Its special salads 
are worth the small price of exit. 

Good food can also be had at the 
Belcrest, the Concourse Cafeteria and 
L’Aiglon in the Fisher building, the 
Tuller Oyster Bar, and Frame’s Colonial 
Tea Room. 

For Chinese food go to the rather un- 
prepossessing Royal Canton, on Wood- 
ward near Grand Circus Park. Good 
Russian food and atmosphere are pro- 
vided by the Club Andre just off Grand 
Circus Park. None of the Italian or 
Greek restaurants are recommended. 

One of the best seafood restaurants is 
the Sea Food Grotto, on W. Grand 
River Ave. between Washington Blvd. 
and Griswold St. And if you have 
time, take a long run out north on 
Woodward to Hedge’s Wigwam, a 
unique roadside inn which has one of 
the smartest food buyers in town and 
a highly varied menu. 

Best open-all-night uptown restau- 
rant is the Puritan Cafe (air condi- 
tioned), opposite the Fisher building. 
Downtown one is as bad as another. 

Most adequately stocked open-all- 
night drug store: Glenn’s at Woodward 
and Charlotte. 


? 2 .¢ 


Sports 

In season Detroit offers quite a va- 
riety of sports. The Detroit Tigers 
(American League) don’t do so well, but 
sometimes the opponents are worti 
watching. 

Good hockey, boxing, and wrestling 
are on tap. University of Detroit usually 
has a good football team, and just an 
hour’s drive away is Ann Arbor, home 
ef the University of Michigan. 

In warm months golf, tennis, polo, and 
aquatic sports are on deck. High point 
of the sports year is the Annual Harms- 
worth Trophy speedboat race, in which 
Detroiter Gar Wood invariably outruns 
or outsmarts the British entries. 

Plenty of public fee golf courses are 
available. 

At Woodward Ave. and Ten Mile 
Road is the Detroit Zoo, famous the 
nation over for its natural habitats 
and unusual collection of interesting 
fauna. It’s a good Sunday afternoon 
time-whiler. 

If you like flying you can go either to 
the City Airport or the Ford Airport. 
Both are models. Excellent connections 
are offered by commercial routes to 
almost any city which has regular air 
service. 

And don’t miss Belle Isle park, which 
is an 825-acre island in the middle of 
the Detroit river. With its canals and 
boulevards, it’s all water and macadam 
and grass and trees. 

A lovely fountain, a casino, yacht and 
boat clubs, gardens, a small zoo, an 
aquarium, swimming, golf, canoeing, 
and tennis are among its attractions. 

On warm summer nights it is densely 
populated with the amorous youth of 
Detroit—a pageant of Young Love's 
Progress in six colors and 14 languages 
—really a sight to see. Miles upon miles 
of closely parked cars, oblivious and 
undisturbed. An exclusive Detroit fea 
ture. 


WARNING: If you drive your 
own car around downtown Detroit, 
expect to get lost. Everybody does, 
including longtime residents of the 
city. 


RUARK NAMED SECRETARY 
OF CHICAGO BURNER MEN 


CHICAGO—B. W. Ruark was elected 
secretary of the Chicago Oil Burner As- 
sociation to devote time to the organiza- 
tion of a cooperative sales program for 
Chicago oi] burner dealers, at a recent 
meeting of the association. 
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You must Sell Refrigerators 


NEXT Year as well as THIS 


An open letter to manufacturers 
of good electric refrigerators: 


‘Suppose this year marked the beginning of 
your refrigerator business. Your salesmen could 
sell on a basis of newness . . . an interesting 
mechanical principle . . . time payments, or 


oerhaps a startling guaranty. 


“But what will they have to sell in ‘33, '34, 
'35— in the future years that really hold the 
measure of your success as a manufacturer? If 
they do sell, you may be sure they are selling 


oerformance—reputation. 


“Egilure of a good reputation or utter lack of 
one has filled the graveyard of the automobile 
industry with innumerable dead hopes. Noth- 
ing could force the sale of cars that had 
crumbled in the crucible of public opinion. 
The spoken word—in drawing rooms, in clubs, 
in street cars, in back yards—may not travel as 
fast as publications or radio, but it has far more 
deadly power, either for or against. It has 


made and unmade more manufacturers than 


any other force in business life. 


‘‘Salesmen and dealers and distributors know 
this. They drift to the manufacturer who pro- 
duces quality refrigerators. They bring to him 
their enthusiasm, their friends, their prospects. 
And without their combined efforts in his be- 


half, there can be no success. 


“Ask them if this is not so. Ask them if they 
want merely a refrigerator that is advertised, 
or one that stays sold—a refrigerator that is 
made with quality products and workman- 
ship, from frame and compressor to spotless, 


glistening finish. 


‘When you have tabulated the answers, re- 
member that Dry-Zero Pliable Slab insulation 
is an assurance to good manufacturers that 


their refrigerators will ‘stay put.’ ” 


te, Saal 


‘But my mother has one and it seems to run ALL the timel”’ 


ALI 
THE MOST EFFICIENT COMMERCIAL INSULANT KNOWN DRY 


CUT-AWAY SECTION OF STANDARD 
SLAB FORM INSULATION 


HEAVY KRAFT PAPER 


THICK ASPHALT 
COATING 


SPECIALLY 


CONTAINER 


INSULATION 


This drawing illustrates the proper method of construc- 
tion for slab form of insulation, to secure permanence. 
Unless all precautions shown here are taken, damage 
from moisture penetration is inevitable. 


Facts about Dry-Zero 


Dry-Zero is made from the fibres of the huge seed pods 
of the Ceiba tree growing in Java and the South Sea 
Islands. Nature designed these fibres to carry seeds for 
long distances through humid air and tropical showers. 
To do this it was necessary that they be light and com- 
pletely resistant to moisture. 


By an pe process of ‘'graining"’ the fibres are 
laid parallel with each other, and at right angles to the 
line of heat flow. This results in greatly increasing the 
resistance to heat movement through the minutely uni- 
form batt thus formed. 


For use in refrigerators, the Dry-Zero batt is placed in 
treated fibre-board containers made exactly to fit a 
specified position in the refrigerator. These sizes are 
— checked w templates to assure perfect fitting, 
although the flexibility of the slab allows for common 
irregularities of cabinet construction. 


The slabs are completely wrapped in a special Kraft 
paper which has been thoroughly coated with an 
asphalt made specifically for Dry-Zere and rolled on 
under heat and pressure. This results in the Dry-Zero 
Sealed Slab which has the most perfect vapor seal that 
has been developed in the insulation industry. 


Where cabinet construction permits, the outer Dry-Zero 
sealing sheet extends beyond all sides of the slab pro- 
viding the exclusive vapor tight sealing flange. 


The U. S. Bureau of Standards has published the con- 
ductivities of various insulating materials. In this table 
the efficiency of Dry-Zero insulation is found to be 
from 12% to 40°% higher than the other refrigerator 
insulating materials. Bear in mind that these figures are 
authentic and not the claims of manufacturers. 


In other tests, for moisture absorption, notably by Prof 
Miller of the University of Minnesota, Dry-Zero has 
been shown to absorb a far smaller quantity of mois- 
ture than any of the other leading materials. Further, 
as moisture will inevitably penetrate any refrigerator 
wall in time, it is well to know that it will have prac- 
tically no effect on Dry-Zero which is unique in this 
respect. 


Its use in thousands of domestic refrigerators, ice cream 
cabinets, solid CO: containers, railroad refrigerator 
cars and refrigerated trucks over a long period has 
proved beyond doubt the permanence and depend- 
ability of Dry-Zero. 


DRY-ZERO CORPORATION 


Merchandise Mart - Chicago, Illinois 
Canadian Office - 465 Parliament St., Toronto 
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37 DEALERS 
BY LEONARD OUTLET 


PHILADELPHIA — Thirty-seven new 
dealers have been selected within the 
last four months by the Klein Stove Co., 
distributor of Leonard refrigerators, ac- 
cording to Walter L. Brous, director of 
electric refrigeration sales for the firm. 


Mr. Brous has six territorial men: 
Louis J. Leinhauser, David M. Craw- 
ford, H. Tiley, A. Seidensticker, Mr. 


Brownback, and S. L. Ricken, who work 
from the main office at Trenton Ave. 
and Tioga St. 


New Dealers Listed 


new dealers are: I. L. Alderfer, 
Telford, Pa.; Battin Motor Co., West 
Chester, Pa.; Boyd Electric Appliance 
Co., Audubon, N. J.; Bullock & White, 
Denton, Md.; Capitol Sales Co., Ann- 
apolis, Md.; Arthur W. Dowell, Prince 
Frederick, Md.; Harry T. Ennis, Smyrna, 


The 


Del.; C. H. Fithian, Elmer, N. J. 
Gimbel Bros., Philadelphia; Glatfelt- 
er’s Garage, Loganville, Pa.; Good & 

Alexander, Gettysburg, Pa.; Hannum 


& Waite, Swarthmore, Pa.; Ingram Mo- 


tor Sales Co., Camden, N. J.; W. W. 
Jennings Co., Towanda, Pa.; Keystone 
Motor Car Co., Kingston, Pa.; Krause 
& Ludwick, Pottstown, Pa.; Kreamer 
Bros., Annville, Pa. 
New Jersey Additions 
Leaman Automotive Co., Downing- 


town, Pa.; C. Eugene Longenecker, Lan- 
caster, Pa.; Ira Megil, Farmingdale, N. 
J.; W. A. Meyers & Son, East Strouds- 


burg, Pa.; Miller Bros., Wilmington, 
Del.; Mock Motor Co., Shamokin, Pa.; 
Murphy’s Garage, Berlin, Md.; Myers 


Motor Co., Norristown, Pa.; J. J. Ober- 
dorf, Milton, Pa. 
Pottsville Automobile 


Co., Pottsville, 


2a.; Harold W. T. Purnell, Georgetown, 
Del.; Radio Sales & Service Co., Mil- 


ford, Del.; Clyde F. Sandt Co., Harris- 
burg, Pa.; Fenton L. Sayre, Pitman, 
N. J.; Servu Appliance Co., High Bridge, 
N. J.; Trumbower-Dietrich Motor Co., 
Bethlehem, Pa. 

Value Hardware & Supply Co., At- 
lantic City, N. J.; Vanneman & Patrick, 


Salem, N. J.; W. H. Watson, Doyles- 
town, Pa.: Weiler & Co., Egg Harbor, 
mM as 


OCTOBER POWER OUTPUT 
UNDER SEPTEMBER BY 1% 


WASHINGTON, D. C.--Instead of the 
normal increase of average daily energy 
output of public utility power plants to 
be expected in October, the average out- 


put decreased about one per cent, as 
compared with September. The total 
output, however, increased 178,000,000 


kwh., it is reported by the Geographical 
Survey 

Compared to 1930, the October total is 
down 6 per cent, against 3 per cent for 
September, and 4 per cent for August. 
The only regional exception to the gen- 
eral shrinkage was in the South Atlantic 


states, where the output was 1 per cent 
greater than last year. 

The decrease is the largest since Feb- | 
ruary. The output first fell below that | 
of the corresponding month of the pre- | 


ceding year in July of 1930 
Energy generated from water power | 


in October was only 26 per cent of the 


total amount generated by both water | 
and fuel power. This percentage is the | 
lowest since 1919. The maximum per- 
centage of 46 was reached in May, 1928. 

Since there has been an increase of 
about 40 per cent in the capacity of 
water wheels installed in public utility | 
power plants since 1926, that capacity 


could now produce more than four times 


the output from water power in Octo 
ber These figures, the survey points 
out, indicate the effect of the drought, 
which has continued for about two 
years 


097 MILLION LAMPS SOLD 
IN ’31, G. E. REPORT SHOWS | 


SCHENECTADY, N. Y._-A prelimin 
ary estimate of the number of incande 
scent lamps sold in the United States 
during 1931 indicates a total of 557,400, 
000 for both large and miniature lamps 
according to a review of the electrical 
industry by John Liston in the General 
Electric Review for January 


The quantity included 349,450,000 large 
lamps with metal filaments, a new high 
record, and 203,100,000 miniature lamps 


with metal filaments. There was a drop 
in the sale of carbon-filament lamps, 
which accounted for less than one per 
cent of the total. These lamps included 
only 4,850,000 large and miniature bulbs, 
less than one-third the production in 
the previous year 

In the field of lighting, a number of 


new types of lamps were produced, some 


of them developed along conventional 
lines but others having distinctly new 
features. Among the latter were a com- 
bined mercury-vapor and incandescent 
lamp unit for use in a windowless fac 
tory; new types of neon glow lamps 
for special applications; and _ ultra- 
violet producing lamps which are so 
designed as to permit their continuous 
use without transformers on normal 


vi? 
ircults 


lighting ¢ 


| about 


REFRIGERATION NEWS, JANUARY 13, 1932 


The meter plan was the main theme in the display of Norge electric refrigerators by Max Barnett Furniture Co. 
in the recent New Orleans Home Furnishing Show in the Municipal Auditorium. 


How To Get Prospects 


As Told By G. E. Evans, Secretary, Detroit Copeland Sales Co. 


By Phil B. Redeker 

DETROIT —One of the best ways to 
develop prospects, in the view of Mr. 
G. E. Evans, sales manager of the De- 
troit Copeland Sales Co., is to keep the 
product as a topic of conversation be- 
fore one’s personal and business asso- 
ciates. The avenue of personal connec- 
tions has led the way to the uncovering 
of a relatively greater 
prospects than any other special method 
he believes. 

“T have sold a lot of refrigeration by 
making Copeland products a topic of 
conversation among my friends,” says 
Mr. Evans in drawing upon personal ex- 
perience. “This method has brought me 
hosts of good prospects who had not 
been personal friends, but who had been 
intimate with my own friends who were 
talking the Copeland line.” 
House-to-House Canvass 


Like 
This belief explains why a great num- 
ber of the Detroit Copeland’s plans and 
stunts are seemingly not directed to the 
amassing of great lists of prospects, but 
are more or less in the nature of gen- 
eral publicity to get those who are pros- 
pects, or who will some day be pros- 
pects (that is, persons interested in the 
purchase of refrigeration) to be “Cope- 
land” minded when they start to think 
refrigeration. 

The house-to-house canvass can't be 
overestimated as a proposition for locat- 
ing good prospects, Mr. Evans thinks, 
but for this method to be as great a 
success as it should be a little head- 
work is demanded on the salesman's 
part 

“The 
salesmen 
which he 


trained, thinking refrigerator 
will never leave a house to 
has gained access without the 


|}names of some prospects within a radius 


of half a city block,” states the Detroit 
Copeland sales manage! 


No Time For ‘Suspects’ 


“If the salesman is making no prog 
ress, he can seize the opportunity to 
divert the conversation to the neighbors 
and almost invariably will 
whether or not the neighbor is a 
pect in good financial standing. If the 
salesman is received in a friendly fash- 
ion he will have little or no trouble in 
getting the names of several nearby 
prospects ' , 


discover 
pros 


One of the hardest things for a sales 
man to do is to forget prospects, M1 
Evans says 


“A salesman can't afford to spend his 
time with ‘suspects,’ and the really 
smart salesman will be able to classify 
the prospects as an asset or a waste of 
time after two calls,” Mr. Evans states 

Users of Copeland refrigeration form 
a vast potential army of prospect-getters 
and the Copeland organization has de- 
veloped a well-worked out plan which 
is gaining results 

Drawn up and sent to each Copeland 
owner is what is known as the “User's 
Bond,” which is in form very similar to 
a gold bond, with 10 coupons 

There is room on each coupon for the 
name and address of one prospect whom 
the user believes is more than casually 
interested in refrigeration for his home 

When a sale is made to one of the 
prospects which the user has named, the 
latter receives $5, and $5 for every 
coupon that is “clipped.” 

“This plan does not create any incon- 
venience for the user, as we do not re- 
quest that he allow his name to be used 


percentage of | 


| by the salesman, and it has gone a long 


way towards making up a list of highly 
eligible prospects for our organization,” 
Mr. Evans states. 

“Feed a Family” Tie-up 

During the pre-holiday season the 
Copeland organization tied in with the 
“feed a family” fund campaign in a 
manner that brought many prospects 
into their showrooms. 

A direct mail campaign and poster 
bulletins placed in the showroom 
windows, in the establishments of com- 
mercial users, and in stores where the 
salesmen trade, advertised the fact that 
for every sale made before Dec. 24, $5 
would be given to the fund or to a 
family designated by the buyer. 

The plan was one of the best devised 
for getting contact with really good 
prospects, Mr. Evans discovered. 


| the selling 


worth while for the few prospects they 
uncovered,” according to Mr. Evans. 


Canvass of Club Women 


While they do not employ a regular 
home service department set-up to de- 
velop women prospects, the Detroit 
Copeland sales group uses direct mail 
to obtain names from women’s clubs 
and organizations in return for bridge 
score cards, favors, and the like. 

Each of these various methods of un- 
covering prospects has a vital place in 
scheme, Mr. Evans points 


| out, but he believes that the one great 


Police, fire department, and post office | 


employes constitute an important group 
of prospects, which, if correctly ap- 
proached, prove a good field for group 
sales. 

Group Purchase Plan 

The ‘correct approach” is to enlist or 
interest one man in the department to 
promote the product with the idea of 
making a group purchase at a slight 
discount. Here again the personal con- 
tact avenue is all-important. 

Real estate offices, agents, contrac- 
tors, and banks and trust companies 
represent one of the greatest sources of 
potential prospects that exist at the 
present time, Mr. Evans says. 

“In order to work this field correctly 
a separate department should be set up 
which would contact these groups all 
the time,” he points out. 

“Banks and trust companies and other 
similar outfits are getting a great many 
property repossessions these days, and 
in order to get their property rented 
they are forced to equip whole lots of 
them 

Classification of Builders 
classified 
are 
who 


“Builders must be 
divisions, those who 
themselves, and those 
names of home buyers 

“The former generally buy the refrig- 
erator and other household appliances 
and then sell to the buyer of the house 
profit. This profit-making type is 
rapidly going out of the picture, how- 
ever, and the purchaser now his 
own equipment buying. The names of 
these people, of course, comprise a 
highly eligible prospect list.” 

Classified listings of groups such as 
doctors, lawyers and other professional 
and business men whose position makes 
them prima facie prospects for the pur- 
chase of refrigerators, are drawn up and 
direct mail literature sent to the names 
on these lists for the purposes of keep- 
ing Copeland’s name before them. These 
lists also supplement the “choice” pros- 
pect file. 

At the present time the Detroit Cope- 
land Sales Co. is maintaining a display 
of refrigerators in the theatres of one 
of the Detroit movie chains, and is giv- 
ing away 10 Copeland refrigerators as 
“door” prizes, but this is more or less a 
general publicity scheme. 

“We are not using this idea to get 
names of prospects, because a previous 


into two 


prospects in 
furnish the 


ata 


does 


attempt brought us hundreds of thou- 
sands of names-—names of children, 
apartment house tenants, and home- 


owners already equipped with refriger- 


ation--and but a very few actual pros- 
pects. Our salesmen wasted more time 
in trying to use such a list than was 


way in which to create prospects, who 


will uncover themselves, is to create 
enough enthusiasm among users and 
friends so that they will spread the 


product’s name and worth to others who 
may be interested in the purchase of 
refrigeration. 


GENERAL ELECTRIC DEALER 
MOVES TO NEW BUILDING 


HAMILTON, Ohio.-J. E. Humbach, 
for three and a half years a General 
Electric refrigerator dealer, has recently 
moved into a specially constructed two- 


story building known as Humbach’s 
Super Service Station. 

The entire second floor of the build- | 
ing is devoted to General Electric ap- 


pliances, and part of the nrst floor is 
given over to a refrigerator display. 
The exterior of the building is one 
series of full-length show windows on 
both the first and second floors, making 
it possible for passers-by to see the 
whole display floor from the street. The 


design of the building gives a modern- | 


istie effect 


SON TAKES OVER DEALERSHIP 
LEFT BY FATHER 


FREEHOLD, N. J. 
will continue the 


Clifford T. Burke 
business left by his 
father, Frank T. Burke, Copeland dealer 
here, who died Oct. 11 
This announcement is 
Benjamin Binder Co., 
tributor of Newark, N. J., which sup- 
plies the Burke firm. The elder Mr. 
Burke had been a Copeland dealer since 
1925. His son joined the firm in 1929 


BEERY WINS SUPERVISOR'S 
CONTEST OF FRIGIDAIRE 


OAKLAND, Calif.J. 
special representative of the Pollard- 
Seagrave Co. Ltd., in charge of the 
Frigidaire sales division, won the $100 


the 
dis- 


made by 
Copeland 


Charles Beery, 


prize in the Supervisor's Contest fo: 
October and November. 
This concern sold 216 per cent oi 


quota during these months and is wind- 
ing up the year in great shape, with 
sales well ahead of those of 1930. 


DEPARTMENT STORE USES 
METER CLOCK PLAN 


MIAMI, Fla.Burdine’s department 
store is now handling Frigidaires exclu- 
sively, having disposed of the several 
other lines of electric refrigerators 
which they had on the floor. 

They are using the Mills clock plan 
of financing a refrigerator purchase, 
and report that 150 boxes were placed 
during December, 


consumption of electricity in the Unite. 
Kingdom continues to increase despit 
the fact that unemployment in the basi 
industries grows greater all the tims 
The cause of this is that the decline i: 
the production of industrial power is off 
set by increased domestic use, says th 
eleventh annual report of the Electri 
city Commission, covering the year end 
ed March 31, 1931. 


Statement from Report 


“In the difficult circumstances,” states 
the report, “it must be regarded as a 
| Satisfactory achievement that the elec 
| tricity supply industry was able, with 
the aid of an increasing domestic load 
| to record a net increase in units genet 
ated during the year of upward of 5 
| per cent.” 

The principal regions recording de 
creases were those of northeast Eng- 
| land and central Scotland. The commis 
| sioners record that there was no general! 
curtailment or even slowing down on 
| development of the electrical industry 
| On the contrary, transmission and dis- 
| tribution projects were pressed forward 
| for the express purpose of relieving un 


| 
| employment. 


| 
| 
| 
| 
| 


| 
| 
| +: 2 , 

;} Since 1926, the comparative consump 


Figures for Four Years 


| tion figures have been in kwh.: 1927 
| 6,850,000,000; 1928, 7,603,000,000; 1929 
| 8,596,000,000: 1930, 9,029,000,000. 


The aggregate capacity of the generat 
ing plant for new stations and exten- 
| sions of existing stations sanctioned by 
| the commission during 1930-31, amount 
led to 892,249 kwh. This compares with 
| 292,838 kwh. in 1929-30, and an annual 
|}average of upward of 500,000 kwh. dur- 
| ing the past 10 years. 


130 NEW ENGLAND MEN 
QUALIFY FOR BTU. CLUB 


| BOSTON, Mass.—-One hundred thirty 
salesmen, nearly twice the number 
awarded memberships last year, were 


admitted to the Frigidaire B.t.u. Quota 
|Club from the Frigidaire Corp. New 
England territory in 1931, according to 
H. W. Newell, manager of the territory 

The headquarters of the organization 
was recently moved to the new Frigid 
aire Bldg., on Blandford St., Mr. Newell 
points out in his annual New Year's 
| message to members of his sales organ 
ization. 


During the year 1931 a new manne! 
of organization was made by Mi 
Newell. All New England Frigidairs 

~ g 


| branches were consolidated and since 
have functioned as a unit from Boston 
| The organization was then divided into 
|} two major groups, one covering Maine, 
New Hampshire, Vermont, Rhode Island 
|} and eastern Massachusetts, the second 
|covering Connecticut and western Massa- 
chusetts. 
H. A. Valencourt and T. A. Farrel’ 
were appointed district sales managers 
of these two districts, respectively. In 
the central office, four new departments 
| were created. 
L. S. Kimball heads the public utili- 


ties department; J. Forrest Cain, the 
sales planning department; C. H. Ar 
nold, the national users organization 
and P. B. Toohey, the ice cream divi 
sion. 

Twenty New England department 
stores obtained Frigidaire franchises 


during 1931, and the dealer organization 
in Greater Boston was enlarged to in 
clude 48 new display outlets 


DEALER DRIVE CONSIDERED 
BY GENERAL MOTORS RADIO 


DAYTONA campaign to expand the 
present dealer organization was _ pre 
sented by factory executives of the Gen 
eral Motors Radio Corp. at its 
annual convention here recently. Mor 
dealers on the household receivers and 
a selective dealer group on the new Gen 
eral Motors car radio will be chosen 

One entire day of the convention was 


secona 


devoted to the new car radio which 
goes into production this month. It is 
an eight-tube super-heterodyne with 


automatic volume control 

The new line of standard and custom 
bilt household models to be presented 
at the Trade Show in Chicago in May 
was discussed. Charles T. Lawson, gen 
eral sales manager acted as chairman, 
and each department head in the central 
office and factory appeared on the pro 
gram 


REGION PROMOTION MANAGER 
GIVES 2 TRADE TALKS 


DAYTON, Ohio—Two addresses be- 
fore trade organizations have been made 
by M. A. Spayd, sales promotion man- 
ager of the central sales region, Frigid- 
aire Corp., who is designated “good-will 
ambassador” for his company. 

Modern merchandising methods were 
the basis of his talk before the Dayton 
Arcade Market Merchants Association, 
recently. A similar speech was made 
to Columbus Restaurant Association. 


A Crone. 


a 
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Vout mekeGREATER PROFITS OVER 


sak 


FIND OUT ABOUT THE 
FRIGIDAIRE FRANCHISE 
NOW! 


To make money is the big reason why you 
are in business. The Frigidaire franchise 
offers dealers a real opportunity to make 
greater profits over a longer period. 

Sales Campaigns that are unusually 
practical and effective... direct mail adver- 
tising that has consistently taken first 
prize in competition with hundreds of 


other campaigns... special radio programs 


that send hundreds of people right into dealers’ showrooms . 
constant supply of sales-building and prospect-getting material . . . 
window displays that bring in the passerby . . . these are just a few 
of the reasons why Frigidaire dealers make more money. Frigidaire 
is in business to stay. Frigidaire helps its dealers to sell. 


And remember this. Frigidaire is a known product. It has proved 


A GENERAL 


VALUE 


Phe losatugon 
every. Frigidaire Dealer 


holding the Frigidaire franchise. 


Please send me the 


A LONGER PERIOD wets Frigicacte 


chat 1s hack ol 


its value and dependability to more than two million satisfied users. 


These people tell their friends about Frigidaire. They, too, help the 
Frigidaire dealer. And the backing of General Motors not only makes 


Frigidaire easier to sell, but also gives added prestige to the man 


Mail the coupon now for complete information. 


FRIGIDAIRE 


MOTOR S 


MAIL THIS COUPON FOR FRANCHISE 


FRIGIDAIRE CORPORATION, 
Franchise Division, Dept. M-25, Dayton, Ohic 
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Editorial Aims of the News 


To encourage the development of the art. 
To promote ethical practices in the business. 
To foster friendly relations throughout the industry. 


To provide a clearing house for new methods and 
ideas. 


To broadcast the technical, commercial and personal 
news of the field. 


A Restless Industry 


N ADVERTISING manager of a prominent 
A electric refrigeration manufacturing organi- 
zation recently told a small group of intimates that 
if he should happen to lose his present job, he 
would not seek another in the advertising field; 
but would attempt to bend his talents toward the 
selling of electric refrigeration in some capacity 
or other. 

In the group were an engineer with an auto- 
motive background, a public relations counsel, an 
accountant, and an editor. All agreed that the 
electric refrigeration industry had gained a more 
tenacious hold on their loyalties and interests than 
had the professions for which they had been 
trained. 

Evidence appears on all sides to prove that 
once a man gets into the refrigeration industry 
and sees its possibilities he can’t get it out of his 
system. 


From Company to Company 


For various reasons men resign positions with 
one company. A few weeks or months later they 
bob up on the payroll of a competitor. 

Scores of men in both responsible and minor 
jobs throughout the industry have been connected 
with two, three, and four other refrigeration man- 
ufacturers during the course of the last several 
years. 

Even more common are the men who have 
worked for several distributing organizations. The 
wife of one subscriber to the NEws recently ob- 


she had ever seen; that their furniture had been 
in storage for almost three years; and that the 
only way she and her husband could keep track 
of their friends in the industry was by reading 
ELECTRIC REFRIGERATION NEWS. 


Also significant was her remark that no mat- | 


ter where they moved, they always found them- 
selves among friends. Others connected with their 
new organization they had known in another town 
or had met at conventions and conferences. 


Classic Example 


Not necessarily is the shifting of men limited 
to distributor-to-distributor or manufacturer-to- 


manufacturer, however. The change is occasion- | 


Another and more recent example is that of 
Carl D. Taylor, who resigned his position as man- 
ager of the refrigeration department of the West- 
inghouse Electrical and Mfg. Co. to become vice 
president and general manager of the Elin Co., 
Westinghouse distributor in Newark, N. J. 


Two Conclusions 


Two conclusions may be deduced from noting 
these frequent changes in personnel of refrigera- 
tion organizations, and from observing the men 
who make the shifts. 

One is that good men in this industry are some- 
times inclined to be restless, impatient, and inde- 
pendent. They see the opportunity, have their own 
ideas about the best way to grasp it, and move on 
to new fields when their pet ideas and theories 
aren’t readily accepted. 


Unparalleled Opportunity 


The other conclusion is that the electric refrig- 
eration industry holds forth today an almost 
unparalleled chance for individual progress and 
development, and that almost anybody with per- 
ception and insight who once gets into the industry 
become unalterably convinced of that chance for 
progress and development. 

This latter conclusion has much to back it up. 
Beginning with the obvious facts that the market 
for household electric refrigerators is less than 20 
per cent saturated and that public acceptance of 
electric refrigeration has reached a high point and 
is still climbing, one can proceed apace through 
the various possibilities for expansion now dangled 
in front of the industry, and arrive at the notion 
that the opportunities to stake out a claim for 
oneself in this growing industry are almost endless. 


Bait for Ambition 


Those “various possibilities now dangled in 
front of the industry” have chiefly to do with the 
further extension of refrigeration facilities to food. 

True, one of the biggest opportunities of all 
lies in the direction of air conditioning and com- 
fort cooling—a whole new sphere of endeavor 
which is now taking shape and beginning to break 
loose from the present rather nebular refrigeration 
industry. 

But most of the present and predicted new 
developments in refrigeration may be found in 
that vast field of food handling which separates 
production from ultimate consumption. 

The first applications of mechanical refrigera- 
tion to food were the so-called industrial types, 
which are used at the points of production. 

Came next the great wave of household (point 
of ultimate consumption) refrigeration, which is 
still mounting. 

And today far-sighted executives are predict- 
ing that the big developments of coming years 
will be in the “in-between” commercial field, 
which embraces the transportation and merchan- 
dising of food. 


Brains Attracted 


‘But many signs point toward a considerable | 
h h , “ I t ] d t | gn p 
EFEE CHE TS WEE Se CERISE Mimaery _growth, and enough problems have already been 


Just what is coming, just how far and how 


fast expansion of the industry will go during the) 


next several years, cannot, of course, be predicted. 


stated to challenge every ambitious man who is 
now connected with the industry. 

It has been said that the chief reason for the 
rapid strides made by the electric refrigeration 


| mechanical 


industry during the last few years is the fact that | 


some of the country’s best production and mer- 
chandising brains have been attracted to the field. 

As a corollary it might be stated that the speed 
with which the refrigeration industry will move 
forward in the next few years will depend largely 
‘upon the men who are identified with it. 


‘Investment in Future 


, ‘ : 
And since the good men now in the industry 


Letters from Readers 


They Like the Idea 
Of Bound Volumes 


Fuller & Smith & Ross, Inc. 
1501 Euclid Avenue 
Cleveland, Ohio. 
Dec. 31, 1931. 
Publisher: 

We believe that the plan referred to 
in your letter of Dec. 24 is a very good 
one and we shall be glad to receive a 
copy of the bound volumes as long as 
you carry on the experiment. 

W. J. STAas, 
Space Buyer. 
The Paul Cornell Company, Inc. 
Advertising and Marketing 
580 Fifth Ave. 
New York, N. Y. 
Dec. 28, 1931. 
Publisher: 

This replies to your form letter of 
December 24th relative to bound vol- 
umes of ELEcTRIC REFRIGERATION NEWS 
and REFRIGERATED Foop News. 

Your November volume came in this 
morning and we feel confident that it 
will be very helpful to us. We have 
nothing but complimentary comments 
to make on it, and will appreciate it if 
you will keep us on your mailing list 
for future volumes. 

A. S. BENNETT. 


General Electric Company 
1635 Broadway 
Fort Wayne, Ind. 
Dec. 31, 1931. 


Publisher: 

This is to acknowledge and to thank 
you for your letter of Dec. 24th. The 
bound volume containing the November 
issues of your magazine came in a day 
or two later and we will be very glad 
indeed to try the experiment suggested. 

It would be very difficult indeed for 


anyone to slip this volume into his vest | 


pocket and escape detection. 
F. M. Orssorn. 


Dyer-Enzinger Co., Inc. 
Century Building 
Milwaukee, Wis. 

Dec. 31, 1931. 
Publisher: 

We are in receipt of your letter of 
Dec. 26th, also the bound copy of the 
November issue which is very interest- 
ing to us and convenient to handle. 

We will certainly appreciate it if you 
will put us on your list to receive these 
bound volumes. 

C. A. Brocker. 


J. Walter Thompson Co. 
420 Lexington Ave. 
New York, N. Y. 
Dec. 29, 1931. 
Publisher: 
We believe that your decision to pro- 


vide subscribers of ELEectric REFRIGERA- | 


TION News with monthly bound editions, 
which may be used on reading tables 
and reception rooms, is a splendid idea. 
This will undoubtedly increase the read- 
er audience, thereby increasing the ad- 
vertising effectiveness. 
Epwin G. JAcosI, 
Space Buyer. 


Contributing 


F. T. Burke, Inc. 
47 Throckmorton St. 
Freehold, N. J. 

Dec. 22, 1931. 

Editor: 

ELECTRIC REFRIGERATION NEws is con- 

tributing a great deal to the industry. 

C. T. Burke. 


100% Refrigeration 


E. R. Steinkraus 
405 Beaver St. 
Beaver Dam, Wis. 
Dec. 28, 1931. 
Editor: 

I surely enjoy the News, same being 
100 per cent refrigeration in all its 
branches. Thanks for the offer on the 
Directory. Wishing you increased sub- 
scriptions in 1932. 

E. R. STEINKRAUS. 


Above Them All 


Beck & Gregg, Hdw. Co. 
64 Marietta St., N. W. 
Atlanta, Ga. 
Jan. 3, 1932. 
Editor: 

I find more valuable information in 
the ELectric REFRIGERATION News than in 
any other trade paper. 

HERNDON THOMAS. 


Rereads the Stories 


Joseph Schwartz 
5040 N. Sawyer 
Chicago, Il. 
Jan. 6, 1932. 
Editor: 

I enjoy your News very much and 
read every page of it; and many times 
| reread some articles. 

JOSEPH SCHWARTZ. 


Kind Words Dept. 


I wish to take this time and opportun- 


| 
{ 
lity of acknowledging my keen appreci- 
| ation and interest in your three publi 

| cations. Having been a subscriber since 


| June 29, 1927, I have watched with keen 
| interest your every issue. My requests 


have been handled promptly and 
courteously—W. J. Nickel, Independ- 


| ence, Kan. 

Can’t afford to be without REeEFrRiIGERa- 
TION News “the eyes of the industry’- 
R. E. Eldridge, 100 Irving St., Framing- 
ham, Mass. 


You have the best paper for the re- 
frigeration industry—C. J. Nagle, Pros- 
| pect St., Herkimer, N. Y. 


Your paper contains many interesting 
|; items that are of very much help to us 
as a Frigidaire dealer—C. E. Britton 
|Co., Ine., by A. Keene Kidder, corner 
| Rumford Ave. and Hancock St., Rum- 
| ford, Me. 
| I am instructor in refrigeration at the 
| Greer College and cannot well be with- 
out your magazine.—R. P. Sauer, 4747 
|S. Union Ave., Chicago, IIl. 


GLEANINGS 


FROM RECENT PERIODICALS 


ICE FOR AIR CONDITIONING 


ORE money in it for the electric 


utility. So claim the proponents of | 


ice for air conditioning as opposed to 
refrigeration in the same 
job. They point out that the central 
station sells 55 kwh. per ton of ice 
manufactured and then sells 30 kwh. 
more for melting the same ton of ice 
in air conditioning. They point out that 
an ice installation requires no capacity 


|enlargement or revision of service ar- 
rangements such as are so often neces- | 
sary when the load of a single large | 


motor must be taken on in an area 
where lighting service is the paramount 
consideration; they point out that be- 
cause the customer's investment in air 
conditioning is much less with ice than 


| with mechanical means the field of ap- 


plication will be widened, with conse- 


|quently greater and more diversified 


ally from distributor-to-manufacturer, or vice! seem disposed to stay with it at all costs, plus! 


versa. 


‘the fact that every day sees the interest of men 


A classic instance of such a change occurred at | in other fields awakened to the possibilities of | 
Servel Sales, Inc., in Evansville some time ago. Yrefrigeration, it well behooves every man in every 


The advertising manager resigned to become a 


branch of the industry to put a tremendous amount 


Servel distributor in St. Louis; and the man ap- of effort into his own job and a study of its future. | 


pointed as his successor was at that time the 
Frigidaire distributor in Evansville! 


| To those who catch the vision today and hang 
_onto it, a long ride upward is promised. 


load on the utility system, and they | 


point out that the central station will 
retain and increase its ice-making load 
if the ice manufacturer can be con- 
vinced that the utility will go along 
with him in the development of this 
new field. 

These appear to be pretty good rea- 


sons why the central-station man should | 


ment and rallying its forces for the in- 
vasion of the new field. In this prepara- 
tion the electric utility industry has a 
beautiful opportunity to demonstrate a 
friendliness and an interest that should 
do much to soothe the injured feelings 
of the ice manufacturers resulting from 
the exploitation of domestic electrical 
refrigeration.—Electrical World, Jan. 9, 
1932. 


5,000 INSPECT ELECTRICAL 
HOME AT OMAHA 


OMAHA, Nebr.—More than 5,000 per- 
sons inspected the model electrical home 
equipped by the Wolfe Co., furnished 
by the Brandies Stores, and electrically 
fitted by several Omaha companies, on 
the day of its opening, according to 
the Nebraska Power Co. 

Mrs. Wayne Marsh, sales manager of 
the utility company, was active in pre- 
paring plans for the equipment of the 
home. 


FRIGIDAIRE DISTRIBUTOR 
EQUIPS HOSPITAL 


remember that ice is a perfectly prac- | 


tical means for air conditioning and 
why he should interest himself in that 
aspect of the subject. Air conditioning 


is not yet so widely understood and ap- | 


preciated as a central-station load as 
it will be a few years from now. And 
there is more information on its me- 
chanical phase available to the power 
salesman than there is on the possible 
use of ice. But the ice industry is 
busily collecting data, designing equip- 


| WILKES-BARRE, Pa. — Automatic 
Equipment Co., handling Frigidaire, was 
awarded the contract for the refrigera- 
tion system in the Mental Hospital for 
| the Aged at Retreat, Pa., by the Cen- 
tral Poor district, at a recent meeting 
here. 

The Frigidaire bid for the contract 
was $11,500, and involves a complete re- 
frigeration system for the main hospital 

| building. 
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STOPS TRAFFIC 


Even Higbee’s spacious refrigeration depart- 
ment was blocked — when people came to see 
the Dual-automatic Westinghouse Refrigerator. 
For the announcement of this new feature drew 
crowds that exceeded all expectations . . . crowds 
that remained to inspect the most beautiful 
refrigerators they had ever seen. 

And so it is everywhere that Westinghouse 
is being displayed. Showroom attendance and 
buying interest show a marked increase, par- 
ticularly since the great magazine and news- 
paper campaigns started telling about this 
exclusive Dual-automatic Westinghouse. 

During 1932 women will search for such out- 


standing values. In refrigerators, they will find 


these double values in Westinghouse — and plus- 
values in the most modern improvements and 
convenience features. 

Westinghouse Dual-automatic offers you a 
permanent complete line. Backed by a mighty 
name, supported by complete advertising, pro- 
motion, and selling co-operation, the competi- 
tively - priced Westinghouse Dual - automatic 
Refrigerator is sure to make sales history 
this year. 

Write for detailed franchise information 
and our “COMPLETE REFRIGERATION 
SALES PLAN.” 


WESTINGHOUSE ELECTRIC & MFG. COMPANY 
Mansfield, Ohio 


‘Westinghouse 


The 


Westinghouse 

W ater Coolers are 

the most beautiful 

in the world. 

Dual -automatic, 
of course, 


CMB-1_ is 
the Portable Bot- 
tle type, with re- 
frigerated com- 
partment for 
bottled beverages 
under lock 


Without com- 


partment, Model 
WB-5. For water 
line service, 
Viodel MT-8, or 
with refrigerated 
compartment, 


Model CMT- 4. 


and 


AT HIGBEE’S 


A busy corner of the Westinghouse Dis- 
play in Higbee’s magnificent new store, 


Cleveland. 


Even the smallest Westing- 
house Refrigerators provide 
all the Dual advantages, in- 
cluding the Built-in Watch- 
man Gontrol and the Selec- 
tive Temperature Control. 


The Westinghouse Refrig- 
erator line is complete, 
including the larger size 
models for the more luxur- 
tous homes, water coolers 
and commercial cabinets. 
{ll are Dual-automatic, of 
course. 
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Model D100 


D54 
Compressor for 


remote installation 


CS1202 Model 


_ The greatest developme 
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Ideal Conditions for Bulk Food Preservation Maintained b | 
Forced Circulation of Washed Air ... Temperature of 36° ti 
go°... Relative Humidity of 80% to 85% 


—_ 


CHA 


@ General Electric Conditioned Air Refrigeration has eliminated th: 


a 


tremendous losses in perishable foods due to shrinkage, discoloration, ani 


transfer of food odors occurring with present commercial refrigeration method — 


Years of research, experiment and test definitely determined the ideal con 


i ee 


ditions for preservation of bulk foods. Now, General Electric offers storagi 


and display equipment that set new standards in commercial refrigeration 


Proper temperature of from 36° to 40° and relative humidity of 80% to 85%, 


is constantly maintained. The air in the cabinet is washed five times every 
minute and circulated by force to every part of the refrigerator. Clean, cold 
air passes over and around all foods. Once every twelve seconds this air \ 


washed, removing all odors and making it impossible for one food to absor 


odor or taste from another. Cheese, butter, meats, fruits and vegetables cai 


be placed side by side without transfer of odor. 


Foods are cooled five times faster in Conditioned Air Refrigerators than as 
ever before been possible. Yet the operating cost is 25% less than in «ny 
other method. Shrinkage is cut to but a fraction of the minimum previously 
achieved. Discoloration, causing waste in trimming is entirely eliminated. 
“Grade 1” foods stay “Grade 1”. It is unnecessary to remove foods from . 
the Conditioned Air Display Case for over-night or week-end storage 


they will stay fresh for days. 


Conditioned Air Refrigeration is now available for stores, meat mark + 
restaurants, hotels, institutions, etc. Each size and model may be had a; ! 
“packaged unit’ or for remote installation. All have the famous G-E seal: 
in-steel mechanism and carry the General Electric complete three-yca 


guarantee against all service expense. 


Conditioned Air Commercial Refrigeration opens a vast new field for adveé 


net profits to General Electric dealers everywhere. 


General Electric Company, Electric Refrigeration Department, 
Section DF 11, Hanna Building, 1400 Euclid Avenue, Cleveland, Ohio. 
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QUOTA BUSTERS CLUB 
ENLARGED FOR 1932 


MANSFIELD, Ohio — Twenty-seven 
Westinghouse refrigerator salesmen— 
the three highest in sales this year from 
each of the nine Westinghouse districts 
—will be guests of the company on a 
trip to Bermuda early in 1933, accord- 
ing to an announcement of plans made 
by company officials. 

The men will be members of the Inner 
Circle, highest division of the “Circle 
W. Quota Busters’ Club,” honorary sales- 
men’s organization named and organized 
by the nine winners of the 1931 sales 
campaign at Mansfield recently. 

Announcement of the new organiza- 
tion and contest plans for 1932 are be- 
ing made at the dealer’s meetings now 
being held in the various Westinghouse 
districts this month. 


Western Ranch Background 


The Western Ranch idea is the back- 
ground of the club, with the Circle W 
as the official brand of the organization. 
Eligibility for membership is extended 
to any Westinghouse refrigerator sales- 
man or supervisor working for a dis- 
tributor or dealer in a retail capacity. 

Dealers who act as their own sales- 
men will be eligible on the same basis 
as retail salesmen. 

To mark various grades of achieve- 
ments, three classes of membership have 
been outlined, to be designated as Line 
Riders, Quota Busters, and Members 
of the Inner Circle. 

To be a line rider a salesman, usually 
a newcomer in the refrigeration field, 
sells his quota in any three months of 
the calendar year. To become a quota 
buster, the salesman, if he be selling 
domestic units, must go over his quota 
of 77 units. 


311 Apartment House Quota 


If an apartment house salesman, he 
must “bust” the quota of 311 units; com- 
mercial salesmen selling water coolers 
singly or in lots of four or less to the 
same buyer, must break a quota of 77 
units. Commercial salesmen selling 
other commercial units must go over 
the quota of 59 units. 

Having become a quota buster, the 
salesman may also reach the Inner 
Circle if he sells 125 per cent of his an- 
nual quota. For credit in these classi- 
fications, installations must be complet- 
ed on or before the last day of the 
month for Line Riders, and the last 
day of the year for the other two classi- 
fications. 

Line Rider Emblem 


Salesmen joining the Westinghouse 
organization after Jan. 1 have as their 
annual quota only that proportion of 
the quota included in their months of 
service in that year, except those com- 
mencing after July 1, who must exceed 
quota for the entire period from July 
1 to Dec. 31. 

When a salesman becomes a line rider 
he will receive an emblem denoting his 
rank and an announcement of his ac- 
complishment will appear in Cold Sell- 
ing Talk, Westinghouse house organ. 

Each Quota Buster will receive a 
bronze lapel button showing in bas-re- 
lief the bronco buster design. His pic- 
ture and story will be published in Cold 
Selling Talk, and his name will be en- 
tered in the Year Book of the Circle W 
Quota Busters Club. He will receive call- 
ing cards bearing the membership 
emblem, and the official regalia—10-gal- 
len Stetson hat, red bandana handker- 
chief, and big leather chaps—of the 
club. The wearing of this regalia is 
compulsory at convention meetings. 


Inner Circle Awards 


Each member of the Inner Circle will 
receive a ring engraved with a record 
of his accomplishment. Each year the 
ring will be re-engraved to keep the 
story complete. A certificate of mem- 
bership, Inner Circle calling cards, and 
a gold cord for his Stetson hat will be 
additional awards, besides the possibil- 
ity of a trip to Bermuda. 

Inner Circle members will be honor 
guests at the 1933 annual convention to 
be held a year fiom this month. Here 
they will elect officers: the highest man 
in percentage of quota will be Rancher; 
second highest, Ranch Superintendent; 
third high, Ranch Foreman, and fourth 
high, Ranch Timekeeper 


FRIGIDAIRE CORP. FINISHES 
ORGANIZING NEW BRANC 


BIRMINGHAM, Ala.-—Revr ganization 
of the Domestic Electric Co. has heen 
completed and is now being operated as 
a factory branch of the Frigidaire 
Sales Corp. The sales force was ex- 


panded last week from three to 25 sales- | 


men and a course in selling was given 
to these new men. 


CHRYSLER BUYS $16,500 
G. E. EQUIPMENT 


DETROIT -—- Approximately $16,500 
worth of refrigeration has been in- 
stalled in the three Chrysler Corp. auto- 
mobile manufacturing plants by Cas- 
well, Inc., General Electric distributor. 

A total of seven G. E. commercials 
and 17 G. E. pressure water coolers is 
found in the E. Jefferson Ave., West 
yrand Blvd., and Highland Park plants. 


Burns Review of 1931 


As a reward to his salesmen who break their annual quota, Judson C. Burns, Philadelphia General Electric 
distributor, presents the Burns Review, the chorus of the show being shown above. 


What They Are 
Talking About 


‘WOMEN: 


What They Are 
Thinking About 


Meet Mr. Halfnelson 


The old time-worn expression, “May 
I speak to the lady of the house,” is, 
many women tell me, the safest, unless 
the door-to-door salesman knows the 
name of the prospect on whom he is 
calling. Even then, there are pitfalls 
into which the unwary can fall flat on 
their faces. 

A young woman was canvassing 
homes for the “Madam, have you a 
vacuum cleaner? What brand do you 


use? Will you be in the market for a 
new one? . . .” type of thing not long 
ago. She had the names of everyone 


in her section, and knew something 
about most of the people on whom she 
was to call. 

One was a well-known wrestler. His 
name was in the paper often, and she 
had recognized it. She had never seen 
the man, but hoped to, as he had quite 
a record behind him. She thought of 
something over 50 years of age, with 
battered nose, low forehead, and long 
gorilla arms. She rang the bell. 

A young fella came to the door. He 
was small, blonde, with little hands and 
feet. Moved gracefully. He _ should. 
Sports writers had called him the fastest 
man in the 135-lb. class. 


“How do you do,” she smiled, 
with the smile that was better than 
a foot in the door any day. “Is 
your mother in?” 


“No,” said Mr. Halfnelson, for as 
a story would say, it was indeed he, 
“but my wife is.” And all through 
her talk with Mrs. Halfnelson, she 
could hear the crack wrestler 
going off into gales of laughter 
somewhere in another room, which, 
of course, helped her poise not at 
all. 


Bread and Butter 


“No thanks,” muttered the girl who 
does not like bread and butter, and 
| the maid moved on with the hot bread. 
| Perhaps no one noticed her. Neverthe- 
| less she stiffened for the fray, and took 
two bites of her fruit cocktail quickly 
| to be prepared for it. Sure enough. 

“Well, well, well,” said her host 
genially. “No bread? Don’t tell me our 
| little Jeanie is reducing.” 
| “No, I'm not, I just don’t like bread,” 
she said brusquely, to shut him off. Her 
tone only convinced him, however. 
“Don't be ashamed of it,” he laughed 
| heartily. “All of us reduce at one time 
|or another.” The rest of the guests 
| were all looking at her, trying to detect 
|an added ounce on her cheeks. 
| S$he thought of shouting, “But I’m not 
| reducing. I really don’t like bread. My 
|mother fed me pills all rolled up in 
bread once and I bit through and tasted 
|the pill. Besides, I'd just as soon eat 
|so much sawdust. 
| “And while you're about it, I don’t 
| like butter either. Once when mother 
‘was gone we had a butter-eating con- 


By Gertrude Stanton 


test,” but she didn’t think it particular- 
ly clever table talk. 

“But you don’t look fat,” said the 
girl at the end of the table, in the com- 
forting voice that meant, “Poor thing, 
you're falling away to a ton, but I won't 
let you know I notice it.” 

“Don’t you think so?” asked the girl 
who does not like bread and butter, and 
bit a piece of celery, loudly. “I wonder 
how much a portable scale would cost,” 
she thought. “I’d show them that I 
haven’t gained a pound since I stopped 
growing. ‘Here,’ I’d say to her. ‘Hold 
my shoes.’” 

“T wish I could gain a few pounds,” 
offered the girl who was much too thin. 

“Now they will all start to talk about 
how much they weigh,” thought the girl 
who does not like bread and butter. “And 
how they find their breath growing 
short when they go over just such an 
amount, and about how they have tried 
and tried to gain, but they guess it’s 
just a person’s nature after all.” 


“Does heaviness run in your fam- 
ily, Jeanie?” asked someone, just as 
the maid got round to Jeanie with 
the rolls again. 

“TI don’t know,” said Jeanie, tak- 
ing a roll resignedly. 

“Thaa-t’s better,” said her host, 
beaming. “We can’t have you starv- 
ing at our table. You can start re- 
ducing tomorrow.” 


New Depression Yarn 


In one of Detroit’s better tea shops 
one day during the holiday season we 
were waiting for a table, and the head 
waitress, with a studied calmness that 
showed she was all jittery at the un- 
usual crowd, stood us close to a table 
at which the occupant had almost fin- 
ished her meal. 

She was a matronly woman, well 
dressed and possessed of a fine dignity. 
When the waitress brought coffee with 
her dessert, she also laid three cubes 
of sugar, individually wrapped, beside 
the cup. 

Not that we were watching every bite 
the woman took—although we were al- 
most that hungry—but she must have 
only used one lump, for upon finishing 
she blandly picked up two lumps and 
slipped them into her purse. 

We did not enjoy our meal—much— 
for wondering what a woman of that 
appearance would do with those two 
lumps. Was she merely of Scotch de- 
scent? Had she promised to bring some- 
thing home from town to the children? 

Did she have the type of mind which 
says, “Well, I paid for it, I might as 
well take it,” and that causes people 
to break open the rolls served them 
even though they do not intend to eat 
them? 

Perhaps she only has a hobby of col- 
lecting sugar wrappers, as some people 
collect hotel soap or safety matches. 

In any case it was a reminder of the 


days during the war when each person 
was apportioned just so much sugar. 
Dowagers riding in limousines had their 
little 2-lb. packages with them; coal 
heavers, sitting dejectedly above their 
loads, had their 2 Ibs. beside them. 


Fashion Note 


In keeping with the popular songs, 
which today are “Sweet and Lovely,” 
instead of “Boo-poo-pah-do,” the adver- 
tisements for women’s dresses are 
changing. Dresses, we would point out 
are now gowns. Long and feminine, 
they are advertised with words like 
“elegant,” or “sophisticated.” 

During the short skirt era, if you re- 
member, the wisps of material were too 
scant to be dignified by such terms. Ad- 
vertising copy writers, chewing their 
pencils, turned out masterpieces about 
“clever little frocks,” instead of “smart 
gowns.” 

And the remnant counter, once more 
only a source of pillow coverings, or 
a collar and cuff set, is no longer a 
happy hunting ground for the woman 
who makes her own dresses. 


*- + @ 


Regular Meals 


We were getting a shine one noon in, 
we maintain, one of the best shoe shine 
emporiums in Detroit, when the door 
opened and a man came in. That isn’t 
remarkable in itself, but more remark- 
able was that on his very heels, in 
walked a pigeon, taking advantage of 
the open door. 

A bird inside a room is often pathetic, 
flying about frightened, banging itself 
against windows, etc. Not this pigeon. 

He walked about in a dignified man- 
ner, and got in people’s way until one 
of the men spoke sternly to him, then 
he flew up to the top of a show case. 

Finally someone got around to wait- 
ing on him, and put a handful of grain 
on top of a high stool. Down came the 
pigeon, sat on the edge, and ate his 
lunch. On finishing, he waited until 
someone opened the door, then walked 
out. 


There are five pigeons thereabouts, 
the shoe man said, and they are all 
very tame. 

This is the only bird, however, 
who comes in daily for his lunch. 

Wouldn't you think he’d say to 
his four pals—perhaps in pidgin 
English—“Grain served inside, 12 
to 1 every day.” 


17-YEAR-OLD BOY WINS 
GIBSON CONTEST 


CADILLAC, Mich.—One of the win- 
ners of a Gibson refrigerator given 
away at the Butterfield Theatre here 
during the recent Gibson Joy Month 
campaign, was Cleo Dunseth, 17 years 
old, of 512 Stimson St. 


SENATOR ASKS RADIO 
ADVERTISING INQUIRY 


WASHINGTON—The extent of com- 
mercial advertising over the radio and 
possible steps to control or eliminate 
this, as well as the feasibility of zov- 
ernment ownership and operation of 
broadcasting facilities would be covered 
by a survey proposed in a resolution 
presented to the senate Jan. 7. 

Senator Couzens (Rep.) of Michigan 
introduced the resolution, which was 
ordered to lie on the table. The pro- 
posed survey would be undertaken by 
the Federal Radio Commission. The 
resolution follows: 


Senate Resolution 


Whereas there is growing dissatisfac- 
tion with the present use of radio facil- 
ities for purposes cf commercial adver- 
tising: Be it 

Resolved, that the Federal Radio Com- 
mission is hereby authorized and in- 
structed to make a survey and to re- 
port to the senate on the following ques- 
tions: 

1. What information there is available 
on the feasibility of government owner- 
ship and operation of broadcasting facil- 
ities. 

2. To what extent the facilities of a 
representative group of broadcasting 
stations are used for commercial adver- 
tising purposes. 


Variance in Power 


3. To what extent the use of radio 
facilities for purposes of commercial 
advertising varies as between stations 
having power of 100 watts, 500 watts, 
1,000 watts, 5,000 watts, and all in excess 
of 5,000 watts. 

4. What plans might be adopted to re- 
duce, to limit, to control and perhaps to 
eliminate the use of radio facilities for 
commercial advertising purposes. 

5. What rules or regulations have been 
adopted by other countries to control or 
to eliminate the use of radio facilities 
for commercial advertising purposes. 

6. Whether it would be practicable 
and satisfactory to permit only the an- 
nouncement of sponsorship of programs 
by persons or corporations. 

7. Any information available concern- 
ing the investments and the net income 
of a number of representative broad- 
casting companies or stations. 


PATTERSON MOVES DEALER 
MEET TO ST. PETERSBURG 


ST. PETERSBURG—Change of loca- 
tion from Miami to St. Petersburg of 
the George Patterson, Inc., spring dealer 
meeting was announced Jan. 4 by the 
sales promotion division. The General 
Electric distributor changed the meeting 
place to provide a more centralized loca- 
tion. 

An announcement of the complete 
new General Electric commercial line 
will be made at the meeting by a group 
of commercial engineers from the fac- 
tory, the distributor states. 


3 MASSACHUSETTS DAIRIES 
BUY FRIGIDAIRE SYSTEMS 


GREAT BARRINGTON, Mass—Three 
dairies in this vicinity recently have in- 
stalled new Frigidaire systems, sold by 
L. R. Swaetland, Inc., of Pittsfield. 

J. A. Fitzpatrick has put in an FW- 
4100 compressor and a DX-1866 coil with 
brine tank. J. W. Noonan has put in 
an FA-5150 compressor and a DX-1866 
coil with walk-in cooler and brine tank. 
Leo Kaplan has installed an FW-475 
compressor in conjunction with a 14-can 


vat. 


FIVE FLORIDA G. E. DEALERS 
SURPASS QUOTA 


ST. PETERSBURG, Fla.—Five deal- 
ers in the central zone of the territory 
covered by George Patterson, Inc., were 
all over 100 per cent in quota of sales 
for 1931 on Dec. 24, according to the 
sales supervisor of the zone. 

The dealers were: Ralph Dewberry, 
Inc.; Pearson & Moffett, Inc.; Tampa 
Electric Co., Polk County division; Hill 
& Co.; Tampa Electric Co., Plant City 
division. 


MARKET OWNER INSTALLS 
FRIGIDAIRE UNITS 


ADAMS, Mass.—Raymond Benz has 
equipped his Park Street Market with 
Frigidaire units. Included in the outfit 
are two FW-4100 compressors, two DX- 
1854 coils, two DX-45104 coils, two DX- 
4880 coils and one DX-1556 coil. The 
installations were made by L. R. Swaet- 
land, Inc., of Pittsfield. 


IOWA MARKET BUYS 
FRIGIDAIRE 


DUBUQUE, Iowa—The new Bluff Side 
market, 317 W. Eighth St., owned and 
operated by C. J. O’Hearn, has been 
opened for business with Frigidaire 
equipment throughout. 
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Vlew CABINET MODELS FOR 


i a 


\ 
CT 


Model L6 


Model P6 


As usual, Seeger is the first to produce a line of medium 
priced Cabinets in strictly modern design. The only devia- 
tion from the straight plane is the essential door handle. 
This controls a smooth and easy working lock which allows 
door to close with slightest touch, and only a very little 
pull opens it. 


The continuous hinge, a development of Seeger Engineers 
for use on Electrical Refrigeration Cabinets has proven a 
remarkable success and sales builder for the DeLuxe Line, 
and is now offered in this line of Cabinets in All Porcelain, 


and in Lacquer Exteriors with Porcelain interiors. Atten- S E E G E n ne E r K | G F he A TO R C O M PA N y 


tion is called to the unusual large storage arrangement. 
SAINT PAUL, MINNESOTA 


Illustrations show low side cooling unit with porcelain front. This is for 932 Fourth Ave. 644 Beacon Street 
appearance only, as the units are furnished by those supplying the Elec- Fourth Ave. at 19th St. Kenmore Square 655-57 So. LaBrea Ave. 666 North Wabash 
trical Machine Equipment, and not by the Seeger Refrigerator Company. NEW YORK, N. Y. BOSTON, MASS. LOS ANGELES, CAL. CHICAGO, ILL. 
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4 ADDITIONS MADE BY 
ELIN IN PHILADELPHIA 


PHILADELPHIA—Four additions to 
the personnel of the Elin Co., Philadel- 
phia, distributor of Westinghouse elec- 
tric refrigerators, have been announced 
following the appointment of Carl D. 
Taylor as new vice president and gen- 
eral manager. 

Three men come with Mr. Taylor from 
Westinghouse at Mansfield. E. R. Love- 
gren, formerly sales manager for Zero- | 
zone in Chicago, becomes wholesale | 
sales manager for Elin. P. T. Hackett, 
formerly provincial sales manager for 
J. J. Pocock, Frigidaire distributor, 
Philadelphia, becomes sales promotion 
manager for Elin. 


Sorenson Has Public Utilities 

S. W. Sorensen, formerly with the 
General Electric Co.’s refrigeration de- 
partment in Madison, Wis., will have 
charge of Elin’s public 
This is a newly created position. All 
these men were more recently members 
of the Westinghouse refrigeration retail 
sales department. 

A new service manager also comes to 
the distributor: J. A. Paulson of 
Tenafly, N. J. Mr. Paulson was formerly 
associated with Servel. 


Webb Heads Retail Sales 
W. I. Webb continues as retail sales 
manager for Philadelphia. 
Friedel, vice president and general man- 


ager for Elin at Newark, N. J., and who | 


had been operating in Philadelphia also, 
now will devote his entire time to the 
Newark branch. 
Douglas Lenfestey, 
operating 


who 


hereafter will concentrate on 
Newark field. 
Increases in the Philadelphia terri- 


tory sales force and sales promotion de- 
partment will also be made. 


utility relations. | 


Robert F. | 


had been | 
in both Philadelphia and | 
Newark as sales promotion manager, | 
the | 
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Frigidaire Moves 
Yard for House 


NEW ORLEANS The local 
Frigidaire sales organization got a 
|} house for a yard in a recent trans- 
action. 

D. D. F. Yard, local district man- 
| ager, has been transferred to At- 
lanta, and D. M. House of Atlanta 
has taken the place of Mr. Yard as 
district sales manager with head- 
quarters here. 


‘EXHIBIT SPACE FOR OIL 
BURNER DISPLAY ON SALE 


BOSTON, Mass.--Sale of exhibit space 
to manufacturers and associate mem- 
bers of the American Oil Burner Asso- 


ELECTRICITY OUTPUT 
IN NOVEMBER OFF 19% 


WASHINGTON, D. C.—The average 
aaily production of electricity for public 
use in the United States for November 
was 246,100,000 k.w.h., about one per 
cent less than daily October output. 

This information is shown in a report 
issued by the coal division, Bureau of 
Mines, Department of Commerce, and 
the Department of the Interior. The re- 
port mentions that the output as pub- 
lished by the N. E. L. A. and Electrical 
World includes the output of central 
stations only. The governmnet report 
gives the output on a 100 per cent basis, 
estimating the output for those plants 
which do not submit reports. 

Total production of electricity for 
public use in the United States in 1931, 


|}as estimated from the production from | 


ciation for the ninth annual convention | 


show to be held 
is now under way. 
of the hall will 
burner exhibits, 
The exhibit floor, tri- 
contains 115 display 
Lidis. ft. 
with a 


and oil burner 
April 11 to 16, 
Certain sections 
available for live 
cials announce. 
angular in shape, 
| booths, most of which are 
Each booth will be supplied 


here | 


be | 
offi- | 


| ty of water 


| uniform sign bearing the name of the} 


exhibitor, address, and booth 
Walls will be in two tones of brown 
| Exhibits must be ready for display by 
noon, April 11. 

| The association announces that 110- 
| volt direct current, and a limited supply 
of single phase 110-volt, 60-cycle alter- 
nating current will be available in the 
hall. 


WATER COOLER SOLD 


LAKE CITY, Fla. fate of a model 
| DB-1 General Electric bottle water cool- 
| er is reported by the Gray Electric Co. 
here. Sale was made to a fruit juice 
| stand in Live Oak. 


number. | 


January to November, is about 91,650,- 
000,000 k.w.h., about 4.5 per cent less 
than that for 1930. 

Production in 1930 was 1.5 less than 
in 1929. Production of e 
water power in 1927 was practically the 
same as in 1931, but in 1931 the capaci- 
wheels in public utility 


power plants was about one-third more 
than in 1927. 
These figures, the report states, indi- 


| cate in a general way the effect of the 


drought on the production of electricity 
by water power plants. 
ever, that in spite of drought conditions 
during 1931 the production of electricity 


by water power was still about one-third | 


| of the total output. 


HANDLES WAGNER ACCOUNT 


ST. LOUIS— Russell T. Gray, Inc., has 


been selected to handle the advertising | , : 
Co,,| are being frozen under this process. 
| 


account of the Wagner Electric 
6400 Plymouth Ave., for this year, ac- 
cording to announcement from. the 
Wagner Co. 


— 


BETTER 


be used to improve the appearance, safeguard the 
cleanliness and prolong the life of the equipment. 
Door fillets and jambs, for instance. 
Metal provides a permanent silvery surface that will 
last as long as the cabinet. This modern Nickel alloy 


is absolutely rust-proof and solid all the way through. 


In addition, 


@ Since Monel Metal is universally used for trim, 
and other brightwork of commercial refrigerating 
equipment, it is not surprising that Gibson and other 


leading manufacturers should adopt this most mod- 


ern of white metals for household 


@ Monel Metal is being consistently advertised for 


household applications in The 


@ In household refrigerators as in the commercial 


type, there are many places where Monel Metal can 


it can be easily fabricated and buffed. 


Saturday Evening 


Here Monel 


— -— eee 


ip 


refrigerators. 


ator 
Corporation 


Post, Good Housekeeping, House and Garden and 


House Beautiful. All this publicity 


is of distinct 


advantage to you as it acquaints the public with 


the advantages of Monel Metal and creates a ready 


acceptance for products utilizing it. Take advantage of 


this extensive advertising program by 


Monel Metal into your products. Write us for com- 


plete details on Monel Metal and publicity behind it. 


Monel Metal is a registered trade mark applied to a technically controlled 
Monel Metal is mined, 
refined, rolied and marketed solely by International Nickel 


nickel-copper alloy of high nickel content 


THE INTERNATIONAL NICKEL 


incorporating 


smelted, 


COMPANY. 


— i 
aaa ee i 1 
Monel Metal is used for corner fillets on \ 


the doors of this modern electric refriger- 
built by 


7) 


INC... 67 WALL STREET, 


E-= 


the Gibson Refrigerator 


f Greenville, Michigan. 


A HIGH NICKEL ALLOY 


MONEL MEAL 


NICKEL ALLOYS.LOOK BETTER LONGER 5 


Si 


NEW YORK, N. Y. 


It is noted, how- | 


| eral Electric 


| flower 


| store 


General Electric Unit 
Placed in Bathtub 


YORK, Pa.— Even with no place 
to put it except the bathtub, a cus- 
tomer of the N. K. Ovalle, Inc., 
branch here, thought he needed an 
electric refrigerator so much that 
he had a General Electric refriger- 
ator installed in the bathtub. 

His home is in an apartment hotel 
with a living room, bedroom, and 
two bathrooms, but no kitchen. The 
installation was made in the extra 
bathtub, on a wooden platform 
erected for the purpose. The legs 
of the refrigerator were removed. 

The sale was made by H. A. 
Blaebaum. 


GENERAL FOODS SECURES 


ALL STOCK OF SUBSIDIARY 


| during 


| NEW YORK CITY—News 


terest in the Frosted Foods Co. to Gen- 
eral Foods Corp. was contained Jan. 5 
| in a General Foods statement. 
| Now holding 100 per cent control, 
| General Foods stated that the activities 
| of Frosted Foods would be expanded as 
| rapidly as possible this year. More than 
200 retail stores in the East are already 
| handling Frosted Foods products, it was 
| said. 


Six plants have been established, 
| which will provide facilities for the 
quick-freezing of products under the 


Birdseye process. The new plants are 


in Gloucester, Mass.; Hillsboro, Ore.; 
Butte, Mont.; Halifax, N. S., and two 
plants in Boston. Nearly 100 products 


Goldman 
interest 


At the close of 1930 the 
| Sachs organization carried its 
in Frosted Foods at $1,054,620. 


‘SALES FOR HARRISON CO. 


NEWARK, N. J D. B. Collins has 
been placed in charge of Hotpoint range 
sales by Philip H. Harrison & Co., Gen- 
refrigerator distributor, ac- 
cording to T. E. Babson, sales promo- 
tion manager. 

Mr. Collins 
join the Harrison Co. 
tric refrigerators. 
been a field representative. 


was the first salesman to 
on General Elec- 


that the | 
xoldman Sachs Trading Corp. had re- 
cently disposed of its 49 per cent in- 


| Cup. 


| tional 


COLLINS HANDLES RANGE 


| into 


REGION HEADS SEEK 
PRIZES IN CONTEST 


NEW YORK “With a third of the 
duration of the Half Century Contest 
over, regional and state directors of 
electric refrigeration bureaus through- 
out the country are already fighting for 
the prizes offered. 

Reports from Electric Refrigeration 
Bureau headquarters state that C. L. 
Law of New York and W. C. Bell of 
Massachusetts are the leaders thus far 
in the contest among state directors. 

The Half Century Contest, named in 


honor. of the 50th anniversary of the 
electrical industry this year, extends 
from Nov. 2, 1931, to April 30, and con- 


sists of competition in three fields: that 
| of regional directors, state directors, and 
local bureaus. 


To Receive Cup 

The regional director whose territory 
the contest period shows the 
greatest relative and constructive prog- 
ress in bureau activities will be awarded 
the Electric Refrigeration Half Century 
This award, like the others, will 
be made at a general N. E. L. A. con- 
vention in June, by the president of the 
National Electric Light Association. 

Judges are the members of the execu- 
tive committee of the Electric Refriger- 
ation Bureau or any smaller number of 
members to which the chairman may 
wish to assign this duty. In judging the 
regional directors’ contest they will take 
account which region has accom- 
plished most within the scope of its 
possibilities as follows: 


Points Considered by Judges 


Number of local bureaus established; 
their activities as reported to head- 
quarters; extent of the employment of 
Electric Refrigeration Bureau promo- 
and advertising materials; un- 
spectacular advertising found 
reports of actual sales; unique 
harmonious sales and 
central stations 


usual or 
effective; 
methods; 
cooperation between 


sales 


}and retail outlets. 


; customers ; 


More recently he has 


The company has also retained Miss 
Alice Wood, formerly a teacher of home | 


economics at Rothenburg Junior High 
School, Cincinnati, to demonstrate 
ranges and lecture on electric cookery. 


Mrs. Helene T. Foster will continue as 
home economics specialist on refrig- 
erators. 


A model kitchen for the display and 
demonstration of ranges and refriger- 
ators will be installed in the company’s 
East Orange showroom. 


MAYFLOWER DISTRIBUTOR 
ADDS APPLIANCE LINE 


Pa. Philadelphia 
distributing May- 
electric refrigerators and Fada 
radios, has added Hammond Electric 
Clocks and Samson electrical appliances 
to its line. 

In informing its dealers of the new 
products to be distributed, the concern 
said, “Experience dictates that a retail 
installment business should be supple- 
mented by a volume of cash business 
sufficient to carry fixed overhead. Cash 
items also bring customers to youl 
which gives you an opportunity 
of selling them other merchandise.” 

Both lines, the dealers were informed 
could be stocked complete for approxi 
mately a $100 investment. Sales on Sam 
son appliances doubled during 1931, and 
according to the distributor, approxi- 
mately two thirds of all electric clocks 
are Hammond clocks 


PHILADELPHIA, 
Distributors,  Inc., 


sold 


FRIGIDAIRE BRANCH HOLDS 
DEALER CAMPAIGN 


BIRMINGHAM, Ala.—A _ drive for 
new dealers throughout the state of Ala- 
bama is being launched as one of the 


activities of the Frigidaire Sales Corp.'s 
Birmingham branch for 1932 

Present plan of the branch is to bring 
the list of dealers to around 70 for the 
state, according to O. C. Endress, who 
|is in charge of the branch here 

Salesmen are also being trained at 
| the offices here for a canvassing cam- 
paign to include every section of Ala- 
| bama, particularly the small towns 

The sales force has been increased 
from three to 25 salesmen, Endress said 


FORMER AMBASSADOR BUYS 
TWO G. E. UNITS 


CORNING, N. Y.—Alanson B. Hough- 


States ambassador 


ton, former United 

to the Court of St. James and to Ge 
many, has equipped his home here with 
'two General Electric refrigerators, sold 
by the A. F. Williams Hardware Co 
Mr. Houghton is president of the Corn 
ing Giass Works 


time 
which 


payments em- 
local bureaus 


Details as to 


ployed; extent to 


have appropriated and used an annual 
budget of not less than $2 per refriger- 


ator 


sales 


of anticipated sales as based on a 
quota of 5 per cent of domestic 
general cooperation with 
headquarters, and assistance in supply- 
ing news and reports. 


Award to State Director 


To the state director who wins on the 
same set of points of progress, the 
Davidson Half Century Cup will be 
awarded by Mr. James E. Davidson at 
the N. E. L. A. convention. Relative pos- 
sibilities of accomplishment will also be 
considered. 


The contest among local electric re- 
frigeration bureaus will end in the 


award of the Half Century Prize Cup 
and a cash award to cover the winning 
president or chairman's transportation 
and expenses in attending the N. E. L 
A. convention. The award will be made 
there by his regional director. 


Other Prizes Offered 


Electric leagues or clubs performing 
the local duties of a bureau will be 
eligible to this contest, in which the 
judges will consider much the same set 


of points as will influence them in the 
regional contest. 

The regional directors standing sec- 
ond, third, and fourth in their contest 


will receive choice of six original paint- 
ings to be used in the national magazine 
advertisments of the Electric Refriger- 
ation Bureau during the first six months 
of 1932 


The paintings, by a well-known com- 
mercial artist, were purchased at a cost 
of $1,000 each, and contain no advertis 
ing or other matter to detract from the 
painting itself. The other three paint 
ings left after the regional winners have 
chosen from them, will be awarded to 
the state directors who stood second 
third and fourth in their contest 

New local bureaus formed not late 
than Feb. 1 will be eligible to compete, 


it has been reported from Electric Re 
frigeration Bureau headquarters 


10 DEALERS COOPERATE IN 
LAFAYETTE SHOW 


LAFAYETTE, Ind.—-During the great 
er part of the month of December the 
sales floor of the Public Service Co. of 


Indiana here was devoted to a display of 
electric refrigerators in which 10 deal- 
ers cooperated. 
With the public 
tributing 60 inches 
tional copy, the various 
with others in the city, 
double-page advertising 
Lafayette Journal and 
issues of Dec. 3 and 10 
Refrigerators represented 
hibit or advertising, or 
Frigidaire, Westinghause, 


service company con- 
of general promo 
dealers, along 
combined in a 
spread in the 
Courier in the 


in the ex- 
both, were 
General Elec 
Majestic 


tric, Kelvinator, Copeland, 
Mayflower, Norge, Coldspot, and Tru- 
kold 
ADDS NORGE LINE 
TULSA, Okla.-The Brown Electric 
Co., of this city, has added the Norge 
refrigerator line to its sales. 
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EUREKA DISCONTINUES 
350 BRANCH OUTLETS 


DETROIT —Discontinuance of its 350 


branches and sub-branches, and adop- | 


tion of a retail sales policy straight 


from the factory has been announced | 


by Fred Wardell, president of the 
Eureka Vacuum Cleaner Co. 
Except for one distributor, the Platt 


Music Co., Los Angeles, recently 


company will sell direct to department 
stores and electric light companies. 

The company’s door-to-door salesmen, 
heretofore operating from the branches 
and sub-branches, are being retained 
and will be under factory supervision. 

Eureka will furnish the salesmen for 
the stores, and the stores will provide 
display and warehouse space, and will 
handle collections. 

With the elimination of the overhead 
of branches, the company expects the 
plan to result in substantial savings. 

The sales reorganization was started 
about three months ago to reduce ex- 


penses in meeting a decline in sales 
volume from $12,780,000 in the peak 
year, 1927, to $6,971,000 in 1930 and a 
probable volume of $4,500,000 in 1931 


Although the company reported a net 
loss of $313,582 in the first half of the 
year, November operations about broke 
even, and December's were expected to 
show a profit. 


SUMMERHEAT CORP. BUYS 


LINE OF PORTABLE UNITS 


DOWAGIAC, Mich.—-Purchase of a line 
of portable electric refrigerators from 
the American Foundry Equipment Co., 
Mishawaka, Mich., has been announced 


by George K. Culp, president of the 
Summerheat Corp. of America. 

The announcement ends several 
months’ negotiations during which the 


Mishawaka firm received bids on its re 
frigerator and ice machine division 

The new product is known as the 
American Ace ice machine, and has 
been developed by the American Foun- 
dry Equipment Co. to the extent of an 
expenditure of $100,000. 

According to Mr. Culp, the Summer- 
heat Corp. will enter the domestic re 
frigeration field with a portable refrig 
erator unit for homes, plans for which 
are already under way. 

The removal of machinery and equip 
ment to the Dowagiac plant is now in 
process. 


VERMONT BUREAU SELLS 
101% OF QUOTA IN 1931 


BARRE, Vt.-The local Electric Re- 
frigeration Bureau led the state bureau 


sales contest which closed Dec. 31 with 
169.3 per cent of quota, or 254 units 
sold, it has been announced following 
the compilation of final results. The 


state bureau reported a record of 101.3 
per cent of quota for Vermont. 

The Bennington bureau was 
with 152.8 per cent of quota sold. Other 
standings were in the following order 
Montpelier, 134.6 per cent; Burlington 
121.9 per cent; Brattleboro, 113.2. pet 
cent; Middlebury, 107.9 per cent 

West River Junction, 95.8 per cent; 
Newport, 95.5 per cent; Springfield, 94.4 
per cent; St. Johnsbury, 82.3 per cent; 
Bellows Falls, 77.2 per cent; Woodstock 


second, 


68.6 per cent; Rutland, 66.8 per cent; 
St. Albans, 64.9 per cent 

The total number of units sold by 
companies affiliated with these electric 


refrigeration bureaus throughout Ver 


mont was 2,883 


WRIGHT NAMED MANAGER 
OF CLEVELAND FRIGIDAIRE 


CLEVELAND, Ohio W. G. Wright 


of the Cincinnati Frigidaire organiza 
tion has been appointed district man 
ager in charge of the Cleveland Frigid 
aire Sales Corp., according to recent 


announcements 


E. C. Hill has been appointed manage! 
of the retail sales in the metropolitan 
area H. G. Bowman, who wa in 
charge of commercial ale ha re 
signed to enter business for himself in 
another line, and his successor has not 
yet been named 

R. D. Russell has been placed in 
charge of five new retail stores which 
will be opened by Frigidaire in the 
Greater Cleveland district Each store 
manager will have 15 salesmen under 
him. The stores are being furnished 


by Sterling & Welch Co., 
store handling Frigidaire 


SERVEL SALESMAN GETS ORDER 
FOR 13 MACHINES 


WASHINGTON, D. C. An order 
13 of the 21 refrigerating machines 
be installed in the new Center Market 
was obtained by T. B. Moates, salesman 
for Servel Distributors, Inc., here 

The Center Market was opened early 
this year with fruit, vegetable, meat and 
bakery-delicatessen dealers occupying 
its booths. 

Applications of the machines sold by 
Mr. Moates range from storage refrig- 
erators to bakery and counter cases 


a department 


for 


to 


ap- | 
pointed for the California territory, the | 
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Sparton’s Front Line 


Capt. William Sparks, president (left); Harry G. Sparks, vice president in charge of sales (center), and Earl R. 
Brower, sales manager of refrigeration division of Sparks-Withington Co., Jackson, Mich., introduce new 


BOGART TO DISPLAY G. E. 
LINE AT TOLEDO EXHIBIT 


TOLEDO, Ohio--The H. G. Bogart 
Co., General Electric refrigerator dis- 
tributor, and since Jan. 1 distributor of 


the Hotpoint electric range, will have 
an exhibit of both products at the 


Toledo Automobile Show beginning Jan. 
16 in the Auditorium. 

The annual spring convention of the 
company, which covers parts of Ohio, 


Indiana, and Michigan, will be held in | 


the Chamber of Commerce Hall, Ft. 
Wayne, Ind., on March 2, according to | 
H. G. Bogart, Jr. 

The new range department will be | 


managed by W. H. Webb, who has been 
with the Hotpoint organization in Chi- 
cago for a number of years. 

Another new appointment is that of 
V. B. Hilbert, who will take charge of 
promotion at the main office. 
Four men, selling both refrigerators and 


sales 


ranges, will contact wholesale outlets. 
The greater part of the company’s | 
wholesale business, according to Mr. 


Bogart, is done through public utilities. | 


A home service department is being 
opened by the distributor as a part of 
the 1932 program. The name of the 
woman to be in charge will be an- 
nounced by the company shortly. 


HOOK URGES PURCHASE OF 
LUXURIES AS SELLING AID 


CINCINNATI, Ohio — “If everyone who 
needs and can buy a new automobile, 4 
new radio, a new refrigerator, or a new 
anything, and will do so, the increased 
prosperity from such a concerted move 
ment will more than pay each one of 
us individually for that purchase anc 
will place us well on the road to bus: 
ness recovery.” 

That was the statement made by 
Charles R. Hook, president of th: 
American Rolling Mill Co., in a talk on 
the Armco Iron Master program, Jan. 4 

Mr. Hook emphasized the automobile 
item, since “the manufacture of no other 
article involves activity in so many dif 
ferent industries and affects so great 1 
number of workers.” 


PARKS & HULL ADDS TO 
TERRITORY IN BALTIMORE 


BALTIMORE, Md.--Additional terri 
tory has been added to that covered by 
Parks & Hull, Inc., 1031 Cathedral St., 
distributor for Westinghouse refrigera 
tors, according to S. Gordon T. Parks, 
president 
most of 


The new territory includes 
Maryland, parts of West Virginia, and 
of Virginia 

Bernard 8S. Gibson, formerly of the 


ale division of the Westinghouse 
refrigeration department, Phil- 
adelphia, is now in charge of the Parks 


wholes 
electric 


& Hull wholesale operation 

In company with Bernard W. Carle 
manager of the Parks & Hull refrigera 
tion division, he is now traveling 
through the new territory contacting 


prospective dealers 


EIGHT MAKES DISPLAYED IN 
CONNECTICUT SHOW 


Jan 11 
electric re 


MIDDLETOWN, Conn., 
Eight makes of domestic 
frigeration equipment are being exhibit- 


ed in a special section at the Middle 
town Home Progress Exposition being 
held at the State Armory this week 


Exhibitors and the makes on display 
Power Co., Frigidaire 


are: Connecticut 

Modern Home Utilities, Inc., General | 
Electric: Schaeffer Electric Co., Kelvina- 
tor; Blau’s Electric Shop, Inc., Majes 
tic: Hall's Music & Utilities, Norge; 


Red Wing Oil Heating Co., Ice-O-Matic; 
James H. Bunce Co., Westinghouse, and 
Roebuck & Co., Coldspot 


Sears 


Sparton electric refrigerator. 


International Nickel Co. 
Makes 2 Promotions 


| NEW YORK —Two promotions in the 


eee: staff of the International 
| Nickel Co., Inc., were announced Dec. 
|31 by A. J. Wadhams, manager of the 


| development and research department 
|of the company. 

| T. H. Wickenden, since 1922 in charge 
|of the company’s development work in 
automotive and aeronautical fields, has 
been appointed assistant manager of 
development and research. He is a 


| 


graduate of the University of Michigan, 
and has been metallurgist and engineer 
with both the Studebaker and Chrysler 
companies. 

H. J. French, 
of the company’s 


member 
staff at 


since 1929 a 
research 


| Bayonne, N. J., has been transferred to 
| the development 


and research depart 
here for research in steel and 
He is a graduate of the Columbia 


ment 
iron. 


School of Mines, and was senior metal- | 


lurgist at the U. S. Bureau of Standards 
before joining International Nickel. 

In 1930 he was awarded the Henry 
M. Howe Medal of the American So- 
ciety for Steel Treating. 
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LOUISVILLE COUNCIL 
CONSIDERS NEW CODE 


LOUISVILLE, Ky.-—-An electrical code 
and an ordinance regulating the sale 
| of electrical appliances and supplies are 
|now before the Board of Aldermen of 
| Louisville. 

The ordinance requires that all deal- 
ers selling any kind of electrical appli- 
| ances, equipment or materials secure a 
permit by which they are authorized to 
sell “approved” articles only. To be 
approved, appliances and materials must 
meet standards of the Underwriters’ 
| Laboratories, Inc., maintained by the 
National Board of Underwriters. 

The electrical inspector will be re- 
quired to inspect merchandise offered 
for sale, or as premiums, by dealers, 
and violation of the accepted standards 
| may be punished with a fine. A fee of 
| $5 will be charged for the permit, ac- 
cording to the proposed ordinance. This 
| may be renewed annually at a cost of $1. 
| By the electrical code, a Board of 
Electrical Control is proposed, whose 
duty it will be to appoint an electrical 
inspector to issue permits to install elec- 
tric wiring. The board will also amend 
and revise the electrical code. 

Four members will serve on the board: 
a supervising electrician, a journeyman 
| electrician, a representative of the Ken- 
tucky Actuarial Bureau and a repre- 
sentative of a public service company, 
| besides the chief electrical inspector, 
who will serve ex-officio. 


HOLGERSON JOINS STAFF 
OF DISTRIBUTOR 


NEW ORLEANS, La. Ralph Holger- 
son, formerly with Westinghouse at 
Mansfield, has become sales manager of 
ithe Electrical Refrigeration Co., dis- 
tributor of Westinghouse refrigerators 
}in this territory. 


Mr. Distributor and Dealer, before you line 


up for 1932. There’s a new line of Ice-O- 


Maties in production—out in February en 


magnificent jobs 2+ eye appeal ... hew fea- 


tures innumerable... big sellers for certain! 


| (} WILLIAMS _ 


Name 
Address 


City 


WRITE — TODAY !— 


Send me complete 
lee-O-Matic dealer franchise for my territory —right now! 


information on sour exclusive, full-protit 


State 
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SERVEL COMMERCIAL 
FIELD MEN CONVENE 


(Concluded from Page 1, Column 5) 
morning at the opening of the confer- 
ence, followed by J. M. Clarke, commer- 
cial sales manager, who spoke on the 
“Growth of the Electric Refrigeration 
Industry and the Features of the Servel 
Commercial Line.” 

F. E. Sellman, vice president of 
Servel Sales, Inc., and Electrolux Re- 
frigerator Sales, Inc., addressed the 
gathering, outlining the company’s 
policies and aims for 1932. 

C. J. Conkey, sales manager of na- 
tional accounts, spoke on national dis- 
tribution and the way to handle that 
phase of commercial business. His talk 
was followed by a discussion of adver- 
tising and sales promotion plans for 
1932 by W. Paul Jones, manager of ad- 
vertising and sales promotion. 

The meeting Monday night had as its 
speaker C. L. Olin, Servel service man- 
ager, who spoke on the features of the 
Servel commercial line and field installa- 
tions. 

The group was taken through the 
Servel factories during the Tuesday 
morning session. Tuesday night a dinner 
was held at the Evansville Country Club 
for the visiting representatives and fac- 
tory commercial staff. 

The third day’s session included a 
talk on the future sales possibilities of 
commercial refrigeration. Office confer- 
ences completed the three-day meeting. 


INAUGURAL BALL PLANNED 
FOR G. E. MEETING 


(Concluded from Page 1, Column 2) 
winners in the Refrigerania sales con- 
test which closed in December. 

Mr. Dunning will receive his trophies, 
the eight-cylinder Chrysler convertible 
cabriolet and a scroll bearing the signa- 
ture of Gerard Swope, president of the 


Commercial Men Visit Servel Plant 


Servel commercial sales representatives view the operation of one of the automatically controlled heat-treat- 
ing furnaces during a trip through the Servel factories at the recent annual factory conference. 


General Electric Co.; and Owen D. 
Young, chairman of the board of di- 
rectors. 

White Ford pickup trucks will be 
awarded to the cabinet, as well as scrolls 


signed by T. K. Quinn, vice president 


of the company, and P. B. Zimmerman, 
general manager of the refrigeration 
department. 

Complete plans for the spring sales 
campaign will be revealed at the con- 
vention. 


1932 ““M&E" Cabinets of Unique Design Greatly Simplify and Reduce 
Installation and Service Expense, and Give Much More Usable Food 
Storage Space in Small Home and Apartment Models. 


makes and has shown steady 
frigeration fields. 


immediate profits. 


The 1932 “M&E” line is designed to meet exactly 
the current trend—lower prices—greater storage 
capacity in small, compact models 
mand for proven economy and quality. 

“M&E” is an old and widely used Eastern line. 
It is one of the most successful of independent 


Strengthened by our current 
models, “M&E” will earn a steady profit and build 
a reputation for any aggressive, responsible dis- 
tributor with an eye to future stability, as well as 


With New GYROSCOPIC 
Balanced, DIRECT DRIVE Compressor 


Vibrationless — Quieter — More Economical 


Creates an Unmatchable 


PRICE-QUALITY ATTRACTION 


Distr 


and the de- 


growth in all re- 


».. and 
Equipment for Assemblers 
% Domestic and Commercial 


Write or wire our sales-promotion department 


MERCHANT & EVANS CO. 000.5. 


Showroom and Main Offices 
PHILADELPHIA, PA. 


A Complete Line for 


Including two popular models installed at 


Less than $1 50 
and Less than $175 


oath nalts Sueliel  et e 
ae oe Sas 


LOE AO F TID PT 


tettte « 


g 


ibutors.... 


a Complete Line of 


Lancaster, Pa. 
Wheeling, W. Va. 


MEMBER OF KELVINATOR 
PROMOTION STAFF DIES 


DETROIT—Jay Stacks, a member of 
the sales promotion staff of the Kelvin- 
ator Corp., died of acute indigestion at 
his home early Saturday morning. 

Mr. Stacks had been with the Kel- 
vinator organization for the past three 
years, and for the last two had held a 
position in the sales promotion depart- 
ment. Previously, he had been employed 
as a member of the advertising staff. 

He was 32 years old, a native of Salt 
Lake City, Utah, and was something 
of a world traveler, having visited vari- 
ous parts of every continent. He once 
served in the United States navy. 

The deceased leaves a wife who took 
the body to her home at St. Louis, Mo., 
for burial Jan. 11. 


COPELAND OUTLET SELLS 
28 UNITS IN 24 HOURS 


SPRINGFIELD, Mass.-—Securing per- 
mission to line up a carload of Copeland 
refrigerators on the sidewalk outside 
their store, the Radio Electric Store, 
Copeland distributor here, succeeded in 
selling 28 Copelands within 24 hours 
with the outdoor display as a drawing 
card, 

The shipment was received Dec. 17, 
and the 28 sold were for Christmas de- 
livery. The Radio Electric Store won 
the national sales contest for Copeland 
distributors in 1931, and Carl Windel, 
salesman for the company, won the na- 
tional salesmen’s contest. 


‘STRINGHAM TO DISTRIBUTE 
EDISON HOTPOINT RANGES 


DES MOINES, Iowa—P. H. Sawyer, 
|} sales promotion manager for Warde B. 
| Stringham Co., distributor of General 
Electric refrigerators, will serve in the 
same capacity over the firm’s new Hot- 
point range department in addition to 
his present work, according to Mr. 
Stringham, general manager. 

Territory covered by the distributor 
for the range will be Iowa, western IIli- 
nois and southern Wisconsin. Organi- 
zation plans are not yet complete, Mr. 
Stringham states, but a complete new 
lepartment will be added to handle the 
new product. 


SEVEN G. E. UNITS PLACED 
IN HOSPITAL 


AUBURN, N. Y.—Seven General Elec- 
tric refrigerators have been installed in 
Mercy Hospital, a 100-bed hospital in 
this city. The new hospital was erected 
through subscriptions. 

Installation of the units, four SS-100, 
one SS-140, and two ice-makers, was 
made by the commercial department of 
Page-Morris, Ine., Albany. 


NEW YORK FIRM BUYS 
STORAGE PLANT 


CANASTOTA, N. Y.—The Canastota 
Refrigerating Co. Ine, recently  or- 
ganized by Frank Hill, North Rose, N. 
¥., and his associates, has acquired the 
plant formerly owned by General Foods 
Corp., and will remodel it for an elec- 
trically operated cold storage and re 
frigerating plant. 


CONDITIONED AIR USED 
IN NEW G. E. CASES 


(Concluded from Page 1, Column 5) 
cent must be maintained constantly to 
reduce dehydration to a minimum. 

“It has been found necessary, to main- 
tain high humidities, to have a com- 
paratively high evaporator temperature 
and to have a minimum temperature 
difference between the evaporator and 
the air in the cabinet. 

“In the ‘Conditioned Air’ units this is 
accomplished by the use of forced air 
circulation. All of the air in the cabi- 
net or the display case passes through 
a series of tunnels formed by wet 
evaporator plates at least five times a 
minute. 


Increases Evaporator Effectiveness 


“This rapid circulation increases the 
effectiveness of the evaporator many 
times with the result that an average 
cabinet temperature of 38° F. can be 
maintained with an average evaporator 
temperature of more than 30° F. The 
direct benefit is reduced spoilage due 
to the low temperature and a reduction 
in dehydration loss due to the high 
humidity maintained. 

“Plates in the evaporator are constant- 
ly wet and all of the air in the cabinet is 
constantly washed and purified. Food 
odors in the air are absorbed by the 
water on the evaporator plates and car- 
ried to the drain. This air purification 
is made especially effective since there 
is frequent contact with the evaporator. 
The net result is ‘fresh’ condition in the 
cabinet with correspondingly retarded 
bacteria growth. 

“Furthermore, the rapid removal of 
odors hinders the possibility of one food 
being contaminated by odor from an- 
other. This means that foodstuffs sus- 
ceptible to odor absorption can be stored 
in the same refrigerator with others 
which emanate odors. 


Aids Cooling of Warm Foods 


“The forced air circulation, in addi- 
tion to offering a uniform temperature 
in every part of the cabinet or display 
case, also aids rapid cooling of warm 
foods when they are placed in the cab- 
inet. 

“Due to the increased efficiency of 
the evaporator resulting from forced air 
circulation, a comparatively small evapo- 
rator can be used, occupying only one- 
third of the cabinet space heretofore 
required. In addition, the forced air 
unit has flexibility, since it can be placed 
almost anywhere in the cabinet or dis- 
play case with proper baffing. 

“This latter advantage is capitalized 
particularly in the display case where 
the evaporator is placed in the bottom, 
leaving the top entirely free for an ef- 
fective display of foods. With the coils 
absent from the top there is more utili- 
zation of display space, and two shelves 
can be used to advantage. 


Available in 2 Types 


“The ‘Conditioned Air’ evaporator op- 
erates at a temperature of about 30° F. 
An injector is used in the evaporator 
which keeps the refrigerant liquid in 
constant agitation and _ recirculation. 
This injector also is used in G. E. ice 
cream cabinets. 

“‘Conditioned Air’ refrigeration now 
is available in two types of General 
Electric refrigerating machines. One 
is the ‘packaged article’ type with the 
evaporator and compressor built as a 
single unit, which can be used for stor- 
age cabinets where there is room to in- 
stall the unit on the top. 

“Second is the sealed-in-steel compres- 
sor obtainable for remote installation. 
In the display case the evaporator may 
be placed in the bottom of the case and 
the unit piped from any convenient 
location farther removed.” 


3 New Units Developed 


Three new types of refrigerating units 
have been developed. All three embody 
the same features of forced-air cooling 
of the compressor case and the con- 
denser. 

In addition, one model incorporates 
forced-air cooling of the evaporator with 
a consequent circulation and humidifi- 
cation of the air in the refrigerator 
cabinet. 

The units are of the remote type and 
can be placed in any convenient loca- 
tion not more than 50 ft. from the cab- 
inet to be refrigerated. They are con- 
nected to that cabinet by two lines, one 
a pressure line and the other a suction 
line. 

In the cabinet is placed either a re- 
mote evaporator of the forced-air-cooled 
design or a heat interchanger with re- 
frigerant conducted through the inner 
liner. 


APARTMENT HOUSE BUYS 
GENERAL ELECTRIC 


DETROIT—The firm of Sill and Had- 
ley, property management expert, has 
installed General Electric refrigerators 
in the newest apartment building, locat- 
ed at 8711 Vernor Highway. 


ADOPT COIN CLOCK PLAN 


CHATTANOOGA, Tenn.—The coin 
clock plan of payment has been adopted 
by the Daugherty Supply Co., Kelvina- 
tor distributor. 
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Do You Want the Real Facts 


Do YOU KNOW THE FACTS concerning the growth of A 


the refrigeration business? Its sales records during recent years? 


Its future market? 


Have you a definite picture of your own local market, as 
shown by the number of wired homes in your city not yet 


equipped with electric refrigerators ? 


Do you know how the present number of homes owning elec- 
tric refrigerators compares with the number owning automobiles, 


radios, washing machines, vacuum cleaners? 


Do you know where to get refrigeration accessories and 
related merchandise; parts, supplies, and materials needed for 
installation and service; advertising and sales services; training 


courses and books on refrigeration? 


Have you the intimate knowledge of refrigeration products 
and their market necessary to cash in on your opportunity in 1932? 


By giving you the facts and figures, the names and addresses, 
all the information conveniently arranged for quick reference, the 
1932 REFRIGERATION DirEcrory and Market Data Book will 
help you to organize and plan your activities throughout the year. { 


Because it will be a guide to better business, a handbook for 


and Figures about Refrigeration? | 


daily use, an encyclopedia of statistical information, the 1932 
REFRIGERATION DirEcTory and MARKET Data Book will be one 
of the most valuable services ever offered to the industry. 


A Directory and Market Data Book 


The 1932 REFRIGERATION Directory will be considerably more than 
just a list of names. In fact, it will be many useful books in one— 


1. Market Data Book and Statistical Survey for sales executives of 
manufacturers, distributors, and dealers. 


2. Alphabetical Directory of all manufacturers. 


3. Register of all trade-marked refrigeration products. 


4, Classified Directory of manufacturers of refrigeration equipment. 
parts, materials, and supplies; also manufacturers of refrigeration acces- 
sories and related merchandise. production and service tools, office and 
store equipment; and suppliers of educational, engineering, legal, sales, 
and advertising services. 


5. Geographical Directory of all manufacturers with names of 
officers and department heads, location of branch factories and offices. 


Consisting of approximately 400 pages, 6 by 9 inches, bound in 
cloth, the 1932 ReFriceraTion Directory will present an impressive 
picture of the industry. 


The Statistical Section 


The Statistical Section of the Directory 
will contain the most complete assembly 
of facts and figures yet published for the 
refrigeration industry. It will answer count- 
less questions that are asked daily by re- 
fcigeration manufacturers, distributors, and 
dealers who want national and local statis- 
tical information—accurate and detailed. 
This section gives the “plus” value to the 
1932 Rerriceration Directory. It alone 
is worth the price of the book. 


Manufacturers’ Statistics 


Figures showing sales of refrigeration 
equipment during 1931 are the demand of 
the hour. The Statistical Section will give 
the figures for the past year on both houss 
hold and commercial equipment by sizes. 
types, and applications. Figures showinc 
quantity and dollar-value will be given 
for sales of refrigeration cabinets «omplete 
with systems, cabinets sold separately ma- 
chines and cooling units sold separately, 
sales of miscellaneous parts eid total valu- 
ation of all household refrigeration equip- 
ment sold during the year. 

Figures for comuiercial refrigeration will 
show the sales by quantity and valuation 
of water coolers both with and without 
machines and similar figures for ice cream 
cabinets, milk coolers, room coolers, dis- 
play cases, and commercial refrigerators. 

Sales of electric refrigerators since 1920 
will be charted by years. Quantity sold 
and retail value will be shown. 

Quarterly sales for the past year by the 
leading corspanies will be tabulated. 

Facts and figures on the manufacture of 
industrial refrigerating machinery. 

Government figures taken from the last 
biennial Census of Manufacturers. 


Distributors and Dealers 


Also in the Statistical Section will be 
revealed the methods and organization by 
which electric refrigerators are sold, data 


of a kind never before assembled and pub- 
lished. This information has been obtained 
direct from confidential records through 
the cooperation of chief executives of the 
leading refrigeration manufacturers. This 
survey provides the basis for ar analysis 
of the dealer organization, its methods and 
results: 

(1) According to the numler of units 
sold per dealer. 

(2) According to seasenal variations in 
sales by months of the year. 

(3) According te volume of business in 
various retail price classifications. 

The survey shows: 

(1) Te what extent dealers are selling 
household refrigerators only, commercial 
refrigerators only, or both. 

(2) To what extent dealers are selling 
other kinds of merchandise in addition to 
electric refrigerators. 

(3) To what extent dealers display and 
sell only. 

(4) To what extent they also install and 
service. 

Other facts and figures obtained from 
the survey include: 

(1) Margins allowed 
classes of dealers. 


to the different 


(2) How many salesmen are employed 
during the rush season. During the off 
season. 

(3) How much manufacturers are spend- 
ing for national advertising. 

(4) How much dealers and distributors 
are spending for local advertising. 

The study of the activities of distribu- 
tors shows: 

(1) To what extent distributors are sell- 
ing both household and commercial refrig- 
erators, or specializing in one kind. 

(2) To what extent distributors are han- 
dling refrigerators exclusively or also dis- 
tributing other kinds of merchandise. 


The Directory 


(3) To what extent distributors sell at 
wholesale only or also sell at retail. 

(4) To what extent distributors ware- 
house their own stocks or depend upon 
manufacturers for this service. 

(5) To what extent distributors ware- 
louse for their dealers, or have shipments 
made direct from the factory. 


Local Potential Market 


The actual number of wired homes in 
each county, city and town (of 2,500 popu- 
lation or more) will be published. The 
potential market for household electric 
refrigerators in each of these towns and 
cities will be shown in terms of the num- 
ber of wired homes without electric refrig- 
eration based on the average saturation as 
of Jan. 1, 1932. By reference to state and 
city, any dealer, distributor or manufac 
turer may quickly estimate the local sales 
possibilities. Potential market figures have 
never before been available to the indus- 
try in the detail shown in this Statistical 
Section of the Directory. 


. 

Comparative Data 

The Statistical Section will also contain 
tables and charts showing in quantity ane 
value by years the sales of automobiles. 
| radios, washing machines, vacuum clean- 
| ers, dishwashers, electric ranges and ironers. 
| The number of radios installed in homes 
|and automobile registrations will be showr 
|for each state. These comparative figures 
| will provide yardsticks for the use of sales 
| executives in estimating the possibilities 
|for electric refrigerators and other appli- 
| ances. 
| 


Other Facts and Figures 


| Exports of refrigeration equipment by 
| years and by countries, lists of refrigera- 
‘tion associations with executive personnel 
land recent developments within the indus- 
‘try are some of the numerous subjects 
that will be covered in the Statistical Sec- 
tion of the Directory. 


of copies needed, we are making 


The 1932 Rerriceration Directory will 
be issued in February at $2.00 a copy. 

In order to estimate the total number 
a special 
pre-publication offer at one-half price. 

This attractive offer is good only for 
orders mailed during the month of January 


Business News Publishing Co., 550 Maccabees Bldg., Detroit, Mich. 


Order now at one-half price 


make sure of having complete 
about your industry as soon 
leased. 


Use the coupon. Fill in, 


By acting promptly you can secure your 
copy at the special price of $1.00 and also 


mail with your remittance today. 


Sign and 


——» 


mail today 


information 
as it is re- 


detach and 


wer mr re nr nr er eee ees 


City and State 


Alphabetical Listing 


In the Alphabetical Section of the Direc- 
Tory, all manufacturers of industrial, com- 
mercial and household equipment, cabi- 
nets, parts, supplies, materials and tools 
will be listed alphabetically. This special 
section is arranged for your convenience 
in finding an address when you know only 
the company name. 

If, after locating the address, you want 
still further information, such as telephone 
number, products manufactured, or execu- 
tive personnel, you can turn to the Geo- 
graphical Section for additional facts. 


Trade-Mark Register 


Often the trade name of a product is 
different from the name of the company 
manufacturing the product. This section, 
therefore, will list all trade names of re- 
frigeration systems, cabinets, parts, mate 
rials and accessories. 

By using this alphabetical listing, you 
can easily find the name and address of 
the manufacturer of the product in which 
you are interested. 

Furthermore, as this section will be the 
recognized industry register of all trade- 
marked refrigeration products, it will be 
of great service to those who are consid- 
ering a trade name for a new product. 


*f © oe 

Classified Listing 

The Classified Directory of products is 
one of the key seciions in the Directory. 
Here all manufacturers within the indus- 
try, as well as those selling to the indus- 
try are listed Ly products manufactured. 

Products manufactured and used by the 
industry will be arranged in alphabetical 
order and all manufacturers of products 
in each classification will also be listed 
alphabetically. 

Whenever you are interested in a cer- 
tain type of equipment, part or accessory, 


BUSINESS NEWS PUBLISHING CO., 
550 Maccabees Bldg., Detroit, Mich. 
Gentlemen: 


Please send me as soon as published ... 
Directory at the special pre-publication price of $1.00 per copy. 


I enclose $............. 


Attention of 


or Care of 


ee 


for instance, turn to the Classified Direc 
tory and there you will find a complete 
list of sources of supply. 


. . . 
Geographical Listing 

Not only will the Geographical Section 
of the Directory list all manufacturers 
within the industry according to geographi- 
cal location, but each manufacturer's list- 
ing will also include complete address of 
main office, factories and branch offices, 
telephone number, personnel, and com- 
plete line of products. 

This will be one of the handiest sections 
in the Directory. It will show sources of 
supply near you. It will give you the 
name of the individual with whom you 
should get in touch. It will provide a con- 
venient list for all suppliers’ salesmen 
when arranging trips through various terri- 
tories. In many ways, this master listing 
will be found highly useful. 


For Ready Reference 


Other lists to be published include in- 
dependent service companies, jobbers of 
refrigeration supplies, refrigeration asso- 
ciations, ete. 

We are going to great expense to make 
the 1932 Rerriceration Directory com- 
plete and accurate, and, furthermore, to 
make its wide array of information readily 
accessible. 

Indexing and careful cross-indexing will 
enable you to find easily the information 
you want. The various sections will be 
printed on paper of different colors for 
quick identification. 

In other words, we are providing, as 
part of our service to the refrigeration in- 
dustry, an efficient, workable reference 
book of market data and buying informa- 
tion. In one handy volume, the Directory 
will concentrate facts, figures, names and 
addresses of daily use to you—most of 
which will not be available elsewhere. 
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for the above. 
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PEOPLE 


LITTLE STORIES OF INTERESTING 


IN THE REFRIGERATION INDUSTRY 


THE EXPANSION VALVE 


LITTLE STORIES OF INTERESTING 


IN THE REFRIGERATION INDUSTRY 


IDEAS 


Give This Little Girl 
A Big Hand 


With this issue a new name appears 
on the masthead of Exvectric REFRIGERA- 
TION News. It is that of Gertrude Stan- 
ton, new assistant editor. 

Rosy-cheeked, wide-eyed, and with 
clever words on her lips, Gertrude ar- 
rived here about the middle of Novem- 
ber fresh from the windswept prairies of 
Illinois. 

Since that time she has been finding 
out who’s who and what’s what in the 
refrigeration industry, studying the edi- 
torial methods of the News, and orient- 
ing herself generally. 

Gertrude can write, as you can see 
for yourself by reading her first kolyum, 
“Women,” which appears on page 14 of 
this issue. 

She will not only entertain you with 
stories about the women to whom elec- 
tric refrigerators are being sold, but 
will tell you also about the women who 
are helping sell electric 
And that won't be all. 


We can’t resist quoting this ‘“Good- 


bye to Gertie,” which appeared on the | 


title-page of the January issue of the 
University of Illinois Alumni News, 
from which publication she has grad- 
uated to the E. R. N. staff: 

“The Alumni News is gradually re- 
covering from the shock of losing its 
able and industrious assistant editor, 
Gertrude Stanton, ’30, who left on Nov. 
15 to become an assistant editor ot 
Evectric REFRIGERATION News at Detroit. 
Miss Stanton had been with the Alumni 
News since her graduation. As a stu- 
dent she attracted favorable attention 
with her woman’s column in the Daily 
Illini called ‘Women’s Whims.’ On the 
Alumni News she wrote the Illinae sec- 
tion, much of the class news-—in fact 


did about everything around the office | 


that needed doing, even the radio talks 
at times.” 


To 


A well-knit, thin-haired, keen-eyed, ex- 
pensively dressed young man who talks 


* 


through a motionless mouth walked into | 


our office one day last week and intro- 
duced himself. 

He was Car! Kolbe. With his brother, 
Robert, he controls the patents on the 
Kolbe quick-freezing systems. 
two systems-—the floating pan and the 
diving bell—are probably more widely 


used than any other type of quick-freez- | 


ing device. 

Mr. Kolbe declares that Clarence 
Birdseye has told him that the Kolbe 
diving bell is the best quick-freezing 
system yet devised except the Birds- 
eye plate and belt frosters. 


Incidentally, the Kolbe brothers are | 
following Mr. Birdseye’s advice to “go | 


slow; have patience; let this thing come 
naturally—-don't force it.” 

Mr. Kolbe wanted to know what 
was going on in the quick-freezing 
industry today. He had divorced 
himself from it for six months. 


Last summer he gave up, tem- 
porarily, promotion of his quick- 
freezing systems to devote all of his 
time to a very lucrative fish busi- 
ness. 


The quick-freezing boom, he be- 
lieves, was a product of the infla- 
tion. Quick-frozen products cost 
more today than fresh foods; hence 
it probably is a tough job to sell 
them during these times, he reasons. 


When business picks up, however, 
Mr. Kolbe expects to sell plenty of 
diving bells and floating pans. 


U eevadiatable Fish 


With his father and brothers, Mr 
Kolbe is engaged in a fishing business 
at Port Dover, Can How extensive 
this business is may be glimmed from 
Mr. Kolbe’s statement that it is the chief 
support of Port Dover, that dozens of 
fishermen are dependent upon the Kolbe 
company's sale of frozen fish for their 
livelihood 

The Kolbes provide the fishermen 
with tools, sheds, and a market for all 
they catch and are, in return, assured 
of a fairly steady intake volume 

This year they 
carloads of fish 


quick-froze a dozen 
These fish were scaled 
and gutted; some were filleted They 
are sold chiefly to chain stores, which 
defrost them and sell them as fresh fish 

Both refrigerator cars and refrigerat 
ed trucks are used to ship these quick 
frozen fish, which are packed in 15-lb 
cartons 

When the depression lifts and higher 
priced products can be sold in quanti- 
ties by chain stores, Mr. Kolbe expects 
to quick-freeze and individually wrap 
fish fillets 


The fishing business, he points out, 
has great need for quick-freezing, 


refrigerators. | 


These | 


because of the uncertainty of its 
production. 

One can’t simply call up a fisher- 
man and order 50 pounds of fish 
when 50 pounds of fish are needed. 
They must be caught. 

One day the haul may be big; 
and the next it may dwindle to prac- 
tically nothing. 

Quick-freezing and subsequent 
storage helps level such peaks and 
valleys. 

Chain stores, Mr. Kolbe believes 
must be persuaded to pioneer quick- 
frozen foods in order for the move- 
ment to start. 

And he thinks that the advantage 
of a steady flow of quick-frozen 


} 


George Belsey Sent 


By George F. Taubeneck 


lenient with the term—crosses his desk. 
Witness the “pome” reprinted in an ad- 


joining column. 


But during the tenure of office 
of this present editor of Electric 
Refrigeration News, he has never 
had a chance to read fiction in the 
course of the day’s work—until one 
day last week. 


Gentlemen, a short, short story 
has been submitted to us by a citi- 
zen of Detroit. 


And possibly for sentimental rea- 
sons—also because you'll enjoy it 
—we’re going to give you a chance 
to read that short, short story, just 
as the author wrote it. 

If it makes you laugh as much 


* 


GOTTTTTTT LE 
PEPER EEE 


ddddddd dia 


mites ddaniu 


LER LA ARLE 
SE LECELOEL| 


They like blondes out in California—just as they do in 47 other states. 

George Belsey Co., Ltd., Los Angeles distributor for General Electric 

refrigerators, obtained this picture of a Miss Brady, blonde baby from 
“Mary Wow,” and Myrtle Stedman, character actress. 


fish will help sell chain stores on 
the idea. 


7” + 


* 

. . 
‘Birdseye Quality 

Outsiders will not be licensed to use 
the Birdseye quick-freezing systems, Mr 
Kolbe says Clarence Birdseye has in 
formed him. 

The Birdseye Packing Co. is planning 
on a nationally distributed line of pos- 
sibly 600 quick-frozen food products. 
Quality will be the theme-song in the 
advertising and sale of these products; 
and rigid standards of selection will 
be upheld. 

If others were licensed under the 
Birdseye patents, Mr. Birdseye discerns, 
they might freeze inferior selections of 
food products, advertise them as “quick- 
frozen by the Birdseye method,” and 
claim quality and value equal to Birds- 
eye Frosted Foods 


* . . 
Our First Fiction 

During the course of a day an editor 
gets to see a great many different forms 
of literary production. There are dis- 
jointed notes scrawled unintelligently 
on foolscap, and impeccably phrased 
letters beautifully typed on simple but 
impressive stationery. 

Telegrams, financial statements, gov- 
ernment reports, brochures, literature of 
all sorts join in the parade of words. 

There are news items from 
tors, dealers, manufacturers, 
men, and subscribers. These 
almost all the degrees in the 
of English composition. 

It is his privilege, also, to read the 
output of his staff, in the form of news 
convention covers, interviews, 
stories, technical articles, and 


distribu- 
publicity 
come in 
register 


stories, 
feature 
whatnot 

Occasionally a bit of 


as it made us, the story is more 
than worth printing. Here '’tis: 


“FRIGIDAIRE DEFEATS DIVORCE” | 


A Short-Short Story 
By Edwin Fisher Forbes 


Mary could not life. 


Hers had been unhappy nearly always. 


understand 


An orphan at six she had not found 
happiness until two years after she had 
obtained that sales clerkship 

Then she had met Harry 

She had loved him as no other woman 


could. They were married within the 
year. And how happy they were for a 
time in the little bungalow which he 
| had given her 

Now it seemed that Fate had again 
predestined Mary to the veil of un- 
happiness 

It wasn't that Harry didn’t treat her 
kindly or give her enough allowance 


poetry to be | 


Not that. He always left enough to pay 
the ice man and for her daily journey 
to the cash and carry stores. 
this method of buying, she was able to 
store away a little each week. The 
small hoard of savings had grown. With 
it she some day intended giving her hus- 
band a nice surprise 

Neverthless, Mary 
had ceased to love her. 
office two and three nights a week. 
What it was that kept him Mary was 
unable to say. She loved him too much 
to even hint that it might be another 
woman—perhaps one of the girls who 
worked for him 

When he did come home he rushed 
through his meals, leaving half of his 
food untouched. This grieved Mary 
very much as she spent hours in the 
kitchen preparing the food, moving it 
cleser to the ice and removing the 
spoiled spots that habitually found their 
way into her larder when the ice gave 


was sure Harry 
He stayed at the 


Thus, by | 


| coaxed 


| figures. 


| “you 


out. And it always chose week-ends or 
party days to do this. 

She didn’t know what to do. Her hus- 
hand grumbled about the lack of des- 
serts; and when she over ran her budget 
trying to please him, he said: 

“This cake is too dry or the fruit is | 
over ripe.” 

At length she became distracted. The | 
sunny kitchen, which she once loved, | 
was now a den of echoing complaints. 
The meats and roasts that turned so 
deliciously brown under her watchful 
eye no longer held any charm for her. 

Harry remained away more than ever 
and when at home grew sullen. He com- 
plained of dyspepsia. Once he argued 
loudly about the food; and this first | 
argument became the forerunner of | 
many more. | 

So miserable did Mary become that, | 
as a last resort, she called on her old | 
friend, Mrs. Traskom, a woman past 50 | 
and full of wise council. Mary horrified } 
her with the single sentence: 

“I want to divorce Harry!” 

Bit by bit, kindly Mrs. Traskom 
the entire story out of Mary, 
even to the news of the savings hoard | 
which now amounted to over three) 


“Mary, my girl,” said the good friend, 
seem to have forgotten the old 


| adage that ‘the quickest way to a man’s 


} 


|cuisine wisdom and the 
| Mary’s surprise fund. 


/is our 


| meal 


} 
| 
| 
| 
| 
| 
} 


}on installments out of my savings from 
| carrying my groceries. 


is through his stomach.’” Then | 
unfolded a_ plan involving her 
expending of 


heart 
she 


Two weeks later Mary said: 

“Harry, will you please make an ef- | 
tort to be home to dinner tonight? It 
fifth anniversary and I have 
fixed something special.” 

He finally grunted an affirmation. 

That evening, as he smacked his lips, 
he said: ‘Mary, dear, that was the best 
you've ever cooked. That fruit 
salad was delicious and where did you 
buy the ice cream?” 

“IT made it.” 

“Made it? But we 
He was puzzled. 

“I made it in my Frigidaire. And, by 
the way, you won’t have to give me 
money any more for ice tickets.” 

“Frigidaire? What you 


have no freezer. 


are talking 


| about?” 


“Yes. It came today. I am buying one 


“Why, Mary!” 

Every meal thereafter was better than 
the last, and spiced with tasty fruits, 
frozen custards, and mousses. Harry 
was so pleased that he forgot his 
fictitious office wife and completed the 


| remaining payments on the new ice box. 


Charley Rescen Liked 
This Pome 


We present herewith a distinguished 
contributor to this yere kolyum, Charles 
C. Spreen of Tilbury Rd., R. F. D. No. 2, 
Birmingham, Mich. 

Great numbers of men in this indus- 
try know Charley Spreen, who engi- 
neered for Kelvinator during a great 
many interesting years. He was promi- 
nently among those present at the Chi- 
cago Code War in 1929. 

The pome he likes came from The 
Office Illuminator, published at Jackson, 
Mich., by the women employes of the 
Consumers Power Co. Here ‘tis 


"Twas the nite before Christmas 
And all through the houses 
Every light was left burning, 
It was quiet as a mouse 


When all of a sudden, 
There arose such a clatter, 
I called to my wife “Say! 


on 


matter: 


what's 


Away to the window, I flew like a flash. 
Rolled up the curtain, threw up the 


sash. 
| And, what do you think, stood by the 
door? 
Nothing less than an ELECTRIC 


FRIG-E-RA-TOR 


I drew in my head, quickly turned 
round, 

Was down to the porch in a single 
bound 

| There in the yard stood a Consumers’ 

truck, 

On the porch, the driver, a jolly old 

duck, 


Winked his eye as he pointed below, 
To coffee pot, toaster and irons in a 
row. 


He sprang to his seat, I heard the horn 
toot, 
As he sped away, like the note of a 
flute. 
But, I heard him say, ‘ere he 
from sight, 
“It's an ELECTRIC CHRISTMAS for 
you, all rite.” 


vanished 


Becky 
* * . 


New Refrigerant 
Add to list of refrigerants: cucumbers 


A cucumber, says an acquaintance of 
ours on a Detroit newspaper, is always 


salt 


| 80, that 


|apartments of 


one degree cooler than the surrounding 
atmosphere. Therefore, he asks, why 
not cool our houses—or our food—with 
cucumbers? 

He advises distributing cucumbers 
liberally about the living quarters on 
mantels, bookshelves, ete. 

When the temperature of a room is 
of the cucumber will be 79. 
They will absorb the heat, bringing the 
room down to 79--and meanwhile will 
themselves drop to 78. This could go 
on to any temperature you like. 

At least it could, but the wag warns 
of danger attending their use. There is, 
he avers, no means of turning off a 
cucumber. 

“T once knew a man,” he says, “who 
went to sleep one hot August night with 
a bushel basket of cucumbers in his 
room, and when he woke up next morn- 
ing he was frozen to death.” 

* * * 


New Racket 


Jack Lance, Paul Jones’ willing as- 
sistant down in Evansville, sends us this 
clipping about an innovation in Chi- 
cago rackets: 

A new racket 
closed yesterday 


in burglary was dis- 
in a South Chicago 


| court when five youths, charged with 116 


burglaries, were arraigned before Judge 
Leon Edelman. 

The burglar gang was accused of op- 
erating since last February in smooth 
unison, systematically robbing vacant 
electric refrigerators. 
They were held over to the grand jury 
in total bonds of $935,000. 

Nearly 200 persons crowded into Judge 
Edelman’s small courtroom to identify 
the youths as having sold or attempted 
to sell the stolen refrigerators. 

A detective squad under Capt. Michael 
Grady of the Kensington district arrest- 
ed the youths. Since then 100 of the 


| stolen refrigerators have been recovered 


from purchasers. 

Those held are: Rocco Anzone, 26, of 
4927 Federal St., 37 charges; Stanley Al- 
berts, 21, of 5932 S. LaSalle St., 29 
charges; Julius Conrad, 23, of 5932 S. 
LaSalle St., 28 charges; Frank Chap- 
petto, 27, of 4903 S. Dearborn St., nine 
charges, and Frank Buglio, 25, of 5331 
Wells St., nine charges. 

The gang, it was disclosed, operated 
in a defined territory from Thirty-fifth 
St. south to Eighty-fifth St. and from 


'the lake west to Crawford Ave. 


* + * 


Little Willie 


Another contributor sends us this epic 
verse from Ted Cook's kolyum, “Cook- 
Coos”: 

Little Willie, reckless laddie, 

Ran an ice pick into Daddy. 

Mother smiled and smoothed her hair 

“Now we'll get a Frigidaire.” 


x “x «& 


Apartment Shop 


It is said that if all other methods of 
identification fail, you can always spot 
a New Yorker by his casual remark that 
he has either just moved into a new 
apartr.ent or that he has been looking 
at new apartments. 

Knowing how well N’Yawkers like to 
shop around for new cliff dwellings, the 
Henry Mandel companies have estab- 
lished an “apartment shop” at 385 Fifth 
Ave., New York City. 

“Pick out the apartment you like,” 
say Mandel men, “and we'll set it 
down in the location most con- 
venient for you.” 

Approximately 2,000 persons visit 
the “shop” daily, attendants affirm. 


Electrolux apartment house models, 


supplied by the Consolidated Gas Co. of 
New York, can be found in the kitchens 


Do You Know— 


That you can tell just when your 
subscription expires by checking the 
date which appears in the imprint of 


your address on your copy of the paper 


That when we get a notice from the 
pest office marked “moved and left no 
address,” we must remove the address 
plate from the active file and simply 
wait until the subscriber sends in a 


“complaint” from his new address. 

That if you send in a copy of your 
address cut from the wrapper of your 
paper when you want your address 
changed you will get much quicker 
service, since there is no delay in iden- 
tifying your account 

That the editorial department likes 
to get comments on the news it prints 


in the papers 
That we feel sorry that the fellows 
who live in Canada have to pay such 


a high tariff to read the News. 

That every subscription goes througn 
from 10 to 15 operations before the rec- 
ords are finally completed and the label 
made for the mailing department 

That legible writing and complete in- 
formation as to what is wanted bring 
joy to the girls in the subscription de- 
partment who frequently have a tough 
time trying to figure out orders. 
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How To Display Refrigerators 


As Practiced By Frank Lindgren & Co., Monrovia, Calif. 


By Willis Parker 


MONROVIA, Calif—How many units | 
onstitute an adequate and pleasing dis- | 
play of electric refrigerators on the, 


ales floor? 


Much depends, of course, upon the! 


ize of the floor. If it is large, there 
must be enough merchandise in view 
o prevent a bare look, if small, a lim- 


ted number to avoid a crowded and | 
stuffy appearance. | 
G. E. dealer | 


Frank Lindgren & Co., 
sere, finds five to be the correct num- 


ver. But the five units are so placed | 


s to permit the proper functioning of 
he “rule of three.” 


play of merchandise is more effective 
than an even number. 


5 Units Better Than 4 or 6 


Five units constitute a better floor 
lisplay than four or six, while three 
is better than two or four. Although 
yne is an odd number, it must be elimi- 
nated as inefficient because the visitor 
is unable to make comparisons. Not 


less than three units should ever be! 


displayed. 

The human eye is never still; it vacil- 
Jates from side to side and up and down. 
If there are three units in a display, 
the eye falls upon the center one first 
and vacillates from side to side, taking 


in the flanking units and sub-conscious- | 


ty making comparisons. 

If there are two or four units, there 
is nothing upon which the eye may cen- 
ter and the visitor is ocularly uncom- 
fortable, though the discomfort is, strict- 
ly speaking, psychological. 


Eye Centers on Middle 


If there are five or seven, nine or 11 
units in the display the eye centers on 


the middle unit—the third, fourth, fifth | 


or sixth unit—and vacillates from it 


elther way until it strikes the extreme | 


ends. This is why an odd number of 
units always is better than an even 
number. 


However, more than three units in a 
display reduces efficiency because the eye 
must swing too far to either side. Hence, 
where the dealer has more than three 
units on his display floor, he should ar- 


range them to present a series of dis- | 


play units each containing three items. 

Whereas Frank Lindgren has five 
units on his display floor, he has grouped 
them so they may readily be separated 


into groups of three each, as will be | 


noted in the accompanying sketch. 


Unit B Attracts Attention 


The diagram No. 1 shows that one 
display consists of units A, B, and C. 
Another consists of C, B, and D; an- 


other D, B, and E, and lastly E, B, 
and A. 

Hence, when the visitor stands at 
position 1, the eye centers on B and 


vacillates to A and C. When at posi- 
tion 2, the eye centers on B and swings 
left and right to C and D. At 3, the | 
~ 9 again centers on B and swings to! 
E and D, and at 4, it centers on B and | 
swings to E and A. 

If the dealer’s floor space accommo- | 


dations make Lindgren's ¢ ar rrangements " 


Strange as it may | 
eem, an odd number of units in a dis- | 


| 


te 


seamen, 
units, he should endeavor to group his 
stock in series of three units. Diagram 
No. 2 suggests a way, and also shows 
| the dealer with an even number of units 
to construct them into series of 


| 

} 

| Although 70 per cent of sales are con- 
summated at the home and only 30 per 
cent at the office and salesroom, ac- 
|cording to Mr. Lindgren, the cost of 
making a salesroom sale is much less 
than that of making a home sale. Thus, 
| it pays to stress sales at the office and 
scientific 


|give adequate attention to 
| principles of display. 


Customers Entering Salesroom 


“We consider every person who comes 
into our salesroom to look at refrigera- 
tors as a red hot prospect,” Lindgren 
asserted. “We believe he has come in 
to buy. Never do we let the thought 
enter our minds that the visitor is a 
curiosity seeker. Nor do we permit our- 
selves to think that the visitor is mere- 
ly shopping around and trying to make 
comparisons of our make of refrigera- 
tor with those handled by competitors. 


“We mentally assume that the visitor | 


| already has made comparisons and that 
| he has come to us with the intention 
of buying. Backed with such mental 


a Sees Gam 


or if he has more than five 


ow 
U 


Diagram No. 2 illustrates how a dealer may arrange his display stock to 
include the rule of three in dcennitins more efficient exhibits. 


trials result in sales, 
put in a home on trial unless the pros- | 
pect has at least an average home and | 
possesses a desire for the better things 
in life. 


COURTEMANCHE APPOINTED 
DISTRIBUTOR’S SALES HEAD 


SCRANTON, Pa.—B. A. Courteman- 
che, of Scranton Distributors, Inc., Ser- 
vel commercial distributor in this ter- 
ritory, has been appointed sales man- 
ager in charge of sales and service in 
the electric refrigeration division. 

Courtemanche joined Scranton Dis- 
tributors, Inc., about a year ago. 


PENDERGRAPH-BROWN, INC., 
DISTRIBUTES HOTPOINTS 


MEMPHIS, Tenn. — Pendergraph- 
Brown, Inc., distributor of General Elec- 


tric refrigerators, has taken on the dis- 
tribution of the General Electric Hot- 
| point range as of Jan. 1. 

| Organization for handling the ranges 
| will be completed within the next 30 
| days, according to H. A. Pendergraph 
of the firm. 


| assurance, we are able to present our, 


sales talk in an effective manner, so 
that the visitor assimulates some of our 
assurance that he wants to buy our par- 
| ticular brand of refrigerator. Our per- 
centage of failures to make sales at the 
office is low.” 


Selling at Home 


| Now comes the question of selling at 
the home. Mr. Lindgren declares that 


{the salesmen should enable the pros- | 


| pects to contact them as readily as the | 


| salesmen contact their prospects. 
At some time during the days when 


come a time when the prospect is ready 
to buy, or when he will want some bit 
'of knowledge that may lead to the con- 
summation of the sale. The salesman 
should be easy to reach. 

The salesman’s name, the firm name, 


| the firm’s address, the firm’s telephone | 


| number-—all of these should be contin- 
ually impressed upon the 
mind so that when the psychological 
| moment arrives the prospect may sum- 
|mon the salesman. These results may 
be accomplished by frequent personal 
and telephone calls, and by an abun- 
dance of direct mail advertising. 

So successfully does this firm sift 
likely prospects from the general run 


Arrangement with 5 Models 


Diagram No. 1 illustrates the position of the refrigerators on the sales 
floor of Frank en Co., and how the rule of three is applied to 


5 ae five 


units. 


the sales effort is underway, there will | 


prospect's | 


of possibilities, that 85 per cent of the | 


No water is needed to remove the ice 
from the Easy-Out. Just press down 
sharply on ends of grid. Lift out the 
grid and twist or flexit. If an abnormal 
freezing condition occurs, a dash of 
water on back of tray produces 
immediate results 


you deliver. 


Norge Owner Wins 
Essay Contest 


|B. Patch, a Norge owner, 


No machine is) 


cash. 


FRAMINGHAM, Mass.—Mrs. Frances 
has been 
awarded first prize of $50 in a coopera- 
tive essay contest sponsored by seven 
local refrigerator dealers during Decem- 
ber. 

The second prize of $10 went to the 
Rev. George H. Lewis, and a third of 
$5 to C. E. Buffum. Ten $1 prizes also 
_ were distributed. 

The contest was successful enough in 
bringing prospects and sales to the 
| dealers that additional contests in the 
| field of refrigerators and ranges will 
| be held during the winter. 
| The plan involves an expenditure of 
$25 per dealer, part of the money going 
| to five half-page advertisements in the 
newspapers. 

Essays winning the first three prizes 
were published in the Framingham 
News. 


BRENNAN HEADS BURNS 
RANGE SALES 


PHILADELPHIA, Pa.—The Judson 
C. Burns Co., General Electric refrig- 
erator distributor in this district, has 
appointed John Brennan to head a new 
department handling General Electric 
Hotpoint ranges, it has announced. 

Mr. Brennan has been associated with 
the electric range business for 12 years. 
According to Mr. Burns, the refriger- 
ator and range departments will be kept 
separate for the most part. 


G. E. SOLD TO RESTAURANT 


CLEVELAND, Ohio— -The commercial 
sales department of the Cushman Re- 
frigerator Co., recently sold a model 
CS-601 General Electric refrigerator to 
Pat McLaughlin for his restaurant, at 
1011 Chester Ave. 


-O 


TWIN ICE TRAYS : 


REFRIGERATION FIRMS 


FIGHT BUSINESS TAX 


OAKLAND, Calif.—Firms handling 
electric refrigeration equipment are 
among those opposing the passage of a 
revised business tax which will affect 
every person and firm doing business 
in the city, and which is expected to 
raise $310,000 annually. The tax has 
been voted first passage by the Oakland 
City Council. 

The measure is based on income and 
the number of employes hired, and in- 
cludes a special municipal tax for busi- 
ness vehicles, hitting refrigerated trucks 
and their users. 

Three main divisions, wholesale, re- 
tail, and professional, are provided for 
in the new ordinance. It requires that 
all firms file an annual statement of 
receipts, number of employes, and num- 
ber of business vehicles used. 

More than 70 business organizations 


| have filed protests against the measure. 


Manufacturing establishments with 


| one employe and gross receipts of less 


than $1,500 will pay an annual tax of $3, 


| with this increasing to $12 where re- 


|ceipts are $5,000 or more. The tax in- 


| creases proportionally with the number 
| of employes. 
| each vehicle weighing less than 1,000 
| lbs., with 25 cents added for each addi- 


A tax of $5 is placed on 


tional 1,000 lbs. or fraction. 


DAVENPORT DEALER HAS 
KELVINATOR WAREHOUSE 


DAVENPORT, Iowa—Kelvinator ac- 
tivities in Iowa center around this city. 
The company’s direct factory branch is 
located here. 

The Mueller Lumber Co., local dealer 
selling both domestic and commercial 
installations, has large enough ware- 
house facilities to be designated as a 
Kelvinator parts depot, and supplies 
dealers throughout the territory. 


Just Like Handing You Extra Profit 
on Every Refrigerator You Sell 


ULTIPLY the number of refrigerators you expect tosell 
in 1932 by the 40% profit you make on each Easy-Out 


and you have a nice bundle of extra 
You can make such calculations actually 
come true if you equip every refrigerator you 
display, sell or have in stock with one or more 
Easy-Out Ice Trays and sell this popular 
accessory as regular equipment on every box 
Include the full retail price in the delivered price of 
the refrigerator, mention Easy-Outs as a sales advantage in your 


salesroom talks and collect the welcome extra profit. 


Most motor cars are sold at an f. 0. b. price that does not include 
a spare tire. But when you buy the car it has a spare tire on it. 
And you pay the cost of the spare in the difference between the 
f.o.b. and the delivered prices. Easy-Outs can be sold the same way 
-are being sold that way, in fact, by many successful dealers. Why 
don’t you order a supply of Easy-Outs, equip all your refrigera- 
tors with them, and make this easy extra profit on every sale? 


== M'CORD 


FREE ELECTRIC 
FLASHER 
This automatic salesman and 
demonstrator will help a sell 
Easy-Outs when put our 
show window or on ne ront 
counter. It's FREE to all dea! 
ers who order a supply of Easy 
Outs. Send for yours today 


RADIATOR 
& MFG. CO. 
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How To Sell Refrigerators 


As Told By J. M. Wanner, National Champion Westinghouse Salesman 


By Betty Marshall Griffin 


WASHINGTON, D. C.--Fifteen to 30/ 


| with your sales conversation—you then | 


canvass Calls daily, unrelenting persist- | 


ence when on the trail of a good pros- 
pect, a thorough knowledge of refrig- 
eration gleaned by continuous reading 
on the subject, and a studied analysis 
of prospects recorded on a religiously 
kept card index, are the principal sales 
tools used by J. M. Wanner, 70-year-old 
gentleman who won the first Westing- 
house refrigerator national contest for 
retail salesmen. 

When I saw Wanner in Washington, 
D. C., he had his coat off and his 
sleeves rolled up—he was down in the 
dugout of the Edgar Morris Sales Co., 
as the sales gallery and conference 
room in the basement is called, while his 
brief bag was sprawled out on the table 
beside him and before him lay a 
miscellaneous assortment of 
over which he was poring with intense 
interest and making copious notes. 

There were salesman’s reports on his 


papers, | 


| 


left, lists of prospects drawn up in the | 


rough on his right, neatly arranged 
loose leaf records in a small pocket note 


book in front of him, also some pros- | 


pect cards, and Wanner was bending 
over them pushing his pencil eagerly. 
He looked up as I came in and nodded 
“Yes, madam, anything I can do for 
you?” 

Sales Made on Fifth Call 

“Well you seem busy—never like to 
interrupt a busy man,” I remarked. 

“Oh, just lining up some prospects for 
tomorrow,” he smiled, “and a few for 
closing tonight.” 

“You must work pretty hard for a 
man of your age,” I said, “to win a na- 
tional contest in which hosts of other 
salesmen competed.” 

“Well, I try to keep up with the rest 
of the young fellows,” he grinned. “And 
when you love your work you can ac- 
complish wonders.” 

And then he added more seriously, 
“Competition is keen, prospects have the 
habit of saying ‘NO’ at the wrong time 
you've got to dig up new prospects, and 
what’s more important— you must never 
give up. 

“Many a sale is made on the fourth 
or fifth comeback, when the ordinary 
salesman would let them slide after the 
second or third call, but I never put 
their names in the ‘dead’ file until I 
know positively they are dead ones.” 


Makes Notes on Everything 


“What are all those papers in front 
of you?” I asked. “Thought salesmen 
carried things in their heads and were 


| 


too busy hotfooting after prospects to | 


keep records.” 

“Not I,” replied Wanner. “I leave 
nothing to chance. Everything is put 
down in black and white, where it can 
not get away. I make a note of every- 
thing and anything, whether the wife 
is pleasant or hard to get along with, 
whether she has any children, and, if 
not, whether she has any pets. If the 
husband has some golf sticks lying 
around in the hall I note that, for all 
these things come in handy. 

“Suppose you run up against a stone 
wall, both husband and wife just simply 
sit tight and you cannot get anywhere 


pict 
ru 


= 
Insure deliveries with- 
out scratched or brok- 
en enamel. Write for 
prices. 


Acaase howe Detter 
Minecepetis Brechin Sew Orleans Ramsar City Kon 


COVERS 


Balsam-Wool 
Sealed Slabs 
YVEFFICIENT — 
_ PERMANENT © 


Completely satisfactory 
Refrigerator Insulation 


Woop CONVERSION COMPANY 
Industrial Sales Offices: 
CHICAGO, 30 N. MICHIGAN AVE. 

New York, 3107 Chania Bidg: 
oit, 515 Stephenson Bidg; 


San Francisco, 149 ifornia St. 


stop abruptly when the opportunity 
offers and begin talking his hobby or 
you steer the conversation into talking 
about her pets. After you get them 
all enthused and talking about that, 
you sit by and listen contentedly until 
they finish, then you come back fresh 
with a sure fire closer and the sales 
order is signed.” 

“How do you unearth prospects for 
closing?” I asked. 

“Well I have a weakness for shoes. 
I like good comfortable soles on my feet, 
and then I tramp from door to door and 
block to block ringing doorbells and un- 
earthing prospects, smiling my way past 


| the outer door and gaining an entering 


wedge into the good graces of Mrs. 
Housewife. It is all done through cold 
turkey canvassing.” 


15 to 30 Canvasses Daily 


“Did you work harder during the con- | 


test than before?” I asked. 

“I not only worked hard during the 
contest, but I worked just as hard be- 
fore and I am working just as hard 
now,” he replied. “I made some 15 to 
30 canvassing calls a day regularly dur- 
ing the contest, but that does not mean 
that I am not still doing the same thing 
now. 

“During the course of a week I try 
to average at least 30 calls a day, count- 


ing in long and short calls (length of | 


calls depending on the prospect’s in- 
terest). I might have worked a bit more 
on closing the sale during the contest 
but, since my pay check depends on it 
[ am just as anxious to close today as 
I ever was.” 


Uses the Users 


“Where do you get your leads?” I 
asked. 

“IT am always hot on the scent of leads 
furnished by satisfied users who recom- 


mend others, and I always call back | 


after a machine has been installed to 
see how they like it and at the same 
time to get some good sales ammuni- 
tion to shoot at other prospects.” 

“Is that the best way of getting 
leads?” I inquired. 

“Well, it is one way, but cold turkey 
canvassing is the thing that does the 
work and turns the trick. And when- 
ever I get a prospect warmed up I make 
an appointment for a night call and try 
to close the deal.” 

“Are prospects always cordial?” 

“I find prospects generally agreeable. 
They do not slam doors in your face, 
if you know how to approach them and 
talk to them. But then my age may 
have something to do with it, and then 
too it may just be the knack I have of 
opening the canvass.” 

“Of course, I can also thank my good 
health and vitality, plus a contented 
mind. And then I had foresight enough 
to know that as soon as I got to under- 
stand my product better than my com- 


petitors thought they knew it, I would | 


cash in on my ability.” 


Makes Study of Refrigeration 


“Did you make sales from the first 
day you started?” 

“IT was with the organization three or 
four months before I began selling suc- 


cessfully. During that time I plugged | 


hard from day to day, and built up a 
tremendous number of active prospects, 
so that when I had a sufficient number 
built up, it was not difficult at all to 
go out and build up sales. My whole 
success rests on plain door-to-door 
plugging. 

“I know my product. I KNOW refrig 
eration. I constantly analyze competi- 
tor’s machines. I read anything that 
pertains to electrical refrigeration. I 
get all the sales data I can 

“If a prospect is practically sold on 
another make, I admit it is a good ma- 


chine, but in comparison I give them 
the good points of our machine. I try 
to gain the prospect's confidence. And 


there is an inspiration in having a good 


sales message to offer them, and when | 


you have them convinced, you can get 
the sale.” 
Use of Eye Appeal 


“Do you talk most of the time or use 
pictures in lieu of sales conversation?” 

“I carry a whole brief bag full of 
convincing literature, descriptions, 
photos, etc., because good visual demon- 
strations are convincing and the use of 
in eye appeal story does the trick. 

“IT have an album of photographs, the 
first showing the refrigerator closed, then 


}the next one with the doors open and |! 


appetizing food on display, and then the 


| series progresses from the biggest ice 
| box in front to the smallest in the back. 


1 sell mostly the medium size refriger- 
ator—the regular household refrigerator 
unit.” 

“What is the principal objection raised 
by prospects?” 

“There seems to be no such thing as 
a principal objection. Some say 
haven't the money. Then there is the 
tendency to put things off. I 
overcome these objections in 
ways. I go back to them right along 
and keep in close touch with them. 
Sometimes I have to make four or five 
calls before I make a sale. 
easy and others come hard.” 

“Do you analyze your prospects?” 


they | 


try to) 
various | 


Some come | 


“I divide all my prospects into three 
different groups (1) active, (2) inactive. 
|}and (3) doubtful. If I sell one of th« 
active ones I go into the second file 
and place an inactive card right over 
in the active file, so that my active file 
always has its full quota of prospects. 

“I do the same thing in the doubtfu’ 
column and if I think that they will be 
all right to call on, I put them in the 
inactive file until such time as I can ser 
them again and have another talk witli 
them. I call on active people every weel 
or 10 days, keep in touch with them by 
telephone, or send them literature.” 

“How much time do you spend lining 
up prospects?” 

“Every afternoon after work I line up 
my prospects for closing that night. I 
correct my prospect file religiously 
painstakingly, and thoroughly. I have <¢ 
| Small 3x5 information card on which ] 
keep a record by days of just when I 
first called, when I called back, what 
the prospects said and did, how they 
reacted, etc. 

“I know when a prospect is a ‘dead’ 
one and I do not waste any more time 
on him. I know generally by his con 
versation or I find out what his stand- 
ing is, and his prospects of buying. 


Knows When They Are Dead 


“When do you consider a prospect not 
a prospect?” 

“I never put prospects in the ‘dead’ 
file until I am positive I know what I 
am talking about—and that is one 
secret—because too many salesmen neg: 
lect the follow up—maybe in four or 
six months they will be open to buy, 
but meanwhile if you don’t call back 


your canvass is wasted, because within | 


that six months some other salesmar 
happens along and they are just ‘ripe’ 
| and he plucks the plum which you hac 
| been ripening for him all the time with- 
| out knowing it. 

| “If you file that card too late, or say 
|for a call back later, you simply lose 
| out. You have got to judge whether 
they are stalling you or trying to put 
| you off.” 

| Method of Listing Prospects 


“How do” you keep your prospects 
| listed?” 

“After I make calls I note them regu- 
|larly in my looseleaf book. I keep a 
| handy reference record arranged both 
| alphabetically and by street number. I 
| put it all down here, name and address, 
; and sales data right after that. I can 
| refer to that at any time, and see just 
what I have done on a certain day. 

“I think that is the most important 
| part of keeping records. I carry this 
| looseleaf record in my coat pocket all 
| the time. It is my selling ‘bible.’ 
| “I have the index by names and 
| streets because I might forget as I go 

along the street that there is a prospect 
right across the street, or within the 
| block, and because if I want to know 


| about a certain prospect on a certain 
| street, I can find the name if I know 
the street and number, or if I know the 
mumber of the house, I can find the 
name.” 


Daily Routine 


vassing?” 

“I generally leave the office about 9:00 
jin the morning and get started on the 
day’s work along about 9:30, as it takes 
about 25 minutes to get into my terri- 
tory. I generally quit at 12 and go back 
at 1:30 and work through to 4 and 4:30, 
because at that time the housewife 
Starts making preparations for the eve- 
ning meal, then I go back about 6:30 
o'clock on night calls.” 


Sells Wife, Husband 


“Do you try to sell the wife, the hus- 
band, or both?” 

“It is not my policy to try to sell the 
wife because I may get into a jam. You 
have got to be a good judge of human 
nature in this game. Generally I try to 
get the man and woman together after 
| the first call, and I do that at night 

“The day is spent in uncovering pros- 
pects and the night in closing them. I 
also use Saturday half holidays a good 
deal to catch them both in. 

“It is practically all foot work, can- 
vassing from house to house and block 
to block. Sometimes I get one prospect 
in 10 or more calls and sometimes I get 
as high as two. It depends 
location a good deal. 

“To succeed as a salesman study your 


with confidence. It 
| friendliness, tact, judgment, 
;common sense. And 
yardstick in my work: (1) Number of 
| calls made per day— per week; (2) Per- 
| centage of calls sold per day—per week 
| By measuring myself with this yard- 
| stick I can tell whether I am accom- 


and good 
then I use this 


plishing what I set out to accomplish | 


each week or whether I am falling be 
hind. 

“If I am not forging ahead, I try to 
analyze the situation and see how I can 
improve for the future. The trouble 
with most commission salesmen is that 
if they have one good week they go on 
a lazy ‘spell’ the following week. The. 
don’t keep up the pace. I try to make 
leach succeeding week better than the 

preceding one.” 
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BUYER’S GUIDE 


* 
Vanufacturers Specializing in Service 
to the Refrigeration Industry 


s 
SPECIAL ADVERTISING RATE (this column only)—$12.00 per space. 


Minimum contract—13 insertions in consecutive issues. 


ALL REFRIGERATORS LOOK ALIKE TO 
AMIGO 
REFRIGERATOR CLEANER 


A million owners waiting for it. Polishes as it cleans— 
Lacquer—Porcelain—Hard ware—Shelves—Freezing Trays 


Distributors and Dealers write for sample 


AMIGO PRODUCTS CO. 


1511 S. Vermont Ave. - Los Angeles, Cal. 


Pat. Des 
No. 81737 


1932 


REFRIGERATOR 
| LATCH 


KASON K-54 


Send for 

Sam ples 
on 

Approval 


MODEL 


Kason Hardware Corp., 61-67 Navy st., Brooklyn, N. Y. 


“How much time do you spend can- | 


upon the | 


customer and your product, then smile | 
is all a matter of | 


EASY-WAY CARRIERS 
With an Easy-Way Carrier, any household re- 
frigerator, small or large, can be delivered by 
two men quicker, better, cheaper than by any 
other method. Delivery damage to cabinets or 
to customer's premises practically eliminated. 
MONEY-BACK GUARANTEE. If you find 
Easy-Way not as represented, it can be returned 
€.0.D. within 10 days from invoice date. 


Costs only $26.50 


R. & R. APPLIANCE CO., INC. 
“315.N. MAIN ST. _FINDLAY, 0. 


| 


| 


1932 REFRIGERATION DIRECTORY 


Here’s the guide you need for complete buying information. 
All sources of supply listed four ways: Alphabetically, by Trade 
Names, by Classified Products, Geographically. Latest statistical 
data. 300 and more pages, 6 by 9 inches, cloth-bound. 


Advance Orders now at half price 
After publication, the Direcrory will cost $2.00 a copy. Special 
pre-publication price of $1.00 a copy. Order your Directory 
now —save $1.00. 


Business News Publishing Co., 550 Maccabees Bidz., Detroit, Mich. 


Just a Flip of the Finger 
‘3 Brings the Information 
You Want 


@ It’s mighty convenient to have back issues of the News avail- 
able for quick and easy reference. Time and money often can 
be saved if a permanent file of back copies is handy. 


e@ For the convenience of subscribers, ELEctric REFRIGERATION 
News offers a neat, easily “workable,” and good-looking binder. 
Individual issues of the paper are inserted by means of metal 
retaining strips—39 with each binder. The paper is secured with- 
out “pinching,” so that each page lies flat and is easily readable. 


@ Durable and good quality black imitation leather is used for 
the stiff covers. “Exectric Rerriceration News” is neatly 
stamped in gold on the top cover and on the back edge of the 
binders. 


@ Make it easy to find what you want, when you want it. Buy a 
binder! 


@ Shipped postpaid upon receipt of $3.75. 


Electric Refrigeration News 
550 Maccabees Bldg., Detroit 
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BUYER’S GUIDE 


Manufacturers Specializing in Service 
to the Refrigeration Industry 


SPECIAL ADVERTISING RATE (this column only)—$12.00 per space. 


Minimum contract—13 insertions in consecutive issues. 


Requests for Information 


Readers who can be of assistance in furnishing correct angwers to snaminbes. or 
who can supply additional information, are invited to address Electr 
eration News, mentioning query number. 


c Refrig- 


Brine Ice Manufacturers 


Query No. 622—“What companies in 
the United States and Canada manufac- 


STOCK PARTS LOWER COSTS 


tions, stop delays. 


stock or special designs. 


-- Speed Up New Model Production 


Hoosier Stock Parts save retooling ex- 
pense, eliminate profitless small opera- 
We ship from stock 
to meet your production schedules. Send 
us your specifications for quotation on 


HOOSTER 


LAMP & STAMPING CO.,EVANSVILLE,IND. 


The DeLuxe Range at a 
Regular Price 


with 


BEAUTY : 
- ECONOMY 


1803 E. Atwater St. 


SPEED 


ATTENTION VALUE 


ELECTROMASTER, INC. 
Detroit, Mich. 


ELECTROCHEF 


the Modern Electric Range 


Hard and Soft 


Rubber Parts for Electrical Refrigerating 
Ice Cream Cabinet Parts, including 


Lid Collars, Sleeves, Brine Hole Stoppers, ete. 


Specializing in Rubber Parts manufactured to customer's specification 


Dryden Rubber Company 


1014 S. Kildare 


Ave. 


Chicago, Illinois | 


| 


| 


CABINETS 


built to specifications for unit installation. 


Cabinets for Multiple-jobs 


ILLINOIS REFRIGERATOR CO. 


MORRISON, ILL. 


+. _ . 
Lacquered Steel and Porcelain Exteriors | 


Sizes stocked from 314 to 8 cu. ft. net capacity, also 


| 
i 


SITKA SPRUCE SPECIALISTS 


Enormous capacity, complete manufacturing and special 
drying facilities enable us to guarantee: 


To deliver Sitka Spruce at less than 9 per cent 
moisture content. 
To eliminate large lumber inventories at your plant. 
To keep you supplied at all times. 


C. D. JOHNSON LUMBER COMPANY 


PORTLAND 


OREGON 


+ 


~~ 


= 


A complete range of sizes for Methyl 


Chloride, Air or Water 


densers, Standard or Heavy Duty Types 


Cooled Con- 


Distributor’s Inquiries Invited 


BAKER Commercial 
Refrigerating Units 


The Profitable Answer to 
Every Refrigerating Need 


BakerIceMachineCo., Inc. 


Vanufacturers of Ice and 
Refrigerating Machinery for 
more than twenty-five years 


1518 Evans St. Omaha, Nebr. 


YOUR ADVERTISEMENT 


in this Buyer's Guide Column will be seen by distributors, dealers 


and refrigerator 


manufacturers throughout the entire 


SPECIAL LOW RATES 


make it easy to keep industry buyers constantly informed of your 


products and service 


Electric Refrigeration News 


550 Maccabees Bldg. 


Detroit, Mich. 


“ orld 


| ture brine ice?” 
| Answer—Flakice Corp., New York City, 
| and Vilter Mfg. Co., Milwaukee, Wis. 


Compressor Seals 


Query No. 623—-“Please advise where 
we may secure small seals for recipro- 
cating compressors.” 
| Answer—Seals from Rotary Seal Co., 
| (formerly Cooke Seal), 809 W. Madison 
| St., Chicago, and Fulton Sylphon Co., 
| Knoxville, Tenn. Bellow from Clifford 
Mfg. Co., 564 E. First St., Boston, Mass.; 
Bishop & Babcock Sales Co., 4901 Ham- 
ilton Ave. N. E., Cleveland, O. 


Durex Shaft Metal 
Query No. 624 


“What company man- 


ufactures a shaft metal known as 
| Durex?” 

Answer—Moraine Products Co., Day- 
i ton, O. 


A. S. R. E. Data Book 


Query No. 625—‘Will you furnish me 
| with information on the A. S. R. E. 
| Refrigerating Data Book and Catalog?” 

Answer—Communicate with David L. 
| Fiske, A. S. R. E. secretary, 37 W. 39th 
| St., New York City. 


Colde Refrigerator 


Query No. 626—"‘What company is de- 
| veloping the Colde refrigerator which 


' will operate on the electrolysis prin- | 
ciple?” 
Answer---Midland Electric Co., Indian- 


| apolis, Ind 


|Household Refrigerator Manufacturers 


Query No. 627—‘Have you available a 
list of all manufacturers of complete 
household electric refrigerators?” 


Answer— See list in Sept. 30 issue. Re- 


niture Co., Chattanooga, Tenn.; Trupar 


Mfg. Co., Dayton, Ohio; Westinghouse 


versal Cooler Corp., Detroit, Mich. 


Safety Refrigeration Codes 


Query No. 636—‘What cities in New 
York, New Jersey, and Connecticut have 
adopted some form of refrigeration 
code?” 

Answer-——New York City, Yonkers, N. 


Y.; New Haven, Conn. The state of New 
Jersey has recognized the American 


large cities are privileged to adopt their 
own code. 


ANSWERS TO BACK QUERIES 


Query No. 


nish lugs for supporting wire shelves in 
electric refrigerators. 


| 


Elec. & Mfg. Co., Mansfield, Ohio; Uni- | 


Y.; White Plains, N. Y.; Elizabeth, N. | 


Standard code for the state but the! 


611—-National Vulcanized | 
Fibre Co., Wilmington, Dela., can fur- | 


LITERATURE OF 
MANUFACTURERS 


Catalogues, bulletins and other mate- 
rials recently issued. 

Manufacturers are requested to send 
copies of new trade literature to Elec- 
tric Refrigeration News. 


Kelvinator Refrigerators 


“Which Kelvinator Shall I Buy,” is 
the title of a folder in two shades of 
orange, black, and white, just received 
from the Kelvinator advertising depart- 
ment. 

The folder shows all 17 domestic 


vised list will be published in 1932 Re- | 


FRIGERATION DIRECTORY 
in February. 
Holmes Refrigerator Parts 


Query No. 628—‘What companies 
|handle parts and temperature control 


|'adjustments for Holmes domestic re- 
frigerators?” 
Answer—Standard Steel Co. Hart- 


ford, Conn., and American Hardware 
Stores, Fairfield Ave., Bridgeport, Conn. 


Gas Refrigerators 
Query No. 629—“What companies are 
manufacturing gas refrigerators outside 
of the Consolidated Gas Co.?” 
| Answer-—Electrolux Refrigerator 
Sales, Inc., Evansville, Ind. 


Small Rotary Compressors 
Query No. 630—"“T would like to know 


to be issued early | 


models, with general features of each 
line (D, S, PK, and K) and individual 
specifications beneath the picture of 
each model. Close-up pictures of 12 Kel- 
vinator features, including the frost 
chest, rubber tray, cabinet legs, control 
panel, cutaway construction picture, etc., 
are shown, each divided and emphasized 
by an orange stripe. 


Copy on one fold discusses “Eighteen | 
| Years 


of Experience,” and “World’s 


Fastest Freezing. 


Thriftime Devices 
The “Thriftime” combination electric 


clock and coin receptacle made by the | 


manufacturers of Sangamo clocks for 
Thriftime Devices, 205 East Forty-sec- 
ond St., New York City, is the topic of 
a one-page broadside being used for di- 
rect mail by the company. 


The “Thriftime” has an enameled 
buff finish, and holds half dollars, 
quarters, dimes, and nickels. It is for 


use on a 100 volt 60 cycle alternating 
current, the copy says. 
The clock is to be 


opened once a 


| month and its contents brought or sent 


| to the dealer to be credited. 
| refrigerator is paid for, the clock also | 


where I can secure a small rotary air | 


compressor.” 
Answer—Houde Engineering Co., 537 


When the 


belongs to the customer. 


S. A. Weiss is sales manager of 


| Thriftime Devices. 


E. Delavan Ave., Buffalo, N. Y., and Sun- 


beam Electric Mfg., Evansville, Ind. 


Milk Cooler Manufacturers 


Query No. 632—‘Will you kindly fur- 
nish us with the name of the manufac- 
turer of the Regal Milk Cooling Tank?” 

Answer—This trade name not on our 
list. Perhaps you mean the “Reco” milk 
cooler manufactured by Domestic Util 
ities, Garrison Blvd. at Western Mary- 
land Railway, Baltimore, Md 


633—"What companies 
refrigeration unit that 
100 gallons of bottled 


Query No. 
manufacture a 
will take care of 
milk daily?” 

Answer —Baker 
Omaha, Nebr.; 
Co., New Brunswick, N. J.; 
Machine Co., Excelsior Division, 
bondale, Pa.; Copeland Sales Co., Mt 
Clemens, Mich.; Frigidaire Corp., Day 
ton, Ohio; General Electric Co., Refrig 
eration Department, Hanna Bldg., Cleve- 


Ice Machine 
Brunswick-Kroeschell 
Carbondale 
Car 


iand, Ohio; Kelvinator Corp., Detroit, 
Mich.; Servel Sales, Inc., Evansville 
Ind.;: Universal Cooler Corp. Detroit, 
Mich 

Tinned Copper Tubing 

Query No. 634—“Kindly advise us 
where we can obtain tinned copper 
tubing.” 

Answer—Bush Mfg. Co., Hartford, 
Conn.; French Mfg. Co, Waterbury, 
Conn.; Mueller Brass Co., Port Huron, 
Mich.; Rome Turney Radiator Co, 
Rome, N. Y.; Summerill Tubing Co., 
Bridgeport, Pa.; Wolverine Tube Co., 
1491 Central Ave., Detroit 


Manufacturers Association 


Query No. 635 “We 
there is an association 
frigerator manufacturers 
members?” 

Answer-—Refrigeration Division of 
National Electrical Manufacturers Asso- 
ciation, Graybar Bldg., New York City 
Member companies are Electric Refrig- 
eration Department, General Electric 
Co., Cleveland, Ohio; Frigidaire Corp., 
Dayton; Kelvinator Corp., Detroit; 
Servel, Inc., New York City; Copeland 
Products, Inc., Mt. Clemens, Mich.; 


understand that 
of electric re 
Who are the 


Norge Corp, Detroit: Tennessee Fur 


| matic,” 


Co., | 


Kelvinator Refrigerators 


“Compare! Kelvinator alone is auto- 
is the message on the Kelvina- 
tor January poster for outdoor adver- 
tising. The background of the poster 
is in two shades of blue, with the word 
Kelvinator in white letters, and the 
words “alone is automatic” brought out 
in canary yellow. 

A more than life-size picture of a Kel 
vinator model stocked with food appears 
at the left 

Space 20 in. high by 231 in 
left for the dealer’s name. 


GENTSCH-THOMPSON SETS 


long is 


‘UP SEPARATE RANGE STAFF 


BOSTON, Mass..- Separate organiza- 
tion to handle the direction and sale of 
Hotpoint ranges is being made _ by 
Gentsch & Thompson, Inc., Boston dis- 
tributor of General Electric refrigera- 
tors and Hotpoint ranges 

Henry Erath, Fred Levesque, and Miss 
Virginia Marche have been appointed 
to direct sales and demonstration of the 
product. All three have been with the 
Edison Electric Appliance Co., in Bos- 


ton, according to G. M. Craig, sales 
promotion manager for Gentsch & 
Thompson 


FRANKELITE CO. PLANS TO ADD 
MORE DEALERS 


CLEVELAND Expansion of the deal 
er organization will be one phase of the 
Frankelite Co.’s 1932 drive to merchan- 
dise Copeland refrigerators in northern 
Ohio, David Frankel announces 

The company is also planning to take 
display space itn the Food and Auto- 
mobile Show 


ADDS NORGE LINE 


TULSA, Okla. Lee Holland, Tulsa 
representative of the 
Co. of Oklahoma City, announces that 
his company has added to its distribu 
tion of Atwater Kent radios that 


Norge refrigerators 


Brown Electric | 


| 
| 
| 


THE CONDENSER 


ADVERTISING RATE fifty cents per 
line (this column only). 


SPECIAL RATE is paid in advance 
—Positions Wanted—fifty words or less, 
one insertion $2.00, additional word: 
four cents each. Three insertions $5.00, 
additional words ten cents each. All 
other classifications—fifty words or less, 
one insertion $3.00, additional words 
six cents each. Three insertions $8.00, 
additional words sixteen cents each. 

REPLIES to advertisements with box 
numbers should be addressed to the 
box number in care of Electric Refrig- 
eration News, 550 Maccabees Building, 
Detroit, Mich. 


POSITIONS WANTED 


| WANTED—Connection with manufacturer’s 
| branch or big distributor for domestic and 
; Small commercial refrigerating machines. 
| Sixteen years’ experience in organization, 
| sales, installation, and service methyl chlo- 
| ride, sulphur dioxide, and ammonia to two- 
|} ton capacity. Thoroughly understand all 
| branches and amply able to assume all re- 
| sponsibilities. Prefer drawing account to 
commissions. Box 403. 


EQUIPMENT FOR SALE 


| FOR SALE—Complete stock of Genuine 
Zerozone Service Parts for all Size Zerozone 
| Machines from 1/6 to 1‘2-hp. Compressors, 
Motors, Brine Tanks, Expansion Valves, 
Trays, ete. Zerozone St. Louis Co., 2317 
Tennessee Ave., St. Louis, Mo. 


EQUIPMENT WANTED — 


| Holmes and Iroquois refrigerators. We are 
|; especially interested in the compressor 
| units; and will pay cash. State prices wanted 
and condition of machines. Would like to 
| make connection with someone to manufac- 
ture compressors, similar to Iroquois. Munn 
& Cussaday Company, 910 Grand Ave., Des 
Moines, Iowa. 


INCREASE Jour INCOME 


AT HOME.. In Spare Time, 


New. ..Easy.. . Practical 
| Home Training! 

| I ERE'’S good news for men 
| who produce, sell or service 
| electric refrigerating equipment! 
| A marvelous new method now 


| teaches you the vital principles 
and practices necessary for big 


returns! No study drudgery. 
| Practical and fascinating. 

oe easy to grasp. Pre- lead 
| pared by experts. Approved by ° 

ing manufacturers. Charts, disgrams, This Valuable 
| drawings help you learn quickly. Loew FREE BOOK 


cost, Ky a men avall- Tells How! 


UTILITIES ENGINEERING INSTITUTE 
4403 Sheridan Rd., Dept. 412 Chicago, Ul 


GEORGE PATTERSON, INC. 
INTO NEW HEADQUARTERS 


ST. PETERSBURG, Fla.—George Pat- 
terson, Inc., General Electric distribu- 
tor, has moved to new headquarters in 
| the St. Petersburg Times building which 
|are more than twice the size of the old 
| headquarters. 
| The entire fifth floor of the building 


able. 


is given to the Patterson offices. The 
St. Petersburg newspapers each de 
voted nearly an entire page of news 


space to the opening of the new offices, 
and carried photographs of the officials 
'of the company. 


OKLAHOMA DEALER FINDS 


| 


STORE MEETINGS USEFUL 


OKLAHOMA CITY, Okla.— Store meet 
ings play an important part in the 
| business of selling electric refrigeration 
with the Pettee Hardware Co., of Okla 
homa City 

Meetings are held on the average of 
once a week and all salesmen and em 
ployes are required to attend. A pro 
gram is worked out, often of discussions 
based upon articles appearing in trade 
papers 

New selling 
these meetings as 


plans are presented at 
well as plans of store 
display and management. These meet 
ings help to breed better understanding 


between employes, Pettee’s believes 


EISENBRANDT SUPERVISES 
BRANCH IN WASHINGTON 


Md.--Effective Jan. 1 


executive of the 


3ALTIMORE, 
A. 8S. Eisenbrandt, an 
Eisenbrandt Co., Inc., Baltimore and 
Washington distributor for Majestic 
electric refrigerators, assumed personal 
charge’of the Washington office of the 
concern, according to announcement by 


R. P. Deubell, general manager of the 
company 

Mr. Deubell will continue in charge 
of the Baltimore office 


KELVINATOR-LOS ANGELES 
BRANCH LEASES STORE 


Space in the Wil 
Bldg., 5418 Wilshire 
leased for a five-year 
period by the Kelvinator-Los Angeles 
Co. The new showroom will be occu 
pied Jan. 1, according to J. Simon, pres 
ident and general manager of the com- 


LOS ANGELES 
shire-Domingues 
Blvd., has been 


| pany 
of | 


Approximately 30 salesmen will work 


out of the new office 
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Westinghouse Bronco Busters Invade Plains of Mansfield i 


» 


Lightnin’ Draw 


C. L. Townsend, Quota Buster 
from Chattanooga, Tenn., was 
making his first trip “Nawth” and 
delighted his hosts with that 
Tennessee drawl. 


J. L. Mullen, Huntington, W. Va., 
one of the Westinghouse “Quota 
Busters” showing the boys a 
“lightnin’ draw” with the trusty 
Colt—under-the-armpit style. 


Mansfield, Ohio, turned out full strength to welcome Westinghouse’s nine Quota Busters, who are seen here 
with some of their hosts and three city officials. The three men in civies in the front row are Mayor C. S. 
Moore, Police Chief R. A. Schad, and Municipal Judge R. E. Hutchinson. 


Walter Tieche of Milwaukee, arrived early one 
morning to be greeted by Fellow Quota Busters 
L. R. Spates, Alhambra, Calif.; J. L. Mullen, and 
C. L. Townsend. Tieche was named “best looking.” 


In which three of the ten-gallon hats change heads, coming to rest 
on Carl D. Taylor, C. E. Allen, commercial vice president of 
Westinghouse, and C. B. Graves. 


Carl D. Taylor, former head of the refrigeration division (in the 
foreground), and C. B. Graves, his successor (wearing derby), greet 
some of the Quota Busters. 


Celebrate Quota Busting Christmas in Honolulu 


we ohio s: Te en . ” haa i kiiaesiiniiebl me at = a ca : 
Frigidaire salesmen in Davenport, with a number of dealers from the territory of the Electric 


Equipment Corp., distributor, celebrated passing the November quota by this banquet in the 
“Barn” of the Blackhawk Hotel. 


Bill Seroy (seated) surrounded by the Mayflower sales staff of the Thayer Piano Co., new 
Hawaiian distributor. Arthur F. Thayer, treasurer; Thomas Dahl, sales manager, and Phillip 
L. Kellerman, general mana ger, are directly behind Bill. 


Sales Chiefs Two Honeys 


The smiling girl pats a small “honey 
bear” comfortably ensconced on a May- 
flower refrigerator exhibited at the 
Seattle Outdoor Exposition. 


P. L. Kellerman, president of the Thay 
er Music Co., Hawaiian distributor 
for Mayflower, with Robert Howe, 
representing Kierulff & Ravenscroft 


Executives and selling men of the refrigeration end of the Toledo Edison Co. pictured in front of the Kelvina- 
tor factory Dec. 28. The hatless gentleman in the center is Kelvinator district manager C. V. Calkins, one of 
the hosts to the party 


| 
| 
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CARRIER TO COOL 
SANTE FE DINERS 
BY NEW SYSTEM 


Steam -Vacuum Method 
Will Condition Air 
In 10 Cars 


NEW YORK ‘CITY — Ten diners 
equipped with the latest type railway 
air conditioning and cooling systems 
will be placed in operation in the near 
future by the Atchison, Topeka and 
Santa Fe Railroad on their transcon- 
tinental trains running through the 
West and Southwest. 

The Santa Fe will be the first rail- 
road to use the new Carrier air condi- 
tioning system which employs steam 
from the engine as the refrigerating 
energy and water as the sole refrigerat- 
ing medium, thereby eliminating gase- 
ous refrigerants. 

More than a year ago the Santa Fe 
inaugurated the first transcontinental 
air conditioned diner on their crack 
train, ‘The Chief.” It was the success 
of this air conditioning system in main- 
taining uniformly comfortable condi- 
tions during the heat waves of the past | 
two summers, even across the burning 
Mojave Desert, which, company officials 
say, decided them to air condition the 
10 additional diners. 


Produces 80° F., 50% Humidity 


The new cooling system will maintain 
a temperature not to exceed 80° F. with 
a relative humidity of 50 per cent, when 
the outside temperature is as high as 
100° F. The temperature inside the car 
will thus be lowered at least 20° under 
extreme conditions, with corresponding 
moderation in the relative humidity, 
Carrier engineers claim. 

The principle of the new air condi- 
tioning system is based on the law of 
physics that water will boil or give off 
its heat at comparatively low tempera- 
tures when the atmospheric pressure 
is reduced, they explain. Steam from 
the engine is forced under pressure past 
an opening in the upper part of a tank 
partly filled with water. 

A vacuum is thus created within the 
tank, causing the water in the lower 
part to boil at about 50° F. The water 
as it boils gives off heat in the form of 
vapor, which is drawn out of the tank 
by the steam suction, thus lowering the 
temperature of the remaining water 
still further. 


Distributed Through Ducts 


This cold water from the steam refrig- 
erator is circulated through cooling | 
coils. The air passes over these coils 
where it is cooled and dehumidified. 
Concealed ducts permit the conditioned 
air to be distributed uniformfy through 
the car. 


All the air conditioning equipment, | 
with the exception of the water storage | 
tanks, will be placed in the roof of the 
car, so that no usable space will be} 
sacrificed. Cleanliness of the air is as- 
sured by filtering all dust and dirt par- 
ticles before it is taken into the car. 
Open windows for ventilation will be 
unnecessary, it is maintained. 

In cold weather, the air conditioning | 
system supplements the usual steam 
heating, and provides for circulation | 
of the air. 

Shipment of the first units of these 10 | 
air conditioning systems for the Santa 
Fe, orders for which were placed with | 
the Safety Car Heating & Lighting Co. 
of New York, has just been made from | 
the shops of the Carrier Engineering 
Corp., Newark, N. J. 


MAIZEWOOD FACTORY BURNS; 
RECONSTRUCTION PLANNED 


DUBUQUE a.—-Rebuilding of the 
local factory of the Maizewood Prod- 
ucts Corp., insulation manufacturer with 
offices in Chicago, is now under con- 
sideration. The factory was destroyed 
by fire on Dec. 7. 

Plans and specifications are now be- 
ing prepared by engineers of the Maize- 
wood Products Corp. with the contract 
to be awarded as soon as possible. 

In order to catch up with production 
it is planned to work 24 hours a day in 
the construction of the new building. 
The fire loss, covered by insurance, 
amounted to $104,000. It is expected, 
however, that a much larger sum will 
be required to carry out rebuilding 
plans. 


| 
} 
| 


| heat 


Copeland Moving 
Into 2 New 
Additions 


MT. CLEMENS, Mich.—The two new 
plant extensions to the factory of Cope- 
land Products, Inc., Mt. Clemens, Mich., 
have been completed and the depart- 
ments for which they were built are now 
moving into them. Both additions are 
of steel and masonry construction. They 
add approximately 20% to the floor 
space of the Copeland plant. 

A separate building now houses the 
Copeland service school, service receiv- 
ing, inspection, repair, parts and ship- 
ping departments. In the addition built 
on the plant several office departments 
are now located, including advertising. 

The additions were built to provide 
manufacturing space for the increased 
production schedule for 1932. In 1931 
net sales of Copeland refrigerators in- 
creased more than 19% and units ship- 
ments over 23%, according to Louis 
Ruthenburg, president. 


MERCHANT & EVANS 
ANNOUNCES ’32 UNITS 


PHILADELPHIA—Four models will 
comprise the 1932 line of electric refrig- 
erators supplied by Merchant & Evans 
Co., here, according to F. E. Wilson, 
refrigeration sales manager. 

Numbered according to the square 
feet of shelf space afforded, the new 
models are termed Gyro 6, Gyro 11, De- 
Luxe 12, and DeLuxe 14. Gyro models 
feature the Merchant & Evans balanced 
direct drive gyroscopic compressor 
which Mr. Wilson claims keeps the 
motor in alignment from its own speed. 
Compressors in the larger DeLuxe 
models are type 100-D of design similar 
to the 1931 line. Motors are all 1-6 hp. 

All models have the condensing unit 
in the lower part of the cabinet. 

Gyro 6 is 42 in. high, 2414 in. wide, and 
18 in. deep, and provides 6% sq. ft. of 
shelf area. It can make 45 ice cubes. 
Gyro 11 is 57 in. high, 24% in. wide, 
and 18 in. deep, with 11 sq. ft. of shelf 
area, and supplying 90 ice cubes. 

The DeLuxe 12 model is 58% in. high, 
2814 in. wide, and 23% in. deep, provid- 
ing 12 sq. ft. of shelf space. DeLuxe 14 
is 58 in. high, 31% in. wide, and 24% in. 
deep, with 14 sq. ft. of shelf area. Both 
DeLuxe models manufacture 84 ice 
cubes, and have three inches of Dry- 
Zero insulation. 

DeLuxe models are furnished with an 
automatic interior electric light. 


BUNDY TUBING DISPLAYED 
AT NEW YORK AUTO SHOW 


DETROIT—A special exhibit of cop- 


per hydrogen electrically welded tubing | 


manufactured by the Bundy Tubing Co. 
is being shown in the New York Auto-| 


| mobile Show. 


| 


This tubing is used for gasoline ei 


oil lines, hydraulic brake lines, conduit | 
tubes, and windshield wiper tubes, 
cording to A. F. Knoblock, executive 


vice .president and general manager, in 


ac- | 


addition to condensers and evaporators | 
| sist of an open forum on the oped 


for electric refrigerators. 


“The process of copper hydrogen elec- | 
| tric weiding is one in which the copper 


welding is done by means of electric 
in a hydrogen charged furnace,” 
he explains. 


Capsiund Exsuuils 


Modified ‘Monitor Top’ 


General Electric’s new model D-55 refrigerating unit for commercial 
cabinets and display cases employs forced-air circulation over the evapo- 


rator. Low temperatures and 


high humidities are claimed. 


Insulation, Trucks 
On Detroit 
Program 


DETROIT—R. H. Heilman of the 
Mellon Institute of Industrial Research, 
end J. L. Knight, General Electric engi- 
neer from the Erie, Pa., refrigeration 
plant, will talk on new developments in 
insulation in the first meeting of the 
series planned by the Detroit section of 
the American Society of Refrigerating 
Engineers, to be held Monday night, 
Jan. 18, in Webster Hall. 


The usual 6 o’clock dinner will pre- 
cede the opening of the meeting at 8 
o'clock, according to John Wyllie, Jr., 
secretary of the group. C. C. Thomas 
president, will preside over discussions. 

Mr. Heilman is an authority in the | 
theory of insulation, Mr. Wyllie says, 
and will present the theoretical side; 
Mr. Knight will discuss Thermocraft. 


| 
| 


REFRIGERATED TRUCKS | 


Developments in the design and oper- 
ation of refrigerated trucks, and their | 
field of application will be discussed in 
the next session of the Detroit A. S. R. E. 
section, Feb. 15. This meeting will con- | 


at 2:30 o’clock in the afternoon, and an 
evening meeting which will be addressed | 
by a prominent engineer. F. M. Cockrell. | 
publisher of ELgsctric REFRIGERATION 
| awe, will be chairman. 


New Copeland factory annex in which shipping, inspection, repair, parts, 
and service departments and the service school are housed. 


| Sturtevant Co., 
|'on which a West Coast factory will be 


WESTINGHOUSE SHOWS 
3-FT. REFRIGERATOR 


MANSFIELD, Ohio--Designed espe- 
cially for use in small apartments and 
kitchenettes, or for incorporation in 
kitchen cabinets, a new small Westing- 
house refrigerator is being introduced 
to Westinghouse dealers this month. 

The WL-30, as it is termed, is 36 in. 
high, 24 in. wide, and 18% in. deep, with 
5.31 cu. ft. of gross capacity or 2.85 cu 
ft. net food storage space. Shelf area 
amounts to 4.10 sq. ft. It is built in a 


| steel cabinet finished outside in lacquer. 


The food chamber is formed of one 
piece porcelain, with rounded corners. 

Two inches of Celotex insulate the 
cabinet. A standard 7-point Westing- 
house control regulates temperatures 
and provides for defrosting. 

A regulation \4-hp. hermetically sealed 
| compressor running at 1725 r.p.m. serves 
|the porcelain-on-steel, flooded type of 
evaporator. Two aluminum ice cube 
trays are supplied, offering 36 cubes, as 
well as one rubber ice cube tray. 

Rubber tired casters 4% in. high, and 
|/5%-in. or 9%-in. legs are available to 
| replace the standard 1%-in. legs. 


BERKELEY FACTORY SITE 
BOUGHT BY STURTEVANT 


BOSTON A plot “of ‘land in Berkeley, 
Calif., has been purchased by the B. F. 
with main offices here, 


erected when business conditions war- 
rant, according to E. B. Freeman, vice 


| president. 


Sturtevant products have been manu- 
factured in a leased plant in Berkeley 


| for about 20 years, Mr. Freeman says. 


Through a Sturtevant subsidiary, the 


| Cooling and Air Conditioning Corp. of 


New York, the engineering and installa- 
tion work has recently been completed 
on the following western air condition- 
ing contracts: Southern California Edi- 
son’s new office building in Los Angeles 
the Los Angeles Stock Exchange, the 
Richfield Oil Building, the Banks-Hunt- 
ley Bldg., West Coast Theatres, and the 
Phoenix National Bank. All of these em- 
ploy the Sturtevant rotary compressor. 


NORGE CONDENSERS BUILT 
BY LONG MFG. CO. 


DETROIT - Norge condensers are 
now being manufactured by the Long 
Mfg. Co., a division of Borg-Warner 
which builds car heaters, radiators and 
other automotive parts. The condensers 
are fabricated of copper tubing and 
copper fins, and are _ solder-dipped, 
Frank St. Johns of the company states. 


AIR CONDITIONING 
CHIEF TOPIC FOR 
JOINT MEETINGS 


Refrigerating, Heating 
Engineers To Meet 
In Cleveland 


CLEVELAND—Mutual interests of 
refrigerating engineers and members of 
the American Society of Heating and 
Ventilating Engineers, will be joined for 
a discussion of air conditioning progress 
here the week of Jan. 25 when the 
A. S. R. E. and A. S. H. V. E. meet 
jointly in the Cleveland Auditorium. 

Held concurrently with the meetings 
will be the Second International Exposi- 
tion in which refrigeration machinery, 
air conditioning equipment, and heat- 
ing and ventilating apparatus will be 
exhibited. 

Arrangements for the refrigeration 
meetings are being made by the Cleve- 
land section of the A. S. R. E. The 
committee includes D. F. Keith, chair- 
man, D. H. Scott, H. B. Matzen, J. 
A. Shurman, H. E. Bollinger, W. M. 
Timmerman, and E. D. Smith. 

The program committee’ includes 
Glenn Muffly (president-elect of the so- 
ciety), chairman; G. E. Chamberlin, St. 
Louis; B. E. Seamon, ‘Chicago; Crosby 


DETROITERS MAY FLY OVER 


The Trans-American Air Lines 
have offered one and one-half fare 
rates to Detroit delegates making 
the round trip, if 12 or more de- 
cide to make the trip by airplane. 
Those interested should call George 
Bright immediately. 


Field, New York; A. J. Ferretti, Boston; 
R. T. Frazier, Chattanooga; E. M. 
Dodds, Kansas City; F. R. Zumbro, 
Waynesboro, Pa.; John Wyllie, Jr., De- 
troit; Cyril Leech, Philadelphia; and 
David L. Fiske, New York. 

Official meetings begin Monday night, 
Jan. 25, when the A. S. R. E. council 
meets in the parlor floor of the Hotel 
Cleveland. General sessions start Tues- 
day with the formal opening of the con- 
vention at a noon luncheon by Presi- 
dent A. H. Baer. 

Mr. Baer will also preside over the 
technical session which opens at 2:30 
o’clock in the hotel ballroom. J. L. 
Gregg of the Battelle Memorial Insti- 
tute, Columbus, Ohio, is to talk on 
“Properties and Use of Metal Foil In- 
sulation,” followed by these speakers 
and subjects: 

Dr. A. W. Ewell of the Worcester Poly- 
technic Institute, Worcester, Mass., on 


(Concluded on Page 2, Column 1) 


BRIGGS BODY ENTERS 
FIELD WITH CABINETS 


DETROIT—Announcement of a con- 
tract with the Westinghouse Electric & 
Mfg. Co. to supply 7.3-cu. ft. household 
refrigerator cabinets signalizes the en- 
trance into the field of refrigeration of 
the Briggs Mfg. Co., large Detroit man- 
ufacturer of bodies for Ford, Chrysler, 
and other automobile firms. 

The Westinghouse order calls for de- 
livery beginning March 1 of approxi- 
mately 10,000 cabinets per month, in- 
cluding both the lacquer and porcelain 
finished exteriors specified, according to 
J. A. Callahan, manager of the com- 
mercial department of the Briggs or- 
ganization. 

Cabinets will be built and shipped 
complete with wire shelves and ice cube 
trays to the Westinghouse distributors 
who will install the refrigerating ma- 
chines, he reports. 

The cabinets will be built entirely of 
steel, Mr. Callahan announced, and will 
be made on modern production lines 
which are being established in one of 
the Briggs plants for refrigerator cabi- 
net manufacture. 


OAKLAND MARKET INSTALLS 
3-TON REFRIGERATOR UNIT 


OAKLAND, Calif.—Installation of a 
3-ton refrigeration unit has been made 
in the new Grand-Webster Market here 
by the Cyclops Iron Works of San 
Francisco. The installation serves seven 
storage boxes and counters. 
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ing students: H. F. Irving of the Uni- 

N JE versity of Illinois, Urbana, “Horsepower 
per Ton of Refrigeration on Small Am- 

monia Compressor”; L. D. Frazer, Jr., of 

N MEE ING the Massachusetts Institute of Tech- 
nology, Cambridge, Mass., “The Vapor 


Pressure of Ammonia Above Solutions 
(Concluded from Page 1, Column 5) |of Ammonium Thiocyanate”; and 
a “Review of Refrigeration and Food|Charles Lucas of the University of 
Practices in Europe”; W. J. Hukill of | Tennessee, Knoxville, “Properties of 
the Bureau of Agricultural Engineering | Steam and Air Mixtures Below the Ice 
of the U. S. Department of Agriculture | Point.” 
on “Refrigerator Car Temperatures”; The subject of air conditioning takes 
and Edward Hughes of Copeland Prod-|the center of interest at 10 o’clock 
ucts, Inc., Mt. Clemens, Mich., on “The | Wednesday morning when the joint ses- 
Refrigerating Machine as a Production | sion with the A. S. H. V. E. opens in 
Problem.” the Cleveland auditorium with W. H. 
Tuesday night will be devoted to a/Carrier, president of that society, in the 
hearing of papers by university student| chair. Subjects to be treated, and 
candidates for the A. S. R. E. prize. H.| speakers follow: 
Harrison of the Brunswick-Kroeschell “Field Studies of Office Building Cool- 
Co., New Brunswick, N. J., will preside, | ing,” by S. S. Canford, E. P. Wells, and 
and W. E. Wickenden, president of the | J. H. Walker; “Acoustical Problems in 
Case School of Applied Science, Cleve-| Heating and Ventilating Buildings,” by 
land, will talk on the “Relation Between | V. O. Knudsen; “Changes in Ionic Con- 
the Colleges and Technical Societies.” tent of Air in Occupied Rooms Venti- 
Papers will be given by the follow-| lated by Natural and Mechanical 


The enameling sheet with 
increasing popularity— 


“MICHIGAN METAL” 


Sheets suitable for every 
vitreous enameling need 


GREAT LAKES STEEL CORP. 


Michigan Steel Division 
Vinewood 2-3650 
ECORSE, MICH. TECUMSEH RD. 


Means,” by C. P. Yoglou, L. C. Benjamin, 
and S. P. Choate; and “Heat Capacity 
of Building Walls,” by F. C. Houghton. 

The afternoon session will be presided 
over by A. W. Oakley, and will include 
the following papers and speakers: “Use 
of Gas in Heating and Cooling of 
Homes,” by E. D. Milener of the Amer- 
ican Gas Association, New York; and a 
“Survey of Ice for Air Cooling Applica- 
tions,” by R. T. Brizzolara, consulting 
engineer of New York. 

Wednesday night refrigerating engi- 
neers, many with their wives, will 
gather for the annual banquet and jam- 
boree at 7 o’clock in the ballroom of 
the Hotel Cleveland. 

Thursday morning attention of the 
two societies will again be focused on 
air conditioning when they meet in the 
Cleveland auditorium with Mr. Baer in 
the chair. Topics and speakers are 
listed below: 

“Application of Electric Refrigeration 
to Heating and Cooling of Homes,” by 
A. R. Stevenson, Jr., F. H. Faust, and 
E. W. Roessler of the General Electric 
Co., Schenectady, N. Y.; “Biological 
Aspects of Thermal Engineering,” by 
Dr. S. C. Prescott, head of the depart- 
ment of biology and public health at 
the Massachusetts Institute of Tech- 
nology, Cambridge, Mass.; and “Air 
Conditioning as Applied to Cold Stor- 
age, and a New Psychrometric Chart,” 
by Claude A. Bulkley, chief engineer of 
the Niagara Blower Co., New York. 

Refrigerating engineers will return tc 
the Hotel Cleveland ballroom for the 
afternoon session over which Mr. Oak- 
ley will preside. Subjects and speakers 
will be: 

“Two-Speed Synchronous Motors; 
Characteristics and Application,” by R. 
C. Allen of the Westinghouse Electric 
& Mfg. Co., East Pittsburgh, Pa.; ‘‘Na- 
tural Gas in the Refrigerating Plant,” 
by F. W. Laverty, Clark Bros. Co., 
Olean, N. Y.; and “Oil Engine Compres- 
sion Costs,” by C. R. Neeson of I. P. 
Morris & De Le Vernge, Inc., Phil- 
adelphia. 

Reduced railroad fares will be avail- 
able to convention delegates. 
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A careful survey of the entire domestic- 


refrigerator field preceded the announce- 
ment of the new G-E control for domestic 
electric refrigerators. Here it is... control 
of the highest quality . . . including every 
advantage demanded by refrigerator de- 
signers and manufacturers. 

ACCURATE temperature control and complete 
overload protection. 

EASY and SIMPLE to mount: INEXPENSIVE 
to wire. 


DEPENDABLE and BEAUTIFUL... 


ing utility and appearance... 


combin- 
to your greatest 
sales advantage. 

Now, while you are designing that 1932 
model, consider G-E control. Publication 
(,EA-1534 contains valuable information. 
Ask your nearest G-E office for a copy. 
or, if more convenient, address General 
Electric Company, Industrial Depart- 
ment, Schenectady, N.Y. 


SERVI 


————_—-—_—— 


IN 


inquiry 


st _ 301-96 


1OIN THE “G-E CIRCLE” : : [oN 
CLE SUNDAYS AT §:30 P.M. E.S.T. ON N. B.C. NETWORK OF ($4 STATIONS—WEEK-DAYS (EXCEPT SATURDAY) AT NOON 
AL s ‘ — a 
E AN D ENGINEERING i: rREET Reis A 1 i ee ae ae 
- - . Ss 


subscription, will be awarded for 


SERVICE MEN’S FORUM 


A Column Devoted to the Problems of Service and Installation Men 


To encourage the exchange of practical ideas in the service and 
installation of electric refrigerators, this department is conducted as an 
open forum for service and installation men. You are invited to send 
in suggestions to the Engineering Editor, Electric Refrigeration News, 
550 Maccabees Bldg., Detroit. Three dollars, the price of a year’s 


each new idea used in this column. 
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Western Firm Develops 
Aluminum Solder 
For Pipes 


GLENDALE, Calif.—The Allied Re- 
search Laboratories, here, has developed 
a solder called “Alumaweld,” which it 
claims will repair cast iron, steel, 
aluminum, pot metal, and die castings. 

In pipe repairing, the broken pipe is 
cleaned and then heated with an ordin- 
ary soldering iron. 

Then the solder, with special flux, is 
applied, to complete the repair. Average 
pipe repair jobs take from 10 to 12 
minutes, and are done without tearing 
down the pipe system, according to 
engineers of the company. 

Alumaweld is now being used in the 


Workman using Alumaweld on pipe. 


repair of steam and water pipes, heat- 


ing plants, crank cases and cylinder | 
| heads 


on automobiles and _ tractors, 
aluminum pots and pans, vacuum clean- 


|ers, and washing machines. 


Alumaweld, its proponents claim, actu- 
ally breaks down the structure of the 


-| metal being repaired, fusing or welding 


with it, to form a solid piece. It is 


“| strong, quite ductile, and will take a 


polish which may be chromium-plated. 


The Leland Electric Co. 
Dayton, Ohio, U.S.A. 


Canadian Address, Toronto 
Cable Addres:. “Lelect Davton” 


® By blocking one control and using this 


hook-up, proper defrosting was ob- 
tained with both machines. 


TELLS HOW TO DEFROST 
WITH TWIN COMPRESSORS 


AUL B. Hughes of the Refrigeration 

Training School & Shops, Pittsburgh, 
an earlier contributor to this depart- 
ment, tells about a service problem deal- 
ing with the operation of two %-hp. 
compressors serving four finned cooling 
coils of the flooded type, which was re- 
cently called to the attention of him 
and his associates. 

Two coils were installed on each com- 
pressor, all four coils being used on one 
cooler. Satisfactory results in automatic 
defrosting could not be obtained, and 
upon investigation it was found that 
when one machine was off the line try- 
ing to defrost, the other would start up 
on the “on” cycle. 

This caused ice to form on each set 
of coils, finally blocking circulation and 
resulting in poor refrigeration. The solu- 
tion outlined below (and diagrammed 
above) was tried, and worked. 

By employing the electrical circuit 
shown above and blocking temperature 
control switch “C” on that compressor, 
but not preventing the head pressure 
device from functioning, proper defrost- 
|ing cycles were secured for both ma- 
chines. 

Temperature control “D” (which may 
be either pressure or thermostatic} 
actuates the magnetic relay which 
starts and stops both compressors at 
the same time. 

Compressor No. 1 will cut out in case 
of high head pressure, allowing No. 2 
to continue operation. High head pres- 
|sure on No. 2, however, will cut out 
both compressors through the relay. 
| Each motor has its own electrical pro 
| tection on fuse panel “E.” By taking 
| out the fuses of either circuit, one com- 
| pressor cah be used alone on its set 
| of coils. 


Mr. Hughes believes this hook-up is 
especially adaptable to chain grocery 
| stores and meat markets in which the 
| refrigeration load varies. It is not 
adaptable to polyphase motors unless 
|another relay is used in place of the 
fuse panel “E.” 


+ 


on the part of your compressor 
when it is driven by a cradle- 
mounted Leland motor— 
because this motor has a rubber- 
impregnated spring mounting that 
isolates vibration within the frame 
structure— 

because it is a brush-lifting motor 
and free from brush noises— 
because generous bearing areas 
and self-filtering lubrication elimi- 
nate bearing troubles. 


Write for Bulletin No. 28 
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SERVICE HINTS 


OMEONE said that a refrigeration 

service call is only as difficult as the 
service man makes it. The truth of 
this saying is shown in the fact that it 
is usually more difficult for the average 
service man to learn to diagnose the 
cause of defective operation, than for 
him to remedy the trouble once it is 
located. Common sense and reasoning 
will save the service man many a false 
start with the wrenches and gauges. 

For instance, take one of the common- 
est service complaints which comes in 
from users of the standard reciprocat- 
ing type machine operating on a flooded 
single or multiple system. “The com- 
pressor runs continuously but the cool- 
ing coils do not frost and refrigeration 
is below normal.” 

Since there is insufficient refrigera- 
tion, it naturally follows that there is 
a shortage of refrigerant evaporating 
in the coil. Some service men would 
immediately assume that this meant a 
leak in the system, and begin the labori- 
ous process of testing for leaks in the 
tubing lines before carrying their diag- 
nosis further. 

There are other defects, however, 
which might cause this same symptom 
of poor operation, such as a float valve 
in the coil stuck open, a defective dis- 
charge or flapper valve in the compres- 
sor, a leaking gasket if the compressor 
has multiple cylinders, or perhaps a 
badly oil-logged cooling coil. 

Experience teaches the service man 
that if the suction line is warm it in- 
dicates a lack of refrigerant in the sys- 
tem. A hissing sound at the boiler head 
also confirms this diagnosis of a refrig- 
erant starved system. 

If, on the other hand, the suction line 
is chilled, the difficulty is probably a 
float valve stuck open, which allows the 
refrigerant to circulate through the sys- 
tem in a liquid form without expanding 
enough to give refrigeration. 

An oil-logged coil is indicated by the 
absence of frost on the lower part of 
the coil, while if the difficulty is in the 
compressor valves, a head pressure 
gauge will quickly disclose a lack of 
pressure. 

The above procedure is familiar to 
most service men, yet such a complaint 
is too often mishandled, due to the 
fact that the man on the job does not 
make a complete analysis of the diffi- 
culty before wasting several hours of 
valuable time. 


Overloading Lines 


Refrigeration service men often save 
time by hooking up the motors of re- 
frigeration machines to the household 
distribution circuit which has lights 
on it. 

As a rule, fairly small wire has been 
used in such a circuit, and it frequently 
follows that the owner complains that 
his lights flicker when the machine 
starts, and remain slightly dim while 
it is running. 

The small wire has a comparatively 
high resistance which causes a voltage 
drop when the motor is running. 

Wherever possible a separate circuit 
should be run to the motor, but in case 
it is not convenient to do so the size 
of the wire should be checked, the maxi- 
mum run of No. 14 wire being not much 


By FRANK W. GRAY 


over 100 ft., No. 12 wire 175 ft., and No. 
14 wire not much over 300 ft. Local 
wiring codes, may, of course, modify 
the maximum run allowable. 

Refrigeration users sometimes com- 
plain that their machines cause radio 
interference. A normally operating elec- 
tric motor of the standard type should 
not cause such interference, other than 
a low click when the machine turns on 
or off, similar to the click caused by a 
light switch in the house. 

If the service man discovers by actual 
test of the radio that the refrigeration 
machine is causing the difficulty, the 
brushes and commutator of the motor 
should be thoroughly cleaned, and the 
contacts of the brushes with the com- 
mutator adjusted. 

The interference is usually caused by 
sparking between the brushes and com- 
mutator of the motor. In some cases 
it is advisable to ground the motor to 
a cold water pipe. 


Suction Line Strainers 


In hooking up large commercial or 
apartment house systems it is a wise 
precaution to put double strainers in 
the liquid line. A loop of the liquid line 
should be made in two sections, with a 
strainer on each side of the loop, and 
flare tees making up the connection, 
thus placing the strainers in parallel 
instead of in series. 

The reason for this is that if one 
strainer plugs up, the other one will, in 
all probability remain open, thus elimi- 
nating any suspension of operation. A 
plugged-up strainer in the liquid line 
might cause a complete shut-down of 
the refrigeration system, which in com- 
mercial jobs sometimes entails a loss 
of foodstuffs. 

While such shut-downs due to this 
cause are not frequent, it is one of the 
ironies of refrigeration service that they 
usually occur on a Saturday night or 
Sunday when discovery is postponed 
until damage is done. 

Rugs or furniture in users’ homes 
have sometimes been damaged, due to 
the fact that installation and service 
men do not possess the proper facili- 
ties—or are careless in handling them 
—when purging or discharging sulphur 
dioxide machines. 

A bucket containing lye water is rec- 
ommended for the discharging of sul- 
phur dioxide, the lye water neutralizing 
the refrigerant. 

The bucket should not be full enough 
to permit the splashing of the lye water, 
due to the bubbling action of the refrig- 
erant reacting with the caustic soda, 
and the -in. discharge tubing usually 
used for the purpose should be looped 
at right angles so that it will fit on the 
bottom of the bucket. 

If the end of the discharge line is 
closed, and several small holes are 
drilled around the circumference of the 
loop on the bottom of the bucket, the 
gas will escape with even distribution 
which will insure its being completely 
neutralized. 

The estimation of heat losses and re- 
frigeration capacities in room cooling 
is one of the most difficult phases of in- 
stallation engineering to define. The 
reasons for this are obvious: nearly 
every room is different in structure, with 


MERCOID CONTROLS 


All of the MercoidControlsshown 
here operate on the well known 
Mercoid principle—no exposed 


are no corrosion of contacts 
All Mercoids will carry motors 
up to 1H. P. without relays. 


for 


ELECTRIC REFRIGERATION 


y 
N 0. 858 Model LL-1 Mercoid Control designed particularly 
tor refrigeration work. It is applicable to the control of air 
temperature and also for water cooling, milk cooling, ice cream 
cabinets, etc. Regularly furnished with 4 ft. tube, bulb id 
long %' O. D. Supplied with two temperature ranges either 
minus 10° to plus 25° or plus 10° to plus 50°. Can be 
adjusted for ditterential as close as 214° or as wide as 12°, 
Changing the adjustment for cut-in point does not change the 
adjustment for cut-out point. 

No. 855 Me-coid Thermostat. For control of air temper- 
atures. This is applicable to meat boxes, florist boxes, etc. It 
is also widely used as a low limit control to prevent excessive 
low temperatures where pressure control is employed. Fur- 


nisbed with temperature range 25° to 60°. Differential ap- 
proximately 2°. 


Na. 682 Arco Solenoid Valve. To contro! flow of water or 
refrigerant. Can be supplied for pressures up to 200 lbs. and 
with port openings of various sizes. Threaded connection %". 
Available for all electric currents—two wire circuit—valve 
closes on failure of current. 


T 

No. 848 Mercoid Dual Controls—combine automatic con- 
trol either by low side pressure or by temperature with high 
pressure cut out. Illustration shows pressure control. Furnished 
to control between 20’ vacuum and 15 Ibs Temperature 
instrument has 4 ft. tube and thermostatic bulb. Can be sup- 
plied for any temperatures as low as minus 30°, High pressure 
cut out can be set for pressures up to 160 lbs, 


Write for Complete Details 


Detroit Lusricator Company 
DETROIT, U. S. A. 


DIVISION OFAvwER 


AN RADIATOR & STANDARD SANITARY CORPORATION 


varying openings and insulation values 
in the walls. 

Certain general principles may, how- 
ever, be observed by service men in 
making such installations. To begin 
with, it is not advisable to lower the 
temperature of a room used for living 
purposes more than 10° F. below pre- 
vailing outside temperatures. 

People passing back and forth from 
rooms in which the temperature is too 
low, may contract colds or similar ail- 
ments. It must be remembered that 
room coolers usually reduce the humid- 
ity content of the air about 10 per cent, 
which has an equivalent effect upon the 
body of a 2° F. temperature drop, and 
also that the increased air circulation 
in the room will have the effect of an- 
other 2° temperature drop, the last two 
factors, while not discernible on the 
thermometer, bringing the total temper- 
ature reduction in effect upon the body 
sense to about 14° F. 

It is well also to avoid a pronounced 
draft of cooled air wherever possible, 
guiding the air stream along the wall 
to circulate around the room rather 
than directly across it. 

The height of a room in which a room 
cooling installation is placed makes very 
little difference, since the zone of ef- 
fective cooling will probably not in any 
event exceed a height of six to 10 ft. 
above the floor. 

The air should not be changed in a 
room containing a room cooler more 
than four times an hour, since a room 
containing 300 sq. ft. of floor space will 
require the cooling of approximately 
3,000 cu. ft. of air every time the air 
is changed, and most room cooling in- 
stallations, employing 1 or 1%-hp., 
should not be expected to cool more 
than 500 cu. ft. of air a minute. 

In most room cooling installations the 
compressor will operate continuously, 
and should, of course, be placed in the 
basement or in some other space where 
the heat of condensation will not be 
communicated back to the air to be 
cooled. 


OFFICIAL EXPECTS CHANGE 
IN WORLD COPPER MARKET 


WASHINGTON, D. C.—Because of in- 
creased production in some of the older 
areas and the starting of production in 
new regions, the world’s flow of copper 
in international trade may be altered 
considerably in the near future, J. W. 
Furness, chief of the minerals division 
of the Department of Commerce, stated 
orally Jan. 7. 

An unprecedented development of the 
world’s resources of copper in recent 
years and the discovery of new sources 
of this metal, he said, have added ma- 
terially to the world’s copper ore re- 
serves. The probability of the altera- 
tion of the flow of copper in interna- 
tional trade was explained by him as be- 
ing based upon the decreased cost of 
producing a pound of copper as a result 


of the rapid advance in technology. 

In 1926 the domeStic ores in the 
United States furnished approximately 
54 per cent of the world’s production of 
copper, Dr. Furness pointed out. 


NEW INDEPENDENT SERVICE 
STARTED IN SPRINGFIELD 


SPRINGFIELD, Ill.—Edward P. Greig, 
formerly with the Schlitt Hardware Co., 
Kelvinator dealer, has organized a firm 
which will service and install all types 
of electric refrigerators. The new Ed- 
ward P. Greig and Co. will furnish 24- 
hour service. Associated with Mr. Greig 
is J. J. Kline, another former Kelvinator 
man. 

The company will operate from the 
Schlitt Hardware Co., 423 E. Adams St., 
with a stock of parts and accessories 
for many makes of electric refrigerators. 
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CARBON DIOXIDE — BUTANE — AMMONIA 
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W F | D F D steel tubing has been described by those 
best qualified to judge in such matters, 
as the most advanced development in 
the entire tubing industry. By this process a ia 
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inside and outside of the tubing and the 
double walls welded throughout their 
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BUNDY TUBING COMPANY es ee 
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Humidification 

UILT to accomplish one of the major pur- 

poses of complete air conditioning systems, 
a number of humidifying devices have recently 
been placed on the market to increase the humid- 
ity in homes and tenanted buildings during the 
winter months. Also provision for humidifying 
is now made in a number of central heating sys- 
tems. 

The belief of some medical men that dryness 

of winter air is one of the important factors con- 
tributing to the prevalence of colds and other 
respiratory disorders in the winter has compelled 
increased attention to humidity control for all sea- 
sons. 
The common remark, “It’s not the heat, it’s 
the humidity,”’ seems to be as true in the winter 
as in the summer. Both temperature and humid- 
ity conspire against man, and usually need cor- 
recting. 


Lack of Understanding 


The average person has a somewhat sketchy 
understanding of humidity, partly because he is 
told that untreated air contains too much mois- 
ture in the summer, and too little in the winter. 

To add to his confusion, he is told that expres- 
sions of absolute humidity alone are not signifi- 
cant, but that to estimate the health and comfort 
qualities of air one must consider relative humid- 
ity, a determination which involves the ratio of 
variable quantities. 

Humidity is not difficult to understand if one 
considers its fundamental nature. Humidity is 
simply water vapor (steam or moisture) mixed 
with the air. Air’s ability to hold this moisture is 
dependent on the temperature, the greater the 
temperature the more moisture it can hold. 


Definition of Terms 

Air becomes saturated at a given temperature 
when it contains all possible moisture. Condensa- 
tion occurs when the temperature of the air is 
lowered (reducing its moisture-holding ability), 
or when moisture is added beyond the saturation 
point. 

Absolute humidity is defined as the number of 
grains or pounds of water vapor contained by one 
cubic foot of a mixture of air and vapor at the 
observed temperature. 

Relative humidity is the ratio of the actual 
amount of moisture, in grains or pounds, contained 
by a cubic foot of the mixture (in other words, 
‘the absolute humidity), to the amount which a 
cubic foot would hold at the same temperature if 
saturated. It is an expression, usually in percen- 
tage, of the moisture air does hold at a given tem- 
perature, to the amount it could hold at that tem- 
perature. 


Skin, Respiratory Effects 

Air at a temperature of 70° F. and a relative 
humidity of 20 per cent or less is noticeably dry, 
desiccating the skin and mucous membranes of 
the upper respiratory tract, technicians report. 
Skin evaporation is dependent on temperature, 
humidity, and air movement. 


To reduce this excessive skin evaporation of 
winter air, with its resultant feeling of cold and 
bad effects on the human organisms, equipment 
may be installed which will humidify the air. 
Water pans, vapor sprays, and wetted rotating 
disk devices are employed to supply humidity to 
the air. 

Carrier Engineering Corp., one of the air con- 
ditioning pioneers, explains the effect of heating 
winter air without adding moisture by a specific 
problem : 


Simple Explanation 

“Take a pound of air at 31° F. containing 18 
grains of moisture. Its relative humidity is 70 
per cent. If this air is heated to 50° F. without 
adding moisture, the relative humidity is lowered 
to 35 per cent. If the same amount of air is heat- 
ed to 70° F. (ordinary room temperature) and 
no moisture is added, the relative humidity be- 
comes 1714 per cent—which is too low.” 

Authorities have not yet come to any general 
agreement regarding the exact humidities most 
conducive to human health and comfort, although 
they do point out that humidity extremes are bad. 

Lacking a humidifying outfit, however, indoor 
conditions in the winter are always apt to be too 
dry, students of the subject find—a condition 
which is not helped materially when a person at- 
tempts to counteract the feeling of coldness, which 
too-dry air causes, by increasing the temperature. 


Limits of Humidification 


The upper limit practical in winter humidifica- 
tion is usually established by excessive frosting 
of window glass. It has been found, for instance, 
that when a zero temperature prevails outdoors, a 
60 per cent relative humidity inside is just below 
the frost-producing stage even with storm win- 
dows up. 

Tests made by the American Society of Heat- 
ing and Ventilating Engineers in determining the 
well-known comfort zone indicate that a desirable 
condition within the zone is a temperature of 70° 
F., and a relative humidity of from 35 to 40 per 
cent with low air velocities. 

Humidity control is an important phase of air 
conditioning, particularly with regard to making 
living conditions more healthful in both summer 
and winter. Because of its inherent desirability, 
the attention it is now receiving should produce 
equipment that will return profits to the manu- 
facturer. 


GLEANINGS 


FROM RECENT PERIODICALS 


NDREW CARNEGIE claimed he made his greatest 

progress in periods of business depression and in a 
similar way some manufacturers today are finding that the 
business recession is not without compensating factors. In 
this connection it is pertinent to recall that the wasteful 
and extravagant methods of manufacturing engendered 
during the war rush were brought to an abrupt halt dur- 
ing the depression of 1921 and the resultant economies paved 
the way for the succeeding years of prosperity. 

Companies that have succeeded in overcoming the effect 
of generally reduced consumer demand may be grouped 
roughly in three classes: 

1. Those engaged in a field which has expanded 
either because of, or in spite of, depression. 

2. Those which have added new lines, new prod- 
ucts, new ideas, to compensate for a decline in sales 
in their regular established lines. 

3. Companies which have reduced overhead or 
effected other production economies in a manner to 
make operation profitable on a lower output. 

Typical of the first group is the case of the Silent Glow 
Oil Burner Corp., Hartford, Conn. The principal product 
of this manufacturer is a range burner designed to convert 
a coal or wood stove into an oil stove. This particular field 
was enjoying a gradually increasing demand before the 
depression gripped the country, but the general retraction 
in other lines instead of diminishing sales of range oil 
burners, had a tendency to increase the demand for these 
burners because of the economies offered by them. 

Probably most of the companies operating successfully 
today come into the second group. One such company is 
the Caspers Tin Plate Co., Chicago. This company, realiz- 
ing that the demand for its regular line of plain tin plate 
was somewhat restricted, decided to enter the lithographing 
field, believing that such a step would increase the scope of 
its business and result in an increased tonnage of tin plate. 

The result of this has been to create, through attractive 
display and package appeal, a better demand for their 
customers’ goods and consequently for their own product. 

A typical example of the third group of manufacturers, 
i.e, those which have reduced overhead or achieved other 
production economies so that they can operate profitably on 
lower output, is seen in the case of the United Aircraft & 
Transportation Corp., Hartford, Conn. The various units of 
this organization have been consolidated at East Hartford, 
Conn., with marked improvement in operating efficiencies. 


—Herbert R. Simonds, Iron Age, Jan. 7, 1932. 


Sitka Spruce for Cabinets Kiln Dried, 
Shipped in Water-Sealed Cars 


PORTLAND, Ore.—Sitka spruce supplied to refrigerator cabi- 
net manufacturers by the C. D. Johnson Lumber Co., with offices 
here, goes through a highly specialized drying process, and gets 
special transportation in freight cars sealed with waterproof paper 
so that its moisture content will not exceed the guaranteed nine 


per cent upper limit on arrival. 


At the present time shipments to 


refrigerator manufacturers in Michigan® 


and Ohio are being delivered in nine 
days. 

The C. D. Johnson Lumber Co. is a 
subsidiary and the exclusive sales rep- 
resentative of the Pacific Spruce Corp., 
Toledo, Ore. When operating to capac- 
ity it produces approximately 1,000,000 
ft. of lumber daily. It estimates that it 
will ship in excess of 25,000,000 ft. to 
the refrigeration industry alone during 
the coming year. In addition to Sitka 
spruce it also manufactures large quan- 


radial shrinkage in Sitka spruce to be 
4.5 per cent, tangentially 7.4 per cent, 
and volumetric 11.2 per cent when dry- 
ing from green to an oven dry condi- 
tion.2 

When Sitka spruce is dried to a mois- 
ture content of 6 per cent to 9 per cent 
on the basis of oven dry weight, ap- 
proximately 70 per cent of all shrink- 
age possible to take place has been ac- 
complished. At this point reobsorption 
of moisture will occur at ordinary room 


EFFECT OF MOISTURE CONTENT 


ON STRENGTH OF SITKA SPRUCE 


Moisture content exceeding......... 27% 20% 15% 10% 5% 
BOGUS OF PUMPS... v6.0.5 chscsee. 6,200 7,800 9,200 11,800 12,700 
Stress at elastic limit in bending. . .3,700 4,500 5,500 6,800 8,300 
Maximum crushing strength, par- 

OE | MINIS vo. cn 8b s a Oe 8 450d 3,050 4,200 5,200 6,400 8,000 
Elastic limit stress compression 

perpendicular to grain......... 350 400 500 700 900 


tities of yellow fir and western hem- 
lock. 

Sitka spruce is found only on a nar- 
row strip on the western slope of the 
Coast Range mountains extending from 
northern California far into Alaska. The 
Pacific Spruce Corp. properties were de- 
veloped by the Spruce Production Divi- 
sion of the United States Army during 
the World War, for the production of 
airplane lumber, and are in the heart of 
one of the heaviest stands of spruce 
timber in the world. 


Trees Get 180 Ft. High 

Individual trees reach a height of 180 
ft. and occasionally attain a diameter 
of 10 ft. Even in these large sizes the 
tree is practically all heart wood and 
the small amount of sap wood that does 
occur is all removed with the slab when 
sawed, the lumbermen claim. 

Sitka spruce is non-porous, long fibred, 
tough, strong, light weight, light colored, 
odorless and tasteless, and is noted for 
its freedom from warping and twisting, 
company officials claim. Tests on John- 
son's Sitka spruce, made recently by one 
of the large manufacturers of automo 
biles, show the following results: 

Glue-holding power test—600 to 669 
lbs. per sq. in. 

Screw-holding power test—600 to 735 
Ibs. to pull a 1%-in. screw sunk % in. 
into wood. 

Compression test— perpendicular to 
grain, 10,700 to 13,000 lbs. per sq. in.; 
parallel to grain 900 lbs. 


Used for Airplane Stock 

Many airplanes and fine ladders are 
built almost exclusively of Sitka spruce 
because of lightness, toughness, and 
strength. Piano sounding boards, pipe 
organ pipes, violin and guitar faces, 
ironing boards, table tops are built of 
spruce on account of its gluing quali- 
ties and its freedom from internal 
stresses which cause warping and twist- 
ing. Sitka spruce is practically free 
from pitch, acids and resins, which 
make it an excellent wood for lacquer- 
ing, sealing or painting. It is used ex- 
tensively in the manufacture of lac- 
quered kitchen cupboards, furniture, 
boats, overhead garage doors and house 
siding. 

The specific gravity of the green wood 


ranges from .34 to .65, but will average | 
between .35 and .40!1. The moisture con-| 
tent of the heart wood will range from | 
40 to .50 of the oven dry weight. Sap | 
wood has been found to contain as high | 
as 190 per cent moisture content. 

The mechanical properties of any | 
wood vary with the specific gravity and 
moisture content. The United States 
Forest Products Laboratory found the | 


1Economic Woods of the United States, 2nd 
Edition, 1919, by Samuel J. Record. 


temperatures and humidities, insuring 
no further shrinkage when put to use, 
officials state. 

The following table? shows the effect 
of moisture content on the strength 
qualities of Sitka spruce in Ibs. per 
sq. in. 

In addition to increasing the strength 
of the wood, proper drying eliminates 
the possibility of warping, twisting or 
decaying, materially reduces the weight, 
and makes gluing possible, it is claimed. 

The requirements for proper drying 
are a correct combination of heat, 
humidity, and circulation. Heat hastens 
the transfusion of moisture from the 
inside to the surface of the piece and 
is required to separate water from wood 
below the fibre saturation point. 


Correct humidity is required to re- 
duce to a minimum checks, caseharden- 
ing and to hasten the transfusion of 
moisture to the surface. Positive, even 
circulation is essential in all corners of 
the kiln in order that the required heat 
units will be transferred to the lumber, 
Johnson technicians point out. 


22 Dry Kilns Operated 


At the Pacific Spruce mill, 22 modern 
external blower kilns with a holding 
capacity of approximately 1,000,000 ft., 
operate continuously under the careful 
eye of Mr. Glenn Voorhies, graduate en- 
gineer from the Oregon State College. 


Each kiln is equipped with an air 
operated temperature-humidity con- 
troller and recorder which gives an ac- 
curate control of the drying schedule 
which is worked out by a process of 
experimentation. Schedules are not in- 
fallible, and the condition of the stock 
must control the operator’s drying rou- 
tine. 

Each kiln is tested at intervals with 
a smoke test of tetanium tetrachloride 
in order to be sure that proper circula- 
tion is being maintained. If dead spots 
appear, corrective measures are imme- 
diately taken to secure circulation of 
approximately 150 lin. ft. per minute. 

When sawing logs, the green boards 
produced vary greatly in density. In 
addition, they also have a variation in 
moisture content even when sawed from 
the same log. 

When the green lumber is sent direct 
from the saw to the kilns it is necessary 
to keep it in the kilns long enough to 
dry thoroughly the wettest piece to a 
low moisture content, which means that 

(Concluded on Page 5, Column 1) 


The Kiln Drying of Lumber, 1926, by 
Arthur Koehler and Ralph Thelan. 


8Dudley F. Holtman, Wood Construction, 
Principles, Practice, Details. National Com- 
mittee on Wood Utilization, U. 8S. Dept. 
Commerce, 1929. 


Spruce Mill | 


Sawmill of the Pacific Spruce Corp., Toledo, Ore., showing dry kilns, 
stacker house, mill, and extensive shipping facilities. 
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Timber for Refrigerator Cabinets 


Butt end of a huge 10-ft. spruce cut 


into stock for household and commercial refrigerator cabinets. 


SITKA CABINET TIMBERS 
GET SPECIAL TREATMENT 


(Concluded from Page 4, Column 4) 


the bulk of the stock is in the kilns 
much longer than necessary. 

In order to insure quick delivery, the 
company saws, grades, and stacks mil- 
lions of feet of Sitka spruce of the 
grades and sizes used by the refrigera- 
tor industry, on its yard. 

After 60 to 90 days (depending on 
weather conditions) the stock equalizes 
its moisture content of approximately 
20 per cent. 

As fast as shipping dates come due 
the lumber is transferred from the yard 
to automatic stackers, thence to the 
kilns. This stock now drys quickly, as 
will be seen by the fotlowing compari- 
son: 


Yard Stock Green 

4/4 2% days 4 days 
5/4 3 “s ees 
6/4 4 4% ie 
8/4 5 s.* 
10/4 10 ° 14 * 
12/4 12 ”  * 


The following drying schedule shows 
the procedure followed when drying 2- 
in. green spruce. 

The first column indicates the num- 
ber of hours the stock has been in the 
kiln. The dry bulb column shows the 
temperature of the kiln at a given time. 
The wet bulb temperature is the tem- 
perature effected by the depression of 
the dry bulb, due to cooling effect of 
the atmospheric moisture. 


the air at any given temperature, ex- 
pressed in percentage of the amount 
that the air will hold at that tempera- 
ture. 


Dry Wet Relative 

Hours Bulb 3ulb Humidity 
0 170 152 63 
24 180 150 47 
72 190 150 37 
120 200 150 30 
168 210 150 24 


At this point in the schedule a test 
is generally made to inspect the condi- 
tion of the core of the piece. If below 
16 per cent, the charge is allowed to 
continue on the same schedule until it 
reaches six per cent or seven per cent. 


The charge is now steamed for a period | 


f from 12 to 20 hours, depending on 
the 
emoved from the kiln. This final steam- 
ng treatment is necessary to relieve 
ny stresses set up during the drying 
nd to even up the moisture content be- 


The relative | 
humidity is the amount of moisture in | 


condition of the stock, and is then} 


o——— 


THEATRE BUYS WATER COOLER 


by the C. D. Johnson Co. for milling 


td 

| tween the core and shell of the various 

pieces. | OAKLAND, Calif.—The Pollard Sea- 
All other thicknesses are dried in the | grave Co., local Frigidaire dealer, has 

same manner, but each thickness is | installed water cooling equipment in the 


dried on its own schedule, which varies | new Paramount theatre. 


widely in the sizes from 4/4 to 12/4. 


HOLBROOK MANUFACTURE 
NOW DONE IN ONE PLANT 


LOS ANGELES—Manufactured for- 
merly in separate units, Holbrook re- 
frigerators, including compressor and 
cabinet, are now manufactured and as- 
sembled at the central plant of the Hol- 
brook Mfg. Co. here. 

Three new Holbrook models, No. 50, 
4.51-cu. ft. capacity, with 3 in. of insula- 
tion; No. 60, 5.5-cu. ft. capacity, with 
3% in. of insulation; and No. 70, 7.07-cu. 
ft. capacity, with 4 in. of insulation, 
have just been placed on the Pacific 
Coast market under a three-year guar- 
antee. 


As with the former Holbrook electric 
refrigerators, sulphur dioxide again is 
used for the refrigerant. Under the new 
production method it is possible to 
dehydrate the box at one time and to 
charge it at one time. 


brooks is the “synchro-sealed” refriger- 
ating mechanism. In the new boxes also 
three additional freezing speeds have 
been provided by a chilling throttle con- 
trolled from the defrosting switch panel. 
In the cabinet construction the shelf 
area has been extended from 7 to 13 
sq. ft. more than in former models. 


| Doors and the top of the boxes are 
|formed on dies to avoid welding of 
| joints. On the outside finish Porcellos 
| is used, while the interior finish is por- 
| celain fused on non-rust steel-acid proof. 
| The ice melting capacity of the new 
| boxes is 100 lbs. every 24 hours. 


_ CHICAGO ENGINEER PATENTS 
COIN METERING DEVICE 


| CHICAGO—H. H. Puff, a local engi- 
| neer here, has designed a new electric 
|coin metering device which he claims 
| is suitable for use on electric refriger- 
| ators. A patent covering the features of 
| the device was granted as No. 1,831,545 


Among the features of the new Hol-| on Nov. 10. 
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FINNED TUBES 


Best for Condensers and Cooling Coils 


Send us your blueprints. 


We make a complete 


line of Show Case Cooling Coils and Condensers 


Rome-Turney Radiator Co., Rome, N.Y. 


After the lumber is again thoroughly | 
tested for dryness, it is sent to the auto- 
matic unstacker where it is again sort- 
ed and graded. As fast as this is ac- 
complished it is sent to the planing mill 
where it is dressed and immediately 
sent to the shipping sheds. At this 
point each piece is again graded and 
tested for moisture content. 

Any piece not fully up to grade or 
testing less than nine per cent moisture 
is rejected and laid out of the shipment. 
The Heppenstal electric moisture meter 


By using STREAMLINE 
instead of flared fittings... 


is applied to every piece, which reduces 


the possibility of including any boards 


that are not thoroughly dry. 
All doors and other openings in the 
cars are sealed with waterproof paper 
| to keep the lumber dry and clean in 
| transit. Each carload gets fast service, 
|} and is traced to final destination. 
| Lumber for the refrigerator manufac- 
| 


| turers, where low moisture content is 
required, is never permitted to remain 
|} in the sheds after it has been dried, as 
it will quickly equalize its moisture con- 
tent to that of the surrounding atmos- 
phere, Johnson engineers explain. 


GENERAL ELECTRIC OFFERS 
NEW GASKET COMPOUND 


SCHENECTADY, N. Y.—A new gas- 
ket material which is supposed to be 
moisture-proof and oil-resistant, has 
been announced by the General Electric 
Co. This material, known as No. 1000 
|compound, is recommended especially 
| for applications where the primary pur- 
pose of the gasket is to exclude moisture. 


| It is a white, odorless, sulphur-free 

| rubber compound, available both in HIS is a 

| sheets and moulded shapes. It is tough 

|and strong, flexible, requires no sticker, | su bstan- 

| and can be used repeatedly in testing | ti al savin g 

| work, as well as in permanent joints. ) ; | the Sitting 
| Mildly alkaline solutions, such as de- when the num- and the fitting. 
| rived from Portland cement, or dilute " These illustrations, in actual size, show the 

|acid solutions have no apparent effect ber of the fit ae gn nn 


on this material, it is claimed. tings on one 


| This material has been found especi- 
| 


ally useful in making joints in porcelain 
and metal assemblies, the announcement | 
maintains. It has been used also for 
subway transformers, covers of switch- | 
gear, factory treating tanks, factory | 
| testing of transformer radiators, and | 
| sealing of gas-filled machinery. 


your production schedule. 


1,” size. 


Artic 


REG US PAT. OFF. 


(Methyl Chloride) 


Household Refrigeration . 


ings and Cars*. 


Commercial_Units. 


“Whe 


Write for 


Empire State Bidg., 350 Fifth Ave. 


THE IDEAL REFRIGERANT for 


Baking and Frozen Food Industry . . . Dairy Products and Ice 
Cream Industry. . . Air Conditioning and Cooling of Build- 
. Refrigerated Truck Bodies... 
Coolers . .*.i Vending and Dispensing Devices. . . and other 


ROESSLER 6 HASSLACHER CHEMICAL©. 


particularly in the 
@ Quick Freezing 
® Non-Corrosive 


® Stable 
@ High Operation Efficiency 


job is multiplied by the number of units on 


STREAMLINE tubing costs no more than 
the conventional copper tube, and there is 
another substantial economy in labor costs, 


Tests have shown also that flared joints 
localize all vibration strains at the base of 
the flare — the weakest point in the tube. 


In a Mueller patented joint, the solder 


In 


addition, 
stallation. 


the advantages 


in a refrigeration installation, write or wire 


You can save 


approximately 


pO, 


of your 


fitting costs 


film forms a perfect bond between the tube 


methods, the connection between 
STREAMLINE hard copper tube and Muel- 
ler STREAMLINE fittings is, therefore, the 


strongest point in an unusually strong in- 


If you are not thoroughly familiar with 


at our expense. 

We also manufacture a complete line of 
valves and fittings, and can supply your 
every requirement. 


to all other 


Mueller 


contrast 


of STREAMLINE products 


Fur and Flower Storage... 


Water 


Further Information STREAMLINE Coupling 
Copper to Outside, 
ae hk td MUELLER 
Patent 1,776,502 
Patent 1,770,852 


| 
| 
| 
| 
| Other patents pending 


New York, N.Y. 


Mueller Brass Co. 


PORT HURON, MICHIGAN 


BRASS CO. OF CANADA, 
TORONTO, ONTARIO 


Three Generations of Brass Making 


LIMITED, 


STREAMLINE Cross 
Patent 1,770.85 
Patent 1 6,50 

Other 


patents pending 
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PROFESSIONAL SERVICE 


Testing Laboratory 
For refrigerators 
and refrigerating equipment 
George B. Bright Co. 
Refrigerating Engineers and Architects 


2615 12th St., Detroit, Mich. 


ATENTS 


Searches, Reports, inions b 
Specialist in REFRIGERATI N 


H. R. VAN DEVENTER 


Solicitor of Patents - Refrigeration Engineer 
342 MADISON AVE. NEW YORK 


REFRIGERATION COUNSEL 


Since 1 


ENGINEERING - sanetee - SALES 
Patent and Testing Lab. Connections 


CHAS. E. YATES 


424 Hanna Bldg. Cleveland 


100°: 


8” Swing 
" Back Geared 


al 


Wt. 175 Ibs. 


Supplied with either Countershaft or Motor Drive. 
Easy Terms as low as $20 down, $7 month. Write 
for Circular No. 8. SOUTH BEND LATHE \.ORKS, 
284 East Madison Street, South Bend, Indiana 


- 


RerigiceRAON 


Door and Frame Insulating 
~ Strips. Gliders for Refrigera- 
tor Legs. Top Hole Sections. 
Lid Collars, Sleeves, Brine 
Hole Stoppers for Ice Cream 
Cabinets, etc. Specializing in 
Parts Made to Cus- 
tomers Design. 
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ASHTABULA,. OHIO 


| Harry B. Hull, 


Review of Latest Patents Issued in 


ISSUED DECEMBER 22 


1,837,213. REMOVABLE ADJUSTABLE 
CONTROLLER FOR HUMIDIFIER 
VALVES. James W. Galloway, Cedar Falls, 
Iowa, assignor to Automatic Humidifier Co., 
Cedar Falls, Iowa. Filed April 18, 1930. 
Serial No. 445,346. 3 Claims. (Cl. 126—113.) 

1. In humidifying apparatus, the combina- 
tion with a furnace casing, of an evaporat- 
ing pan positioned therein, means for deliv- 
ering a liquid into said pan, and a thermo- 
static device for controlling the delivery of 
the liquid, consisting of elements rigidly 
held at abutting terminations and having 
differential coefficients of heat expansion, a 
supporting member fixed on one element 
having a bearing seat, and resiliently ad- 
justably controlled valvular means mounted 
removably in said bearing seat, said valvu- 
lar means being adapted to variably con- 
trol delivery means for a liquid into said 
pan by reason of the differential expansion 
or contraction of said thermostatic elements. 


1,837,253. REFRIGERATION. William D. 
Collins and Clyde Edward Ploeger, Evans- 
ville, Ind., assignors to Servel, Inc., New 
York, N. Y., a Corporation of Delaware. 
Filed Sept. 27, 1930. Serial No. 484,803. 12 
Claims. (Cl. 62—116.) 

1. A refrigerator including, in combina- 
tion, a cabinet having an apparatus com- 
partment, a refrigerating compartment above 
said apparatus compartment, and a flue at 
the rear of said compartments; a refrigerat- 
ing apparatus including a frame, a com- 
pressor unit mounted on the lower portion 
of said frame, condensers mounted on said 
frame, an evaporator mounted on the upper 
portion of said frame, said refrigerating 
apparatus unit being adapted to be secured 
to said refrigerator cabinet so that the 
compressor unit is within the apparatus 
compartment the condensers are within the 
flue, and the evaporator is within the re- 
frigerating compartment. 


1,837,265. REFRIGERATOR CONSTRUC- 
TION. Edward A. Hampson, Chicago, and 
Donald G. Smellie, Maywood, IIL, assignors 
to The Hoover Co., a Corporation of Ohio. 
Filed Aug. 4, 1926. Serial No. 126,975. 7 
Claims. (Cl. 62—116.) 

1. A refrigerator comprising a box hav- 
ing a _ vertically elongated compartment 
along one side thereof, a removable cover 
for said compartment and a refrigerating 
unit mounted on said cover and normally 
posiitioned in said compartment. 


1,837,268. REFRIGERATING APPARATUS. 
Dayton, Ohio, assignor, by 


copper tube 


not a crack, a flaw, or weak spot. 
bend 


oil—the cheapest—and best. 


Made to A. S. T. M. specifications 


1491 Central Ave. 


Export Department 


Cable Address: 


Sales offices in 26 cities. 


-=- one solid, seamless, 


it is perfect and stays that way. For refrigerants, water, air, 


Dehydrated and Sealed Coils 


Prompt shipment. 


Phone Vinewood 1-5000 | 
H. M. Robins Company, 120 Madison Ave., Detroit, U.S. A. 
Robns, Detreit. 


Stock available at Los Angeles, 224 E. llth St. Write 
er wire for name of nearest representative. 


Work it any way—swedge, flare, 


(B68-30T). Plain er tin plated. 


Detroit. Mich. 


1 837,265 


mesne assignments, to Frigidaire Corp., a 


Filed July 30, 
10 Claims. (Cl. 


Corporation of Delaware. 
1927. Serial No. 209,557. 
62—5.) 

1. An absorption refrigerating apparatus 
comprising in combination a generator-ab- 
sorber, condensing means including a reser- 
voir for liquid refrigerant, and an evapo- 
rator connected in an operative circuit, said 
circuit including a connection between the 
reservoir and evaporator and a connection 
between the evaporator and generator-ab- 
sorber; a device responsive to the pressure 
in the system for opening and closing the 
connection between the reservoir and the 
evaporator and for opening and closing the 
connection between the evaporator and the 
generator-absorber. 

1,837,271. REFRIGERATING APPARATUS. 
Jesse G. King, Dayton, Ohio, assignor to 
Frigidaire Corp., Dayton, Ohio, a Corpora- 
tion of Delaware. Filed April 30, 1928. Serial 
No. 273,585. 8 Claims. (Cl. 62—3.) 


wOOCOgCA0aoOG0 


Op pe eB pws pe 


1.837,271 


1. Refrigerating apparatus comprising a 
system having a low pressure side and a 
high pressure side, means for circulating 
refrigerant through said system, said low 
pressure side including an evaporator of 
the type having a float actuated valve re- 
sponsive to the quantity of refrigerant in 
the low pressure side for controlling the 
flow of refrigerant from the high pressure 
side to the evaporator and means providing 
a passageway opening into said evaporator 
for the return of the evaporated refrigerant 
and a valve adapted to move from one side 
of the passageway to the other in a plane 
slightly spaced from the opening whereby 
the amount of evaporated refrigerant flow- 
ing into said passageway may be varied. 


1,837,293. REFRIGERATOR. Joseph W. 
Sanford, Washington, D. C. Filed Sept. 20, 
1929. Serial No. 394,076. 4 Claims. (CI. 
312—176.) 

2. In a refrigerator, a pair of spaced tubu- 
lar rails having longitudinal slots in their 
confronting faces, supporting rollers mount- 
ed in the lower parts of said rails, an article 
supporting tray having longitudinally ex- 
tending flanges projecting laterally from its 
sides through said slots to rest on said 
rollers, rail supporting means on the walls 
of said refrigerator, cooperating means on 
the rails engaging said rail supporting 
means removably, and stops pivoted on the 
under sides of said rails for swinging move- 
ment into and out of engaging position 
with the rail supporting means to prevent 
and permit disengagement of the rails from 
the rail supporting means. 


1,837,294. REFRIGERATING APPARATUS. 
Edward M. Scheid, Dayton, Ohio, assignor 
to Frigidaire Corp., Dayton, Ohio, a Cor- 
poration of Delaware. Filed Aug. 12, 1929 
Serial No. 385,190. 6 Claims. (Cl. 153—71.) 


1. A mandrel for making helically corru- 
gated sheet-metal shells, comprising in com- 
bination a plurality of complementary mem- 
bers having curved outer portions forming 
a cylinder, said members having pitched 
registering grooves forming a helical groove 
extending substantially throughout’ the 
length of the cylinder but terminating be- 
tween its ends. 


1,837,296. HOUSEHOLD OZONIZER. Ar- 
thur R. Speer, Bronxville, N. Y. Filed Oct. 
26, 1927. Serial No. 228,797. 6 Claims. (Cl. 
62—116.) 


1,837,296 

3. In combination with a household re- 
frigerator having a refrigerating unit in- 
cluding a motor, an air pump operatively 
connected to said motor and an ozone mak- 
ing apparatus mounted within the refrig- 
erator and connected to said air pump for 
receiving an air supply therefrom. 


1,837,300. REFRIGERATING APPARATUS. 
Francis E. Stevenson, Dayton, Ohio, assignor 
to Frigidaire Corp., Dayton, Ohio, a Cor- 
poration of Delaware. Filed Feb. 28, 1930. 
Serial No. 432,096. 7 Claims. (Cl. 211—153.) 

4. In a refrigerator, a shelf having a plur- 
ality of substantially flat supporting sur- 
faces arranged in different horizontal planes, 
and a second shelf having one end sup- 
ported by one of said flat surfaces of said 
named shelf. 


1,837,416. HEAT ABSORPTION UNIT. 
David H. Ebinger, Columbus, Ohio, assignor 
to The D. A. Ebinger Sanitary Mfg. Co., 
Columbus, Ohio, a Corporation of Ohio. Filed 
Aug. 26, 1929. Serial No. 388,419. 4 Claims. 
(Cl. 62—141.) 


*"1,837, 416 


1. In a heat absorption unit for mechani- 
cal refrigerating systems, a casing structure 
comprising an inner metallic shell of thin | 
sheet metal construction having corrugated | 
walls, said shell being adapted to contain a | 


vaporizable liquid refrigerant, expansible | 
means surrounding said shell and forming | 
in conjunction with the corrugated walls | 
thereof a circuitous water circulating pass- | 
age, an outer metallic wall spaced from said 
expansible means and forming a secondary 
liquid receiving chamber communicating 
with the discharge end of said passage, and 
end members for closing the refrigerant 
chamber of said shell and the ends of said | 
secondary cooling chamber, said cooling 
chamber being provided with a water outlet. | 


_ = | 
| 
1,837,500. SEALING RING. Caleb A. Sun- | 
deen, Gardner, Mass., assignor to Iceberg | 
Mfg. Co., a Corporation of Massachusetts. | 
Filed Nov. 3, 1928. Serial No. 317,016. 14) 
Claims. (Cl. 62—143.) 
1. A sealing ring comprising a bottom wall 


New 
Vertical 
Mounting 


PENN 


bd two screws. 


With offices im all princi- 
pal cities we urge you to 
bring your refrigeration 
control problems to our 
engineering staff. Consul- 
tations without obligatien. 


Type J Unit Control 


Penn Type J Unit Control now is available in two 
new simplified and convenient mountings— 
zontal and vertical. 
permits the control to be mounted on one side of 
the apron, or any other place most desirable. Both 
mountings are the same except for the design of 
the beautiful chromium plated dial plate. 
switch is readily installed by inserting through an | 
opening in the panel and securing in position by 
Write at once for complete informa- 
tion and prices. 


VPennE ectric Switcu Cv. 


. = 
_* 

» ~ 
oe 
* — 
: . 


hori- 


The vertical (illustrated) 


The | 


Des Moines. lowa 


|ing air from such space; 


having a lip at its outer edge, an outer wall 
and a sloping top wall, the point of juncture 
between the outer and top walls occurring 
between the outer edge and the vertical 
center line of the body of the ring. 


1,837,613. FOUNDATION FOR REFRIG- 
ERATOR CAR TANKS. George Earle Gil- 
breth, Chicago, Ill., assignor, by mesne as- 
signments, to Industrial Patents Corp., Chi- 
cago, Ill., a Corporation of Delaware. Filed 
Jan. 27, 1931. Serial No. 511,481. 4 Claims. 
(Cl. 62—169.1.) 

1. In a foundation for refrigerator car ice 
and brine tanks, spacer blocks previded 
with drain slots to permit the downward 
escape of water collecting on the sides of 
the tanks. 


1,837,767. REFRIGERATION. Thore Mar- 
tin Elfving, Stockholm, Sweden, assignor to 
Electrolux Servel Corp., New York, a Cor- 
poration of Delaware. Filed Sept. 6, 1928, 
Serial No. 304,188, and in Germany, April 
24, 1928. 15 Claims. (Cl. 62—95.) 

5. A refrigerator comprising a food stor- 
age compartment, an evaporator in said com- 
partment, said evaporator comprising a sin- 
gle shell having an attachment surface of 
uniform contour, means to produce a tem- 
perature in said shell below the freezing 
point of water, an enclosure forming mem- 
ber secured around one part of said shell, 
said member having a _ sufficiently small 
outer surface so that a temperature below 
the freezing point of water will be main- 
tained therein and an air cooling member 
comprising a series of thin elements secured 
to another part of said shell having suffi- 
cient surface for contact with the air in 
said food storage compartment so that the 
rate of heat transfer from the air to the 
elements will be fast enough to substantial- 
ly prevent the formation of frost on the 
elements, said enclosure member and said 
air cooling member being interchangeably 
mountable on said shell. 


1,837,786. REFRIGERATOR CAR INSU- 
LATION. Alonzo C. Mather, Chicago, III. 
Filed Jan. 14, 1931. Serial No. 508,689. 3 
Claims. (Cl. 105—423.) 

1. In a refrigerator car, hollow vertical 
walls filled with insulating material and 
means for storing a supply of insulating 
material above said walls in such manner 
that it will gravitate in the hollow of the 
walls 


1,837,797. METHOD AND APPARATUS 
FOR CONDITIONING AIR. Thomas Ship- 
ley, York, Pa., assignor to York Ice Machin- 
ery Corp., York, Pa., a Corporation of Dela- 
ware. Filed July 16, 1928. Serial No. 293,- 
072. 19 Claims. (Cl. 62—176.) 


TKS! 4 ga9,997 1! 


1. The method of conditioning air in an 
enclosed space, which consists in withdraw- 
cooling said air 
by a reversed heat cycle to reduce its abso- 
lute moisture; partially reheating said air 
by heat rejected by the reversed heat cycle; 
and returning said air to the enclosed space. 


1,837,798. APPARATUS FOR 
TIONING AIR. Thomas Shipley, 


CONDI- 
York, Pa., 


| assignor to York Ice Machinery Corp., York, 


Pa., a Corporation of Delaware. Filed Sept. 
19, 1928. Serial No. 307,010. 9 Claims. (Cl. 


62—129.) 


=} | 


1,837,798 


1. The combination of a room; a ventilat 
ing duct leading from and back to said 
room; means for inducing a _ circulation 
through said duct; a dehumidifier unit of 
the refrigerating type including an evapo- 
rating cooling coil and a heat rejecting 
condenser, said coil and a portion only of 
the condenser being located in said duct 
in the order stated relatively to the direc- 
tion of circulatory flow; and means for di- 
recting hot gaseous refrigerant at varying 


| rates to that portion of the condenser with- 


(Continued on Page 7, Column 1) 


SPECIALIZING 
in 
REFRIGERATION 


made of 


ELECTRIC FURNACE IRON 


CASTINGS 


or 
SEMI-STEEL and GREY 
IRON ALLOYS 


The Superior Foundry Co. 
Cleveland, O. 
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Field of Mechanical Refrigeration 


(Continued from Page 6, Column 5) 


in the duct, while the refrigerating de- 
humidifier continues in normal operation. 


1,837,871. REFRIGERATING PLANT. 

Erich Kindermann, Berlin, Reinickendorf- 
West, Germany, assignor to Deutsche Gas- 
lublicht-auer Gesellschaft mit beschrankter 
Haftung, Berlin, Germany, a Corporation 
f Germany. Filed June 17, 1929, Serial 
No. 371,584, and in Germany June 18, 1928. 

Claim. (Cl. 62—118.) 

A periodically operating refrigerating 
lant of the obsorption type having a gen- 
erator absorber, an evaporator, a condenser 
nterposed between said generator absorber 
nd said evaporator, a cooling pipe in said 
enerator absorber, a tank surrounding said 

yndenser, connections between said tank 

id said cooling pipe forming a closed cir- 

lation path, said tank and circulation path 

ntaining a quantity of cooling material 
or cooling the generator absorber during 

e absorption period, a valve in the re- 

irn circuit from the generator absorber 
to said tank, said valve normally remain- 
ing in closed position but being positioned 
so as to open when the cooling material in 
the cooling pipe in said generator reaches 
ts boiling point, whereby said cooling mate- 
rial in the cooling pipe in said generator 
absorber upon reaching its boiling point 
during the heating period is pressed back 
into the tank through said valve. 

1,837,892. REFRIGERATING SYSTEM 
AND REFRIGERATOR. Georges Beaumont, 
Paris, France. Filed Aug. 21, 1930, Serial 
No. 476,878, and in.France, Sept. 28, 1929. 2 
Claims. (Cl. 62—120.) 

1. In a refrigerating assembly, a pair of 
closed elongated containers and a conduit 
extending from adjacent one end of one 
of said containers to a point adjacent the 
opposite end of the other of said contain- 
ers, said conduit communicating with the 
upper portion of each of the containers 
when the latter are moved into horizontal 
position. 

1,837,907. REFRIGERATOR BOX. Daniel 
J. Hurley, Detroit, Mich. Filed Dec. 26, 
1928. Serial No. 328,459. 2 Claims. (Cl. 
220—9.) 

1. In a box of the character described, the 
combination of inner and outer walls spaced 
from one another, the outer walls being in- 
wardly corrugated and the inner walls be- 
ing outwardly corrugated; the corrugations 
in one wall being substantially in align- 
ment with the corrugations in the wall 
spaced from it, and a plurality of substan- 
tially circular rods extending between each 
pair of spaced walls transversely of their 
corrugations, each rod on one side being 
secured at intervals to the outer extremities 
of the corrugations on one wall and its 
opposite side being secured at intervals to 
the outer extremities of the corrugations 
of the wall spaced from it, so that said 
rods hold each pair of spaced walls in their | 
correct spaced relationship. 


REFRIGERATION. Clyde E. 
Ind., assignor to Ser- 
vel, Inc., New York, N. Y., a Corporation 
Filed Oct. 7, 1930. Serial No. 
(Cl. 62—126.) 


1,838,040. 
Ploeger, Evansville, 


of Delaware. 
11 Claims. 


186,933. 


1,838,040 


11. The combination with an evaporator | 
and a suction line, of an ejector housing 
in the suction line outside of said evapo- | 
rator, and capillary means for transferring | 


lubricant from the evaporator into. said | 
housing. 
1,838,041. REFRIGERATION. Clyde E 


Ploeger and William D. Collins, Evansville, 
Ind., assignors to Servel, Inc., New York, 


: Y., a Corporation of Delaware. Filed 
Oct. 27, 1930. Serial No. 491,427. 11 Claims. 
Cl. 62—116.) 
i 
iz 
4 
1,828,041 
1. A refrigerator including an apparatus 


mpartment, a flue extending therefrom, a 
‘frigerating compartment above said ap- 
iratus compartment, a frame, a refrigerat- 
1g unit mounted on said frame and includ- | 
ng a compressor on the lower portion of | 
he frame and an evaporator on the upper 
ortion of the frame, said frame and refrig- 
rating unit adapted to be secured in such 
sition that the evaporator is within the | 
efrigerating chamber and the frame in the | 


fue 


APPARATUS AND METHOD 
Thomas K. | 


1,538,043. 
OR HEAT EXCHANGERS. 


a. 


|evaporator, a valve controlling the port in 


| delivery of refrigerant to the evaporator, a 
| float in said chamber functioning to open 


frigerant fluctuates and gas offtake conduits 
| connected to the upper portions of the cham- 


| Aug. 12, 1927. 


Sulphur Diozid 
_ For Direct Charging : 


Every Container Analyzed 
“Pure” Bone Drv _ .. 


\ ANSUE I rico. 


ASARINVE TTF wre 


Filed Aug. 22, 
4 Claims. (Cl. 


Sherwood, Worcester, Mass. 
1930. Serial No. 477,082. 
257—241.) 

1. The method of heat transferring which 
consists in flowing the liquid to be heated 
or cooled through a tube, applying heat or 
cold to the tube, rotating the tube at a 
high speed and preventing the rotation of 
the liquid in the tube as it passes through it. 


1,838,063. ELECTRICALLY OPERATED 


REFRIGERATING MECHANISM. Walter 
W. Williams, Bloomington, Ill, assignor to 
Williams Oil-O-Matic Heating Corp., Bloom- 
ington, Ill., a Corporation of Illinois. 
Serial No. 


Filed 


Jan. 2, 1930. 417,905. 6 Claims. 


(Cl. 62—115.) 


5. In an electrically operated refrigeration 
device, a unit compressor, and condenser 
including a compressor casing, and a con- 
denser mounted thereunder comprising a 
plurality of coils connected to the discharge 
side of the compressor, and means surround- 
ed by the condenser for withdrawing at- 
mospheric air through the lower coils there- 
of and expelling such air through the upper 
coils. 


ISSUED DECEMBER 29 


1,838,098. REFRIGERATING APPARATUS. 
William C. Holbrook, Dayton, Ohio, assignor 
to Frigidaire Corp., Dayton, Ohio, a Cor- 
poration of Delaware. Filed July 31, 1929. 
Serial No. 382,461. 3 Claims. (Cl. 220—9.) 

1. A frame for refrigerating cabinets com- 
prising a plurality of transversely curved 
angle iron members with their longitudinal 
directions substantially at right angles to 
one another, said angle iron members being 
bifurcated, the bifurcated portions of said 
members being bent towards the bifurcated 
portions of other members and attached 
thereto. 


1,838,165. REFRIGERATING APPARATUS. 
Carl W. Vollmann, Montreal, Quebec, Can 


Filed ,Nov. 29, 1926, Serial No. 151,380, and 
in Canada Nov. 20, 1926. 2 Claims. (Cl. 
62—8.) 


1. A refrigerating apparatus including an 
evaporator, a chamber provided with a top 
wall having a port formed therein, one end 
of said port being connected to a source of 
liquid refrigerant and the other end con- 
nected to the upper portion of the evapora- 
tor to deliver the refrigerant thereto, a con- 
duit connecting the lower portion of the 
evaporator to the lower portion of the cham- 
ber so that the refrigerant will rise in the 
chamber to the same level as that in the 


the top wall of the chamber to regulate the 
and close said valve as the level of the re- 


ber and evaporator. 

1,838,244. ADJUSTABLE REFRIGERA- 
TOR-UNIT HANGER. Robert S. Ahrens, 
St. Paul, Minn., assignor to Seeger Refrig- 
erator Co., a Corporation of Minnesota. Filed 


Serial No. 212,509. 10 Claims. | 


(Cl. 62—169.1.) 
a 
B 
1,838,244 
1. A collapsible refrigerator-unit hanger 
comprising right angular shaped ceiling 


brackets, lugs carried by said brackets and 


Apex Automatic Refrigeration 
Specialties 
Expansion Valves, Fressure Control Water 


Regulators, Gas Pressure Regulators, and 
Water Pressure Regulators. 


APEX REGULATOR COMPANY 


Division of 
FISHER GOVERNOR COMPANY 


MARSHALLTOWN, lIOWA 


Cvlinders 
210150 Ibe 


Ton Drums -Tank Cars: 


bottom bracket arms having inverted key- 
hole shaped slots therein adjustably con- 
nectible to said lugs. 


1,838,255. AIR CONDITIONING APPARA- 
TUS. Daniel Handelan, Minneapolis, Minn. 
Filed Feb. 11, 1926. Serial No. 87,549. 9 
Claims. (Cl. 183—23.) 

1. An air conditioning apparatus compris- 
ing an elongated case, a heater situated at 
one end of said case having a plurality of 
closely spaced conductors, a sprayer situat- 
ed within said case adjacent said heater 
adapted to direct a spray of water against 
the conductors of said heater, and a fan 
adjacent said heater on the other side there- 
of adapted to force air through said heater 
in opposition to the direction of travel of 
the spray from said sprayer, said fan hav- 
ing a mounting, said fan and mounting com- 
pletely covering the conductors of said heat- 
er and preventing the passage of water 
through said heater. 


1,838,259. PUMP FOR REFRIGERATING 
APPARATUS. Harry B. Hull, Dayton, Ohio, 
assignor to Frigidaire Corp., Dayton, Ohio, 
a Corporation of Delaware. Filed June 30, 
1928. Serial No. 289,546. 9 Claims. (Cl. 
230—206.) 

1. A compressor comprising in combination 
a crankcase, a cylinder, a cylinder head, a 
fan, a cooling device in the path of air 
moved by the fan, and means for circulat- 
ing oil from the crankcase in heat absorb- 
ing relation with the cylinder head and 
through the cooling device. 


1,838,260. CENTRAL COOLING PLANT. 
Emil Jacob, Eilenburg, Germany, assignor 
to Adolf Kern, Frankfort-on-the-Main, Ger- 
many. Filed Nov. 19, 1929, Serial No. 408,- 
305, and in Germany Oct. 3, 1929. 1 Claim. 
(Cl. 257—8.) 

A central cooling plant including in com- 
bination with a pipe system and radiators 
for. heating in winter and a heating boiler 
serving as central heating element for said 
pipe system, said plant comprising a refrig- 
erator adapted to be connected up to said 
pipe system, steam traps adapted to pre- 
vent steam from flowing through said pipe 


system, a by-pass bridging each of said 
steam traps, a shutting off valve in each of 
said by-passes and means for circulating 
cooling liquid through said pipe system and 
said radiators. 


1,838,336. AUTOMATIC TEMPERATURE 
CONTROL DEVICE. Fritz Frederick Uehl- 


ing, Passaic, N. J. Filed Jan. 13, 1930. 
Serial No. 420,620. 15 Claims. (Cl. 175—375.) 
1,838,336 
J 


12. In a device of the class described, the 
combination with a tiltable frame, of an 
electro-magnet for tilting the frame in one 
direction, a second electro-magnet for tilt- 
ing the frame in the opposite direction, a 
mercury switch fastened to the tiltable frame 


said switch being open when tilted by the 
first magnet and closed when tilted by the 


second magnet, a second mercury switch 
fastened to the tiltable frame, a third mer- 
cury switch fastened to the tiltable frame, 
both of said second and third switches be- 


ing closed when tilted by the first magnet 


and open when tilted by the second magnet, 
a galvanometer having an indicating needle, 


an electric contact piece with which the 
needle makes contact when deflected in one 
direction, a second electric contact piece 
with which the needle makes contact when 


deflected in the opposite direction, an elec- 


trical resistance, an electric circuit which 


(Continued on Page 8, Column 1) 


The Purest Sulphur Dioxide 


EXTRA DRY 
KSOTOO 


TRACE MARK REGO VY S&S. PAT OFF 
Refrigeration Grade. Pure, easy to handle, does 
not deteriorate. Guaranteed not over 50 parts 
isture per milli 


Prompt shipments from own or agents’ stockall overU.S.A. 
Write or wire where we can serve you. 


VIRGINIA SMELTING COMPANY 
West Norfolk, Va. 
1 State St., Boston 75 West St., New York 


‘ 


SELF-CLOSING 
BALL-BEARING 
SEMI-CONCEALED 


FOR WATER COOLERS 


Send for booklet on com- 
plete line of — self-closing 
faucets, bubblers, glass fill- 
ers, and other accessories. 


CENTRAL 


BRASS MEG.CO. 
2950 East 55th St. 


CLEVELAND ONIO 


FRENCH COPPER TUBES 
For Dependability 


French Copper Refrigeration Tubes possess 
the requisite properties for lasting,depend- 1 2 in., 
able service. Their grain structure is uniform. 
This important quality is in every coil be- 
cause highest metallurgical skill and long 
manufacturing experience go into their 


production. 


Interiors of French Delux Copper 
Refrigeration Tubes are smooth 
and glossy... free from oxide and 
foreign matter. Each coil is dehy- 
drated, sealed, rigidly tested, and 
reaches you ready for use. 


short notice. 


Stock sizes are 1 
5/8 in. and 3/4 in., all in .035 
gauge. Heavier gauges can be made to 
order. Stock coils are 25, 50 and 100 ft. 
long. Other lengths can be supplied at 


4 in., 3/8 in., 7/16 in., 


For special needs we offer French 


Z 


Copper Tubes either open- or closed-end, 
dried but not dehydrated. 

There are French small diameter 
and thin wall seamless tubes for 
every requirement. Your request 


will bring full information. 


THE FRENCH MANUFACTURING COMPANY 


General Office: Waterbury, Connecticut 


FRENCH REFRIGERATION TUBES 
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